❖ Background: During this unprecedented period, VisitScotland continue to monitor and review the impact
that coronavirus (COVID-19) is having on the tourism industry as well as changes in consumer attitudes and
behaviour. This enables VisitScotland to continue to support the recovery of the tourism industry and focus
on sustainable growth that will enhance the positive benefits of tourism for all.
❖ Methodology: The research was conducted via an online survey in January 2021 with VisitScotland
customers. It is therefore not representative of all those who may have taken holidays or short breaks in
Scotland during 2020. An independent research agency Progressive Partnership Ltd conducted the fieldwork
and data analysis.
❖ The aim of this research was to evaluate the experience of those VisitScotland customers who took a holiday
or short break in Scotland during the ‘new normal’ of the Covid-19 pandemic.
❖ Key topics: To measure the visitor experience of VisitScotland customers who had overnight leisure trips (the
term visitors used in this report) in Scotland between July and December 2020, their motivations in choosing
Scotland, holiday planning and booking behaviour, areas visited and activities conducted in Scotland, trip
satisfaction and future intention; for those customers who didn’t take a leisure holiday in Scotland in the
same period (the term non-visitors used in this report), their concerns and barriers.
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The survey explored the holiday behaviours and views of UK
and Ireland consumers who engage with VisitScotland. This
audience received marketing communications from
VisitScotland, used the VisitScotland.com website or
engaged with VisitScotland via another channel. Many are
loyal and repeat visitors to Scotland.
The findings do not therefore represent a nationally
representative sample of all holiday takers in Scotland
during 2020.
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The pandemic has had a clear impact on visitors reasons for choosing
Scotland, and what was important to them in planning their holiday.
Many visitors were looking for an escape, to get away from it all, connect
with nature and the outdoors and avoid crowds. There was also a desire to
go somewhere safe and familiar – to revisit somewhere they had been
before, and not wanting to travel overseas because of the pandemic.
The beautiful landscape remains Scotland's main draw – but when asked
why they chose a specific area again many spoke of wanting to return to
somewhere they had been before and to get off the beaten track to avoid
crowds.

Indeed, information around covid restrictions and measures taken to ensure
visitors’ safety has been vital for visitors this year.
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Two fifths of the total sample had visited Scotland between July and Dec 2020 –
57% amongst Scotland residents. Visits peaked in September rather than in late
July and August.
The majority opted for non-serviced accommodation – with a third staying in selfcatering and a quarter camping or caravanning. Most visitors from England
travelled by car or campervan – very few opted for public transport.

Activities tended to be outdoor related – walking and enjoying outdoors and
wildlife. The most popular types of area were Scotland’s rural coastline/islands,
countryside and mountains/hills.
High levels of satisfaction with most aspects of the trip experience were found.
Specifically, the majority were ‘very satisfied’ with the welcome of local people and
the coronavirus hygiene measures in the accommodation in particular. There was a
small proportion expressed dissatisfaction, this was due to the behaviour of other
tourists not respecting Covid guidelines or behaving irresponsibly.

The pandemic has clearly impacted visitors choices in planning their holidays in 2020. This
trend in preferences for non-serviced accommodation and travel by car is likely to continue,
at least until later summer months of 2021.
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Those who didn’t take overnight leisure trips between July and
December 2020 to Scotland were more likely to be in older age
groups, retired and survey respondents from England.

They were also less likely to say they had been unaffected
financially by the pandemic.
The main reasons for not visiting in 2020 were related to the
pandemic – believing that travel would be irresponsible, not
wanting to travel generally and due to government restrictions.

Only a very small minority travelled somewhere else instead –
generally a destination within the UK.

The pandemic was the clear factor preventing visits to Scotland amongst non-visitors. This
older audience who are likely to be travelling from other parts of the UK will require strong
reassurances around covid secure measures to entice them back in 2021.
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The outlook for 2021 looks positive – three quarters of respondents
had booked or were intending to book a holiday or short break.

Even amongst non-visitors two thirds were planning a holiday in
Scotland for 2021.
A third of those planning a visit, however, have low confidence the trip
will take place – their main concern being government restrictions
outwith their control, but also the potential for a surge in cases.

At the time of the research case numbers were increasing sharply – it is likely that optimism
will have improved with recent announcements about dates for lockdown easing in England.
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•

The majority of survey respondents were from England with higher proportions in South East and North West England.

•

The sample was skewed to older age groups – around a third were in each of the older bands, 55 to 64 and 65+.

•

Two fifths visited Scotland in 2020. Almost all of visitors were repeat visitors during 2020.

Age group – all respondents
65+

Scotland
30%
Northern
Ireland
1%

14%
9%
9%

Base: Total n = 3,142; Visitors n = 1,281

55 - 64

First timers,
6%

33%

Non-visitor,
59%
45 - 54
35 - 44

20%

8%

6%
7%

11%

Type of visitors

Visitor, 41%

Total
England
9%
62%
18%

Republic
of Ireland
Wales
4%
2%

35%

Visitation between July and
December 2020

18 - 34

Repeat
visitors,
94%

4%

16%
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•

Respondents within the Regular loyalty segment were more likely to have visited in July to December 2020 compared to Occasional and Lapsed
visitors.

•

Note: there is likely to be a bias in response to the survey towards people who had a holiday or short break in Scotland recently as they are more
likely to engage with a survey about holidays in Scotland. The true figure for percentage who had a holiday/short break in Scotland amongst all
those VisitScotland customers is likely to be lower.
Visitation by loyalty

Total Sample

41%

Regular

56%

Occasional

Lapsed

Connection with Scotland

29%

•

Regular – I often take short breaks or holidays in Scotland and
intend to do so again within the next year.

•

Occasional – I sometimes take short breaks or holidays in
Scotland and intend to do so again in the next couple of years.

•

Lapsed - I have taken a short break or holiday in Scotland once
or twice before and might do so again.

23%

Base: Total n = 3,142, New Regular 1,613, Occasional 873, Lapsed 458
Q2. Did you take any holidays or short breaks (at least one overnight stay) in Scotland between July and December 2020?
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•

Between July and December 2020, respondents from Scotland were more likely to have had overnight leisure visits in Scotland than those from the rest of
the UK or Republic of Ireland – as expected due to the travel restrictions in different parts of the UK and many visitors did not want to travel too far from
home at that time. Only a small proportion of respondents from Northern Ireland / ROI reported visiting Scotland during the period.

•

The proportion of visitors within each of the English regions was generally consistent, but lower proportions were noted from the South West, South East
and East of England.

Origin of residence - visitors

Region in England - visitors
Total England

Scotland

57%

35%

East Midlands

41%

North West
England

35%

40%

Greater London

39%

North East

37%

Yorkshire and the…
Wales

42%

West Midlands
South East

Northern Ireland / Republic of
Ireland

12%

East of England
South West

Base: Total n = 3,142; England n = 1,966, Wales n = 72, Scotland n = 943, NI /Republic of Ire. n = 161
Q2. Did you take any holidays or short breaks (at least one overnight stay) in Scotland between July and December 2020?

37%
36%
31%
29%
27%
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• Almost nine in ten visitors reported that the main purpose of their
trip was a holiday.

Holiday

8%

Visiting friends or
relatives
Business

3%

Other

1%

88%

Base Visitors n = 1,281
Q11. And which of the following best describes the main purpose of that longest or main trip in Scotland between
July and December 2020

• The main motivators for taking a holiday or short break were to get away from it all and have a change of environment, and to connect with nature or
be outdoors.
• The pandemic also had an influence – over a third said they wanted to avoid overseas travel and/or they wanted to support domestic tourism.
• Significantly, a quarter of respondents wanted a holiday because they wanted to protect their mental health from the impact of COVID.
• For those who visited Scotland for the first time in 2020, “to experience something new” was their reason to visit Scotland.

I needed to get away from it all and have a change of environment

53%

I wanted to connect with nature / be outdoors

51%

I wanted to revisit somewhere I had a good experience before

38%

I didn’t want to travel too far or overseas because of the pandemic

38%

I wanted to support tourism businesses who have been suffering during…

36%

I wanted to travel to somewhere new

29%

I wanted something to protect my mental health from the impact of COVID

24%

I needed to visit/connect with my family or friends

17%

I was looking for an active holiday, with exercise or sport

16%

I wanted to go somewhere where there was great food

13%

Because of an interest in a particular area (e.g. sport, music etc.)

13%

I was looking for adventure or a challenge

12%

To celebrate a special occasion, such as birthday or anniversary

12%

I wanted to go somewhere luxurious where I could feel pampered

5%

I wanted to learn something new

5%

Other

8%

Respondents aged under 45 were particularly
likely to say:
• to connect with nature/outdoors (64%);
• to get away from it all (62%);
• wanted something that would protect my
mental health from the impact of covid
(42%);
• looking for an active holiday (28%);
• looking for adventure and challenge
(22%).

Base All Visitors: 2020 n= 1,281
Q20. Thinking back to when you were considering your trip, what were the reasons that you decided to have a holiday or short break between July and December 2020 – before you decided where you would go in Scotland?
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• The main motivators for taking a holiday or short break in Scotland differed for Scotland residents and those visiting from elsewhere in the UK and ROI (NonScotland residents ). Scotland residents were more likely to need a change of environment, or they didn’t want to travel too far. They were also more likely to
want to support tourism businesses. Non-Scotland residents were more likely to have chosen Scotland to connect with nature and be outdoors or they wanted to
revisit somewhere they have had a previous good experience.
I needed to get away from it all and have a change of environment

I didn’t want to travel too far or overseas because of the pandemic

50%
49%

31%

47%

I wanted to connect with nature / be outdoors
I wanted to support tourism businesses who have been suffering during the…

31%
33%

I wanted to revisit somewhere I had a good experience before
I wanted something to protect my mental health from the impact of COVID

21%
24%

I wanted to travel to somewhere new
15%

I needed to visit/connect with my family or friends
I was looking for an active holiday, with exercise or sport
To celebrate a special occasion, such as birthday or anniversary
I wanted to go somewhere where there was great food
Because of an interest in a particular area (e.g. sport, music etc.)
I was looking for adventure or a challenge
I wanted to go somewhere luxurious where I could feel pampered
I wanted to learn something new
Other

19%

14%
17%
14%
11%
12%
14%
11%
15%
9%
13%
6%
4%
5%
6%
7%
9%

57%

54%

42%
42%

29%
32%

Scotland Residents
Non-Scotland

Base Scotland visitors n= 540, Non-Scotland visitors n=741
Q20. Thinking back to when you were considering your trip, what were the reasons that you decided to have a holiday or short break between July and December 2020 – before you decided where you would go in Scotland?
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• The Highlands and Isle of Skye was the most visited area amongst this
audience between July and December 2020.
• Other popular locations tended to be rural – with cities coming much further
down the list than they would in a normal year.
Highlands and Isle of Skye

42%

Argyll and the Isles

15%

Perth and Perthshire

13%

Stirling, Loch Lomond and the Trossachs

12%

Dumfries and Galloway

11%

Edinburgh

11%

Scottish Borders

7%

Aberdeenshire

6%

Fife

6%

Ayrshire and the Isle of Arran

5%

The wider Glasgow area

5%

Angus and Dundee

4%

Outer Hebrides

4%

Glasgow City

3%

Lothians

3%

Aberdeen City

2%

Orkney

2%

Shetland
Other place in Scotland

1%
5%

Base All visitors n=1,281
Q9. Where in Scotland did you stay overnight during your longest or main trip between July and December 2020?

Highlands and Isle of Skye
Argyll and the Isles
Perth and Perthshire
Stirling, Loch Lomond and the Trossachs
Dumfries and Galloway
Edinburgh
Scottish Borders
Aberdeenshire
Fife
Ayrshire and the Isle of Arran
The wider Glasgow area
Angus and Dundee
Outer Hebrides
Glasgow City
Lothians
Aberdeen City
Orkney
Shetland
Other place in Scotland

41%

44%

15%
15%
12%
13%
15%

8%

Non-Scotland residents
Scotland residents

14%

7%

16%

4%

10%

3%
5%

1%

7%
6%
7%
6%
5%
7%

4%
3%
4%
3%
5%
2%
4%
2%
2%
1%
2%
2%
1%
0%
5%
4%

Base All visitors; Scotland n = 540; Non-Scotland n = 741
Q9. Where in Scotland did you stay overnight during your longest or main trip between July and December 2020?

•

Those living outside Scotland were more likely than
Scotland residents to visit a number of areas, including
Edinburgh, Glasgow, Dumfries and Galloway, Stirling, Loch
Lomond & the Trossachs, and the Scottish Borders.
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• Amongst those who visited the Highlands between July and
December 2020, areas around Inverness, Fort William, the north
west and Skye were the most popular.

Inverness, Loch Ness or Nairn

32%

Fort William & Lochaber

29%

North West Highlands

27%

Isle of Skye & Lochalsh

26%

Cairngorms National Park
Other areas in Highlands
North East Highlands
Moray Speyside

18%
16%
15%
12%

Base visited the Highlands of Scotland and the Isle of Skye n=541
Q10. Where specifically in the Highlands of Scotland and the Isle of Skye did you stay?

• Reflecting data on areas visited, the most popular types of area
were rural coastline/islands, countryside and mountains/hills.

Rural coastline / islands

40%

Countryside or village

37%

Mountains or hills
Lochs or rivers
Traditional coastal or seaside
town
City or large town

32%

26%
24%
20%

Base Visitors n = 1,281
Q8. Which of the following best describes the main types of destination you stayed in during your longest or main
trip in Scotland between July and December 2020?

• Visitors were most likely to have visited coastlines and islands in 2020 –
underlining the attraction of coastlines for visitors for Scotland’s Year of
Coasts and Waters.
• Those visiting from outside of Scotland were more likely to visit
countryside and villages, cities or large towns and lochs or rivers than
those residing in Scotland.
39%
41%

Rural coastline / islands

32%

Countryside or village

40%
29%
33%

Mountains or hills
21%

Lochs or rivers

29%
Scotland

Traditional coastal or
seaside town
City or large town

24%
24%

Non-Scotland

13%
25%

Base Scotland visitors n=540, Non-Scotland visitors n = 741
Q8. Which of the following best describes the main types of destination you stayed in during your longest or main
trip in Scotland between July and December 2020?

• The peak month for visiting Scotland was September – which followed a period of very low case numbers of coronavirus in Scotland.
• Two fifths of visitors (43%) visited in the summer months of July and August.
• Proportions visiting October to December were far smaller as case numbers increased and travel restrictions were introduced.
37%

27%

16%

July

16%

August

September

Base All Visitor n = 1,281
Q7. When did you start your longest or main trip in Scotland between July and December 2020?

October

2%

1%

November

December
23

•

Travelling to Scotland by car was the most popular way for England visitors to get to Scotland, particularly prevalent amongst visitors from the North East.

•

The method of travel was correlated to the geographic region of residence and availability of public transport options. Air travel was most popular for
visitors from Greater London, the South East and the South West.

•

Train was also frequently mentioned by visitors from London – almost a third of visitors from London travelled by train.

•

Campervans and motorhomes were also popular in 2020, particularly for visitors from the North West.
Car

Motorhome / campervan

Total England

Train

Boat / ship / ferry

Motorbike

Public Bus / coach

77%

13%

North East

7%

6% 3% 3% 6%

85%

West Midlands

8%

83%

Yorkshire and the Humber

11%

81%

East Midlands

75%

South East

73%

North West

70%
63%

1%
4% 2%1%

8%

86%

South West

Bicycle

5%

91%

East of England

Greater London

Plane

13%

7%

20%
12%
23%
2%

31%

8%

2%

6% 2%2%
13%

6%
11%

3% 3% 3%

3%
6%

2% 2%

1%
1%2%

1%3% 4%
7% 1%

4%

10%

2%

1%
4% 4% 1% 4% 1%

4%

Base All England Visitors; Total n=692, Greater London n=51, South East n=100, South West n=59, West Midlands n=63, North West n=142, North East n=66, Yorkshire and the Humber n=104,
East Midlands n=71, East of England n=35.
Q27. What types of transport did you use to travel to Scotland?

14%

2% 4% 4%
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•

The majority travelled within Scotland using their own car, which is reflective of the large proportion that travelled to Scotland by car.

•

The vast majority of people who travelled by car reported it was a petrol/diesel car, with 3% driving a hybrid and 1% electric.

Own car

76%

Hire car

4%

Friend / family member’s car

3%

Motorhome / campervan

11%

Boat / ferry / ship

6%

Public bus / coach

5%

Train

5%

Bicycle

Net car: 83%

Type of car
3%
1%

Hybrid

Electric

3%

Motorbike / motorcycle

1%

Organised coach tour

0%

Plane

0%

Hitch-hiking

0%

Other

1%

Base: All Visitors n = 1,281; All travelled by car n = 1,061
Q29. What types of transport did you use when travelling within Scotland? Q30. What type(s) of car did you use to travel within Scotland?

Petrol / diesel

96%
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•
•
•

The majority of visitors, almost two thirds, opted for non-serviced accommodation – mostly self-catering.
Nevertheless, despite concerns about social distancing to limit the spread of coronavirus, hotels remained popular - over a third of visitors
stayed in a hotel.
A quarter of visitors cited camping/caravanning including 12% who stayed in a campervan or motorhome.

Hotel / motel / inn
Rented holiday home/cottage/lodge
Guest house / B&B
Campervan / motorhome – owned by you
Rented holiday flat/apartment
Stayed with friends or relatives
Tent
Touring caravan
Static caravan – not owned by you
In someone else’s private home on a commercial basis – rental of a…
Campervan / motorhome – hired
Glamping / alternative accommodation
Your or a friend’s/relative’s second home / time share
In someone else’s private home on a commercial basis – rental of a…
Farmhouse
Static caravan – owned by you
Hostel
Other

37%
29%
13%
11%
7%
5%
4%
3%
3%
3%
2%
2%
2%
2%
1%
1%
1%
1%

Base: All Visitors n=1,281
Q24. What type of accommodation did you stay in during your longest or main trip to Scotland between July and December 2020?

Total serviced accommodation – 43%
Total non-serviced accommodation – 64%
Total self-catering cottage/home/flat –
35%
Total camping / caravanning – 25%
Total homestay – 5%

* Respondents could provide more than one response to
this question if they stayed in more than one
accommodation type.
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•

Respondents who stayed in paid for accommodation were asked how they booked. More than half booked directly with the provider,
while a quarter used the website or app of an online travel company.

•

One in eight reported that they booked via a homestay website or app, such as Airbnb.
Directly with accommodation provider

58%

An online travel website/app

26%

A homestay website/app

13%

On the website/app of a traditional travel agent / tour operator /…

6%

A tourist board website (e.g. VisitScotland.com)
In the store of a traditional travel agent / tour operator / travel…
I just turned up
A transport provider website/app

3%
2%

2%
1%

A corporate/business travel organiser

0%

A tourist information centre

0%

Other
Unsure

4%
1%

Base: All who stayed in paid for accommodation n=1,035
Q25. How did you book your accommodation for the longest or main trip to Scotland between July and December 2020?
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•

Grouping of similar codes from the list of activities shows that nine out of ten
visitors enjoyed walking and/or the outdoors and wildlife during their trip.

•

Visiting cities was only mentioned by less than a quarter of respondents,
confirming that many visitors wanted to avoid busier areas, preferring
countryside locations.

Walking

91%

Outdoors and wildlife

88%

Sightseeing

70%

Shopping

61%

Visiting historical and
cultural attractions

57%

Viewed architecture
and buildings
Visited cities

38%
23%

Base All Visitors n=1,281
Q31. Did you take part in any of the following activities during this trip in Scotland?

•

Sightseeing and outdoor activities such as walking, visiting a beach, visiting woodlands and watching wildlife were the most often
cited activities.

Short walk/ stroll - up to 2 miles/ 1 hour
Sightseeing by car/on foot

72% Visited a historic house, stately home, castle

34%

Visited a visitor/heritage centre

34%

70%

Long walk, hike or ramble (minimum of 2
miles/ 1 hour)

64%

Visited cities

Visited a beach

60%

Visited a cathedral, church, abbey or other
religious building

Visited a woodland/forest area

60%

Visited a museum/art gallery

Shopping in high street/retail shops

46%

Watched wildlife, bird watching

44%

23%
21%
16%

Visited a TV/film location

7%

Official/organised guided tour - on foot, bus,
coach or other transport

6%

Centre based walking (i.e. around town
centre)

39%

Water sports (e.g. surfing, skiing)

5%

Shopping in local markets/visitor attractions

39%

Played golf

4%

Viewed architecture and buildings

38%

Wellness related activities

Visited a country park/garden
Base All Visitors n=1,281
Q31. Did you take part in any of the following activities during this trip in Scotland?

35%

Other

1%
8%

•

Some aspects of visitor experience received negative press coverage in the summer months – e.g. communities being anxious about
welcoming visitors in case they caused the spread of the virus, wild camping and littering. Respondents were asked how satisfied they
were with these aspects, as well as other elements of their trip, such as hygiene measures.

•

High levels of satisfaction with most aspects of the trip experience were found. Specifically, the majority were ‘very satisfied’ with the
welcome of local people and the coronavirus hygiene measures in the accommodation in particular.
Very satisfied

Quite satisfied

Neither nor

Quite dissatisfied

The welcome of local people in
Scotland

The quality of hygiene measures taken
to reduce the risk of spreading
coronavirus in venues, shops, etc.

Don't know

84%

The quality of hygiene measures taken
to reduce the risk of spreading
coronavirus in accommodation

The cleanliness of the environment

Very dissatisfied

12%

80%

74%

71%

Base All Visitors: n=1,281
Q33. How would you rate your satisfaction with the following aspects of your holiday or short break in Scotland?

15%

19%

23%

2%
1%

2%
1%

3%2%

3%
1%

•

Satisfaction, although still high, was a little lower with the availability of information and activities and things to do.

•

There was a small proportion dissatisfied with the behaviour of other tourists not following COVID-19 guidelines, looking after the
local environment, etc.
Very satisfied

Quite satisfied

Neither nor

Availability of getting timely
information from attractions /
transport operators / accommodation
providers i.e. opening times,
cancellations, refunds

Availability of activities and
attractions/things to do

Behaviour of other tourists e.g. social
distancing, following guidelines,
looking after local environment, etc.

Quite dissatisfied

Very dissatisfied

58%

47%

40%

Base All Visitors: n=1,281
Q33. How would you rate your satisfaction with the following aspects of your holiday or short break in Scotland?

24%

33%

39%

Don't know

12%

3%

14%

4%

12%

6%

% of respondents
(of those who were
very satisfied)
Friendly / helpful people

34%

Covid guidelines adhered to

27%

Accommodation – good quality

21%

Lovely scenery / location

19%

Generally satisfied e.g. pleasant experience, great trip

15%

Hygiene and cleanliness

13%

Covid-safe activities

13%

Good food/drink

11%

Outdoor activities

10%

Unpopulated

6%

Information available

5%

Weather

4%

Historic sites / gardens e.g. enjoyable, amazing

4%

Easy booking

3%

Base All who were very satisfied with trip and gave a comment n=1,207
Q35. You said you were very satisfied with an aspect/aspects of your trip. Why were you very satisfied? Excl. under 3% excl. from table

•

As well as satisfaction being
driven by friendly people,
beautiful scenery, etc., many
respondents also referred to the
quality of adherence to covid
rules and cleanliness.

32

We always enjoy our visits to Scotland, the
beautiful scenery, the culture and history and
the people are very friendly. We travelled when
the Covid restrictions were eased but the
majority of places were very responsible.

Although there were plenty of things closed due
to coronavirus restrictions at that time, I felt
there was a mutually respectful attitude
between visitors and hosts, e.g. people looking
after attractions and shops were both careful
AND welcoming. I didn't feel any judgement for
visiting the area from England, which was
something I feared could be the case.

The area was beautiful,
fabulous views. A great
location, comfortable
accommodation, friendly and
helpful family run site. Quiet,
stress free lovely beaches and
walks. Amazingly, the
weather was great.

I loved our trip to Scotland everyone we encountered
showed us great hospitality
and were very friendly. Our
B&B was perfect. All food we
ate was amazing. The scenery
was spectacular.

Base All who were very satisfied with trip and gave a comment n=1,207
Q35. You said you were very satisfied with an aspect/aspects of your trip. Why were you very satisfied? Excl. under 3% excl. from table

Shops on Skye were very
strict with COVID
precautions and our
cottage was very clean.

It was a wonderful visit, I used
VisitScotland and other sites to plan
the trip and check on latest updates
and found the people and the
places all to be absolutely
wonderful. This was our fourth trip
to Scotland and we will be returning
for sure.

33

% of respondents
(of those who were
dissatisfied)

Covid - people not obeying rules

40%

Covid - closures / restrictions

27%

Specific mention of annoying tourists

18%

Litter / dirt etc.

13%

Accommodation – issues other than closures e.g. quality

11%

Overcrowding

9%

Campers / caravaners

8%

Lack of info / guidance etc

8%

Toilets – lack of public toilets

6%

Restaurants / pubs - issues other than closures

5%

Covid - scheduling issues

4%

Staff attitudes

4%

Traffic

3%

Lack of establishments

3%

Base All who were dissatisfied with trip and gave a comment n=171
Q34. You said you were dissatisfied with an aspect/aspects of your trip. Why were you dissatisfied? Excl. under 3% excl. from table

•

The proportion dissatisfied with aspects of
their trip was generally very consistent across
the profile of the sample, with a couple of
exceptions:
− Higher than average proportions of regular
visitors (8%) and males (9%) expressed
dissatisfaction with the behaviour of other
tourists.
− Respondents aged 35 to 44 years old (8%)
were more likely to be dissatisfied with
activities available than over 65s (2%).

•

COVID-19 related issues was the main cause of
dissatisfaction, in particular people not
obeying rules or closures of places they
wanted to visit.

•

A mix of other issues was also cited such as
annoying tourists, litter, quality of
accommodation, and overcrowding.
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Some people's situational awareness is
very poor - many fail to observe physical
/ social distancing even on pavements,
still walk two-abreast etc. That is not
related to the location, that is general.

There were a number of visitors from
outwith the area who had disregard for
COVID restrictions and travelled from
high risk areas to Argyll which is in the
main low risk. There was also a belief
among a considerable number that
"Scottish" regulations did not apply to
them or that "local i.e. Argyll "
regulations were not pertinent.

The accommodation
wasn’t great. It was
damp smelling and not
as clean as I would have
liked. However it was in
a beautiful spot and very
spacious. We booked
last minute and it was
not much choice.

Base All who were dissatisfied with trip and gave a comment n=171
Q34. You said you were dissatisfied with an aspect/aspects of your trip. Why were you dissatisfied? Excl. under 3% excl. from table

Some places were closed but it did not
say they were closed online so we
drove to places and only found out
when we arrived that they were closed.
Disappointed that we could not visit
the Harris Tweed Exhibition and also
the Gin Distillery tour in Stornoway was
not operating.

Other tourists had left litter about.
There were very many people wild
camping and not taking care of our
beautiful countryside and loch sides.
The narrow roads were extra busy
too, perhaps as the only time the
hotel was available was at
September weekend. Too many
litter louts about!
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• Almost three fifths of those who did not take a holiday or short break in Scotland felt that it was irresponsible to travel during the pandemic.
Around two fifths also just didn’t want to travel.
• Two fifths stated that the changing restrictions prevented them from travelling.
I did not think it was responsible to travel during the pandemic

57%

I did not want to travel generally because of the coronavirus

43%

The Government changing restrictions prevented me from taking the trip

41%

I was worried about local communities being unwelcoming to visitors

19%

I was concerned about not being able to eat out or do specific activities

19%

I did not want to stay in a hotel, B&B, guesthouse because of coronavirus

16%

I was concerned about accommodation cancellations

13%

I did not want to travel on public transport because of coronavirus

11%

I / travel companion(s) have a health condition so preferred not to travel

7%

81%

Europe

17%

4%

There was no accommodation available when I wanted to take my holiday

2%

I was concerned about flight cancellations

2%

It was too expensive

1%

I wanted to go somewhere with a better possibility of warm/dry weather

1%

Other

Elsewhere in UK

9%

I went on holiday elsewhere instead
Due to financial constraints / worries

Where else visited

7%

Base All non-visitors: n= 1,861
Q3. Why did you not take a holiday or short break in Scotland between July and December 2020?
Q3a. Where did you go on holiday between July and December 2020? Base: Those who went elsewhere instead n= 124

Republic of Ireland

2%

Other overseas

2%

COVID-19 restrictions in general, caring responsibilities, health
issues, holiday was cancelled, had to self-isolate
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•
•

A higher proportion of visitors were from Scotland than non-visitors. The visitors sample also included a higher proportion of Regular visitors and
fewer Occasional, Lapsed or Prospects than non-visitors.
The age profile of visitors tended to be younger – 39% were aged under 55 compared to 28% of non-visitors. Non-visitors were also more likely to be
retired, and less likely to be working full time, than visitors.
Working status
Age group
Origin
Retired
Not working/student
Loyalty code
18 - 34

England

Wales

Scotland

Northern Ireland / ROI

1%

8%

22%

42%

Regular

Occasional

Lapsed

35 - 44

45 - 54

55 - 64

Prospect

8%

7%

20%

19%

2%

27%
40%

34%
33%

68%

24%
39%

18%
10%
5%

Non Visitors

Base Visitors n=1,281, Non Visitors n=1,861

38%

5%
3%
10%

71%

54%

Visitors

Furlough

Visitors

Non Visitors

Working part time

Working full time

2%
34%

65+

Visitors

7%
3%
Non Visitors

44%

Visitors

49%

5%
4%
9%

33%

Non Visitors
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•
•

The financial impact of the pandemic was generally consistent between both of those who visited Scotland in 2020 (visitors) and who didn’t (nonvisitors). Visitors were, however, more likely to agree that the pandemic has not really affected them financially.
This reflects findings from the UK Covid consumer tracker, which found that visitors who had overnight leisure visits to Scotland last year were
more affluent than the total population and less likely to be impacted financially by the pandemic.
11%
10%

I’m actually financially better off than before the pandemic

50%
46%

The coronavirus pandemic has not really affected me financially
32%
35%

So far things are OK for me financially but I feel I have to be very
careful

Non-visitors

7%
8%

I’ve had no option but to really cut back on my spending
I’ve been hit hard and perhaps should cut back, but I’d rather carry
on spending today and let tomorrow look after itself

Visitors

1%
1%

Base: Total n = 3,142,
Q46. If you had to choose, which ONE of the following statements would best describe your own situation right now?
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–
–
–
–
–
–
–
–

–

–
–
–

The data was collected by online survey.
The target group for this research study were members of VisitScotland’s CRM and website contacts databases.
The sampling frame used for this study was VisitScotland’s CRM and website contacts databases.
The final achieved sample size was 3,147 from the UK and Ireland.
Fieldwork was undertaken between 12th to 31st January 2021.
The criteria used in sample selection were the cell types for communications sent to CRM members and website
database.
The number of sample units drawn was 38,902.
Respondents to internet self-completion studies are self-selecting and complete the survey without the assistance of a
trained interviewer. This means that Progressive cannot strictly control sampling and in some cases, this can lead to
findings skewed towards the views of those motivated to respond to the survey.
The overall response rate to the survey was 8%. It should be noted that the high level of non-response may have an
impact on findings should non-responding individuals be different from respondents in any significant or systematic
way.
An incentive of ten £50 shopping or Amazon vouchers encouraged a positive response to the survey.
The final data set was not weighted.
The overall sample size of 3,147 provides a dataset with a margin of error of between ±0.4% and ±1.8%, calculated at
the 95% confidence level (market research industry standard).
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