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MOTIVATIONS TO VISIT SCOTLAND
Scenery & landscape 75%
(survey average 50%)
History & culture 54%
(survey average 33%)
SCOTLAND

Always wanted to visit 38%
(survey average 15%)
To visit cities 27%
(survey average 15%)
Scotland’s reputation for
friendly people 24%
(survey average 15%)
Range of activities
available 21%
(survey average 14%)

Scotland’s beautiful scenery and
landscape is a strong motivator for
Dutch visitors, along with the history and
culture. Scotland is viewed as an ideal
destination to venture off the beaten
track and enjoy unspoilt landscape
and wildlife. Dutch visitors like taking
“touring” holidays, where they have the
opportunity to take in all the sights.
TRANSPORT TO SCOTLAND
41% of visitors arrived by plane
directly to Scotland. The most popular
airports to arrive to were:
Edinburgh 53%
Glasgow 36%
Aberdeen 4%
3% arrived by plane (indirect)
Dutch visitors were also much more
likely than other European markets
to use their own car 35% (European
survey average 14%) and travel by
boat/ship or ferry 27% (European
survey average 9%).
| 10

CONNECTIONS TO SCOTLAND
35% of Dutch visitors had a
connection to Scotland. The
most common connections
were:
No personal connections but
had visited many times 14%
Friends live in Scotland
9%
Family live in Scotland
6%
Although some visitors from The
Netherlands have family/friend
connections, this is generally lower than
for long-haul markets. A more significant
amount had no personal connections but
were repeat visitors to Scotland.
PLANNING & BOOKING
On average, Dutch visitors start to
plan about 6 months ahead, slightly
further ahead than the average
European visitor. This may be due to
the touring and activity nature of their
holidays in Scotland.
24.5 weeks
Planning:
13.7 weeks
Travel booking:
Accommodation booking: 10.0 weeks
Dutch visitors are likely to use the
internet as an information source
for holiday booking, such as search
engines and review websites, as well
as talking with friends and family.
They are also much more likely than
average to use printed travel guide
books (e.g. Lonely Planet, Rough
Guide, Fordors).

Source: Scotland Visitor Survey 2015/2016
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Recent Consumer Trends and Attitudes
TOP 5 ACTIVITIES IN SCOTLAND
Sightseeing by car/coach/on
foot 80% (survey average
74%)

ACCOMMODATION
Accommodation Preferences:
Hotel 52%
(survey average 41%)

Visited cathedral, church
72% (survey average 46%)

Camping 18% highest across all
markets (survey average 6%)

Centre based walking (i.e
around a town centre) 70%
(survey average 45%)

B&B/GH 18%
(survey average 20%)

Visited cities
65% (survey average 42%)

Self-catering 17%
(survey average 22%)

Visited castle/ historic house
62% (survey average 60%)

Visitors from The Netherlands are
typically very active during their
holiday in Scotland.
Slightly lower down the list but
notably higher for visitors from The
Netherlands were:
Long walk, hike or ramble
55%*(which was the highest
figure across all markets
surveyed)
Watched wildlife, birdwatching
21%

Friends/family 16%
(survey average 19%)

Aspects Important in Choosing
Accommodation:
Location
73%
Value for Money
43%
Availability of free Wi-Fi at
accommodation 21%
Quality star grading
19%

Source: Scotland Visitor Survey 2015/2016
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Satisfaction with the
Visitor Experience

Dutch visitors were positive about their experience in Scotland and just over half are highly
likely to recommend Scotland as a destination (although slightly lower than the European
average).

MEAN

Top 2 Box (9 or 10)

Overall rating of Holiday Experience (scale 1-10)

8.6

48%

Likelihood to Recommend

8.6

51%

Areas of the visitor experience which recorded mean scores below 8 include:
Availability of local produce
when eating out

Availability of 3G/4G

Value for money of eating out

Availability of free Wi-Fi

Mobile phone signal coverage

Availability of free Wi-Fi
at accommodation

Source: Scotland Visitor Survey 2015/2016
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Popular Media Channels

Research with consumers from The Netherlands on VisitScotland’s database has provided
examples of key media channels used by these consumers.
Key Websites Used
•
•
•

Google
Facebook
Hotmail

• Startpagina
• Telegraaf
• Marktplaats

•
•

Buienradar
Hyves

Key Social Media Accounts
•
•
•

Facebook
WhatsApp
YouTube

• Google+
• TripAdvisor
• LinkedIn

• Instagram
• Twitter
• Pinterest

Key Newspapers Read (online or print)
•
•
•

De Telegraaf
De Volkskrant
Nrc

•
•
•

Metro
Spits
Nu.nl

• Algemeen Dagblad
• Noordhollands Dagblad
• Trouw

Key Magazines Read (online or in print)
•
•
•

Libelle
Kampioen
Margriet

•
•
•

Elsevier
Reizen
Landleven

•
•
•

Plus
Quest
National Geographic

•

Braveheart

Influential TV Programmes for Travel
•

Outlander

•

Coast

Source: VisitScotland Research 2014-2017
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