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How Visitors from France View Scotland
Scotland is perceived to be full of myths and legends that inspire a rich and authentic
experience.
In research in 2015, which explored the key benefits of a holiday in Scotland, the
following key tangible and more emotional benefits of a holiday in Scotland stood out for
French consumers.

Scenery and
Landscape

History and
Culture

People

A sense of
connection

French consumers told us that they associate Scotland with huge
vistas and dramatic views. They expect unspoilt, remote landscapes
that allow them to escape from reality, where at home, streets are
maybe narrow and crowded.
The openness of the land is thought to conceal “secret places” that
are waiting to be discovered. The element of discovering places that
are “hidden” is perceived to be a strong benefit of a holiday in this
country.

Scotland’s history and culture is also a strong motivator for French
visitors. In addition to scenery, they expect that castles and various
historical sites will add to the authentic experience of the legends
and the undiscovered in Scotland.
There is also a strong expectation that Scotland has an atmosphere
of its own – a sense of history and a mythical quality stands out.

They expect to meet Scottish people who are warm and
welcoming due to their reputation for being friendly. This
enhances their holiday experience.

Scotland has a special appeal for some French people, linked
to a broad association around the historic “Auld Alliance” and a
perception of greater affinity with Scottish people.

Source: VisitScotland Research 2014-2017
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Recent Consumer Trends and Attitudes
MOTIVATIONS TO VISIT SCOTLAND
Scenery & landscape 81%
(survey average 50%)
History & culture 56%
(survey average 33%)
SCOTLAND

Always wanted to visit 46%
(survey average 15%)
Scotland’s reputation for
friendly people 38%
(survey average 15%)
To visit cities 30%
(survey average 15%)

Scenery and landscape is a strong
motivator for visitors from France,
which tends to be higher across the
European markets in comparison
to long-haul, and in particular, they
mention Scotland’s reputation for
friendly people.
TRANSPORT TO SCOTLAND
56% arrived directly by plane from
France. The most popular airports to
arrive into Scotland were:
Edinburgh 69%
Glasgow 20%
Aberdeen International 6%
15% arrived by plane (indirect):
Schiphol 26%
Heathrow 18%
Birmingham 13%

CONNECTIONS TO SCOTLAND
33% of visitors from
France had a connection to
Scotland. The most common
connections were:
No personal connections but
had visited many times 11%
Family live in Scotland
8%
Friends live in Scotland
7%
European markets typically have lower
personal connections to Scotland than
long haul markets. French visitors
were most likely to report a connection
to Scotland through previous visitor
experience.
PLANNING & BOOKING
On average, visitors from France tend
to plan 4 months in advance.
Planning:
17.7 weeks
Travel booking:
12.9 weeks
Accommodation booking: 10.2 weeks
French visitors are likely to use
multiple types of information in
planning their holiday, particularly
websites, such as search engines and
review sites. They are also more likely
than average to rely on printed travel
guide books.

Source: Scotland Visitor Survey 2015/2017
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Recent Consumer Trends and Attitudes

TOP 5 ACTIVITIES IN SCOTLAND
Sightseeing by car/coach/on
foot 85% (survey average
74%)
Centre based walking (i.e
around a town centre) 85%
(survey average 45%)
Visited cities
79% (survey average 42%)
Visited castle/ historic house
77% (survey average 60%)
Visited a country park/garden
76% (survey average 43%)

Typically visitors from France are very
interested in history, heritage and
culture and wildlife.
Further down the list of activities, but
notably higher for visitors from France
than others were:
Visited a TV/film location
17%
Attended Highland Games
13%
Source: Scotland Visitor Survey 2015/2017
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ACCOMMODATION
Accommodation Preferences:
Hotel 48%
(survey average 41%)
B&B/GH 41%
(survey average 20%)
Airbnb 14%
(survey average 5%)
Self-catering 13%
(survey average 22%)
Camping 13%
(survey average 6%)

Aspects Important in Choosing
Accommodation:
Value for Money
75%
Location
44%
Quality star grading
34%
Availability of free Wi-Fi at
accommodation 30%

INSIGHT DEPARTMENT: FRANCE FACTSHEET 2018

Satisfaction with the
Visitor Experience

Visitors from France recorded high levels of satisfaction across most aspects of the visitor
experience in Scotland.
MEAN

Top 2 Box (9 or 10)

Overall rating of Holiday Experience (scale 1-10)

8.8

67%

Likelihood to Recommend

9.0

68%

56% strongly agree
that ‘Scotland is a country worth visiting more than once’
37% strongly agree
that ‘they were made to feel very welcome’
37% strongly agree
that ‘they enjoyed finding out about the history and
culture of the destination when on holiday’
Areas of the visitor experience which recorded mean scores below 8 include:
Value for money of attractions

Mobile phone signal coverage

Availability of local produce

Availability of 3G/4G

Value for money of eating out

Availability of free Wi-Fi

Source: Scotland Visitor Survey 2015/2017
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Popular media channels

Research with consumers from France on VisitScotland’s database has provided examples
of key media channels used by these consumers.
Key Websites Used
•
•
•

Google
Facebook
Yahoo

•
•
•

Orange.fr
Le Monde
YouTube

•

Windows Live

Key Social Media Accounts
• Facebook
• WhatsApp
• YouTube
• TripAdvisor

•
•
•
•

Google+
LinkedIn
Pinterest
Instagram

• Twitter
• Viadeo

Key Newspapers Read (online or print)
•
•

Le Monde
Ouest-France

•
•

Le Figaro
20 Minutes

•
•

Libération
Le Parisien

•
•

L’Obs
Le Figaro magazine

Key Magazines Read (online or in print)
• Express
• Geo
• Lepoint
• Télérama

•
•
•
•

Femme Actuelle
Marianne
Version Femina
Pleine vie

Influential TV Programmes for Travel
•
•

Outlander
Braveheart

• James Bond Skyfall
• Échappée Belle

Source: VisitScotland Research 2014-2017
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Barriers to Travel

Although there are many reasons why French visitors are drawn to Scotland, we need to be
aware of the barriers which may be in the minds of visitors when considering their holiday
destination.

•

Cost is considered a critical factor in choosing a holiday destination, and some
may perceive Scotland as an expensive choice. Satisfaction with value for money of
accommodation and eating out received lower scores than other areas of the visitor
experience within the most recent Scotland Visitor Survey.

•
•

The weather is undoubtedly a barrier for some.
French visitors are more likely to participate in local food and drink activities, and say
they enjoy learning about local food. However, their expectations of food in Scotland
tend to be low before they have visited.

| 15

