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Overall base: 1032



Base: 1,032 all Scotland adults. PVS_Q1. Which of the following categories best describes the Chief 

Income Earner (the person with the largest income) in your household?
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Base: 1,032 all Scotland adults. PVS_Q20. How long have you lived in your current area?; 
PVS_Q21. How would you describe the tourism appeal of the area where you live? (Please 
select the option that best applies); PVS_Q22. Thinking about any previous holidays in 
Scotland...Which of these statements best describes you? (Please select the option that 
best applies)





Base: 1,032 all Scotland adults. Q3a How important, if at all, do you think the following industries/sectors are to Scotland's economy? (Please 

select one option in each row)





Q4aa11
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* Highlands & islands Enterprise Regional Definition – includes Argyll & Isles
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Base: 626 All Scotland adults whose local area is a tourist destination. PVS_Q7_1. Still thinking about the area where you live...On a scale of 0 to 

10 where 0 is 'Too few visitors' and 10 is 'Too many visitors, how do you feel about the number of visitors to your local area?
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Base: 626 All Scotland adults whose local area is a tourist destination. Q8 Below are some further statements about tourism in your local 

area...To what extent, do you agree or disagree with each of the following? (Please select one option on each row)
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Base: 626 All Scotland adults whose local area is a tourist destination. PVS_Q11. Considering the decisions made in your area and the focus 

placed on supporting either local residents or tourism businesses...How satisfied or dissatisfied are you overall with decisions that are made?
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Base: 626 All Scotland adults whose local area is a tourist destination. Q12 Still thinking about tourism in your local area...To what extent do you agree 

or disagree with  the following statements about tourism? (Please select one option on each row); 
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Base: 626 All Scotland adults whose local area is a tourist destination. Q12 Still thinking about tourism in your local area...To what extent do you agree 

or disagree with  the following statements about tourism? (Please select one option on each row); 



Provides employment 
opportunities

(24% of comments)

Boosts local economy 
(16% of comments)

Brings in outside money 
(14% of comments)

Supports local businesses 
(9% of comments)

Attracts tourists/brings 
people to the area 
(8% of comments)

Benefits locals as well as 
tourists/balances both 
local and tourists needs 

(8% of comments)
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Base: 626 All Scotland adults whose local area is a tourist destination. PVS_Q14_5. Thinking about tourism in your area over the past year (i.e. 

since January 2024)… On a scale of 1 to 5 where 1 is "Not a problem at all" and 5 is "A major problem" to what extent do you feel the following 

have been issues/problems arising from visitors/tourists to your local council area? 
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Base: 626 All Scotland adults whose local area is a tourist destination. PVS_Q14_14. Thinking about tourism in your area over the past year (i.e. 

since January 2024)… On a scale of 1 to 5 where 1 is "Not a problem at all" and 5 is "A major problem" to what extent do you feel the following 

have been issues/problems arising from visitors/tourists to your local council area? 
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* Highlands & islands Enterprise Regional Definition
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