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Research Methodology

A This report has been prepared using survey data
commissioned by VisitScotland and conducted by YouGov Plc.
The survey was carried out online.

A Allfigures, unless otherwise stated, are from YouGov Plc. Total
sample size was 1,032 adults. Fieldwork was undertaken
between 9th - 13th January 2025.

A This survey has been conducted using an online interview
administered to members of the YouGov Plc Scotland panel
who are individuals who have agreed to take partin surveys.

A The figures have been weighted (normally from census data or
if not available from industry accepted data) to be
representative of all Scotland adults (aged 18+).




Background

A This research was commissioned to gain an up to date
understanding of how tourism is perceived in Scotland by
its residents.

A Previous research was conducted in 2021 but focused on
the effects of the pandemic on tourism in Scotland.

A The research identified how positively or negatively
Scotland residents viewed tourism both at a national level
but also at a local regional level.

A This report focuses on how Scotland is perceived at a
national level.




Interpretation notes

A The questionnaire order is not reflected in the ordering of this report.

A Respondents did not initially know the subject matter was tourism to ensure an objective view
on the scale and importance of different industrial sectors could be obtained.

A As a nationally representative sample, regional analysis is possible where sample size allows.
We have grouped local council areas into larger geographies where necessary to allow as much
sub-national analysis as possible where this is appropriate. Only figures where the sample size is
above 50 are reported.

A We would caution against over interpretation for some of these groupings where tourism is
viewed differently between different local authorities. For example, although the Lothians have
been grouped because of geography, East Lothian residents often offer different responses to
those living in West Lothian and Midlothian

A Views and perceptions of tourism will be influenced by a number of factors. For example, some
respondents may have views on tourism based on commuting into Edinburgh or Glasgow as well
as from taking their own holidays in Scotland now or previously.

A The questionnaire took the respondent through the role of tourism in Scotland at a national
level, through to an understanding of the role of tourism in their own local authority area.






Views on the tourism industry

A

Overall, the tourism industry was viewed positively by
respondents. When asked about all sectors across
Scotland, 95% of respondents viewed the tourism sector
as important to Scotland’s economy.

Respondents noted the key positives of tourism in
Scotland as benefitting the hospitality industry and the
economy as well as bringing in visitors from outside
Scotland.

Around 9 in 10 respondents either strongly agreed or
tended to agree that tourism attracts investment and
was beneficial for Scotland’s overseas reputation.

Half of respondents (53%) had concerns about the
reduction of affordable housing due to second homes
/the holiday rental market . There were also concerns
about the environment, with almost half of respondents
(48%) disagreeing that tourism protects and enhances
the natural environment




Tourism in local areas

A

When asked about their local area, 3 in 5 respondents
viewed their local area as a tourist destination.

Of respondents who view their area as a tourist
destination, 40% felt the balance of priorities were
equal between the needs of local residents and the
needs of tourism business.

Among those who live in a tourist area, tourism was
seen as positive for supporting a range of local jobs
(88%), creating employment opportunities (83%) and
generating economic growth (82%).

Almost 4 in 5 (78%) respondents either strongly agreed
or tended to agree that tourism businesses support
local jobs and other local businesses in tourist areas.



Key problems in local areas

A A quarter of respondents (26%) overall viewed lack of
toilet facilities as a major problem in their local area.
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Respondent Profile: Age and Lifestage

Respondents were from a mixture of backgrounds. Around 2 in 5 respondents were aged 55+ and more than a third
(37%) were older independents. Lifestage was calculated using age and presence of children in the household to
create the categories of younger independents (18-24 with no children in the household), families (18-64 with
children in the household), older independents (35-64 with no children in the household) and retirement age (65+).

Gender Age
41%
YA 11% 14% 17% 16% I
Female ] ] [ ] | ]
18-24 25-34 35-44 45-54 5\
Social Grade Lifestage

Younger independents I 17%
48% 52% Families I 2%
Olderindependents NN 3 7%

i ]
m ABC1 m C2DE Retirement age 23%

¥ - -
@ S?gtland \ Alba Overall base: 1032



Respondent Profile: Occupation

Respondents were from a variety of backgrounds with a quarter (25%) being retirees.

Chief Income Earner Category

Retired | 25%
Supervisory or clerical/ Junior manager/Administrator | R NN 0 1%
skilled manual worker | N 16%
Intermediate managerial | NGINGEGEGEGEGEGEGEEEEEEEEE (3%
Semi or unskilled manual worker [ NN DN 11%
Unemployed (for over 6 months) or not working due to long term sickness | NN NN 7%
Higher managerial [N 4%
Student [ 2%

f‘?) Scotland | Alba Base: 1,032 all Scotland adults. PVS_Q1. Which of the following categories best describes the Ch
Income Earner (the person with the largest income) in your household?



Respondent Profile: Area

A 63% of respondents had lived in their current area
for more than 10 years.

A A quarter of respondents (26%) described the s
area where they live as a year-round tourist :
destination. o

A A quarter of respondents (26%) described the Ly
area where they live as a seasonal destination -
(popular at certain times of the year). o

A 44% of respondents said they take short breaks or y —_—
holidays in Scotland once a year. =

Base: 1,032 all Scotland adults. PVS_Q20. How long have you lived in your current are
PVS_Q21. How would you describe the tourism appeal of the area where you live? (Pld
select the option that best applies); PVS_Q22. Thinking about any previous holidays in
Scotland...Which of these statements best describes you? (Please select the option tha
best applies)
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Among Scottish residents, tourism is recognised as one of the most
important industries to the Scottish economy

Tourism was ranked as just as important to the economy as the energy and hospitality and leisure sectors

Sector importance by top 2 boxes

Energy (electricity, oil and gas) NG 057
Hospitality and lei .g. pubs,
T e . P, Y 55

restaurants, leisure centres etc.)

Tourism (including events) [ 95

Food and drink [ NN 4%

Agriculture [N o3
Public transport (including rail) | NN 59%
Retail [N :o7

Visit,

Construction

Financial and business services
(including banking)

Digital and Technology

Manufacturing

Public sector (e.g. organisations which
are controlled/owned by the...

Renewables and low carbon
Life sciences

Creative industries (e.g. gaming)

I 379%6
I 6%
I 36%
I 33%
I 31%
I 78%
I 73%
I 73%

Qr ™
\‘?) Scotland | Alba Base: 1,032 all Scotland adults. Q3a How important, if at all, do you think the following industries/sectors are to Seoctlaoatly? (Please

select one option in each row)



1% 3%
%‘ |

The Scottish tourism
industry is viewed
positively

Overall, the view of the tourism
industry was encouraging, with 91%

of respondents viewing the industry
positively m Quite positively - the benefits outweigh the negatives

m Very positively - it is a force for good, creating economic and social value

m Quite negatively - the negatives outweigh the positives
Very negatively - it does not create notable economic or social value
® Don't know

Qu'f fici: ™
\‘?) Séfgtland | Alba Base: 1,032 all Scotland adults. PVS_Q4. How do you view tourism as an industry in Scotland? (Please select the

option that best applies)
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Positive aspects of tourism in Scotland @
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The majority of respondents identified tourism as beneficial to the hospitality industry and the economy, including
opportunities for employment. Other positives that arise from tourism included showcasing Scotland’s beauty and

history and bringing visitors from outside of the country.

Amongst those who mentioned a positive aspect to tourism in Scotland, when asked what the most important
element of tourism would be to prioritise for improvement, around a third (34%) selected economic benefits.

78% It benefits Scotland's hospitality industry 72% Showcases the beauty of Scotland

76% Economic benefits 72% Employment opportunities

76% Brings in visitors from outside Scotland 63% It showcases Scotland's history

Base: 1,032 all Scotland adults. [PVS_Q4aa] Which, if any, of the following do you think are the positive aspects of tourism in Scotland? (Please select all that

&, CVisit - apply. If you do not think there are any positive aspects of tourism in Scotland please select the ‘Not applicable’ option); Base: 1,004 PVS_Q4aallYou previousl|
@ Scotland | Alba PRl TTyou ! by (R D urismi P ppli ption) Q up y

mentioned the following positive aspects of tourism in Scotland...Which ONE of the following positive aspects do you think should be addressed as a priority?
(Please select the option that best applies.)



What are the positive aspects of tourism in Scotland (cont)? =

62% It enhances Scotland's reputation and 56% It showcases Scotland's qualities
influence internationally

1% Not applicable - there are not any positive
619% Showcases Scotland's top locations and aspects of tourism in Scotland
attractions

1% Other
59% Benefits local communities

3 - . -
\‘?) S?gtland Alba PVS_Q4aa. Which, if any, of the following do you think are the positive aspects of tourism in Scotland? (Please select all that apply. If

you do not think there are any positive aspects of tourism in Scotland please select the 'Not applicable’ option)



Negative aspects of tourism in Scotland?

More than half of respondents noted the reduction in affordable housing due to second homes/holiday rental market
as a negative aspect of tourism in Scotland. Other negative aspects included increased traffic and congestion and
increased litter.

As well as being the most commonly identified negative aspect of tourism, around a third (32%) of respondents who
listed negative aspects of tourism selected the reduction of affordable housing due to second homes/holiday rental
market as a priority area to be addressed.

539% Reduction in affordable housing because of 40% Damage to the natural environment
second homes/holiday rental market

39% Local services and infrastructure can't cope
47% Increased traffic and congestion with the influx of visitors

46% Increased litter 38% Disruption to local residents

Base: 1,032 all Scotland adults; PVS_Q4bb. Which, if any, of the following do you think are the negatives aspects of tourism in Scotland? (Please select all that
Y Visit ™ apply. If you do not think there are any negative aspects of tourism in Scotland please select the 'Not applicable' option). Base: 899 All Scotland adults who
& Scotland | Alba PRy ynesative asp P PP P

listed negative aspects of tourism in Scotland; PVS_Q4bb11. You previously mentioned the following negative aspects of tourism in Scotland...Which ONE of

the following negative aspects do you think should be addressed as a priority? (Please select the option that best applies.)



What are the negative aspects of tourism in Scotland (cont)?

35% Visitors disrespectful/don't behave responsibly 9% Not applicable - | do not think there are any
negative aspects of tourism in Scotland

34% Too many people leading to overcrowding

2% Other
26% Negative carbon footprint/impact on climate
change
3 - . -
\‘?) S?gtland Alba PVS_Q4bb. Which, if any, of the following do you think are the negatives aspects of tourism in Scotland? (Please select all that

apply. If you do not think there are any negative aspects of tourism in Scotland please select the 'Not applicable’ option)



“Tourism brings economic benefits to Scotland as a whole."

Respondents were positive about the economic benefits of tourism, particularly families and residents of Stirling and Forth Valley.

91%
Top 2 boxes
B Strongly agree B Tend to agree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:

A Families (95%) A stirling and Forth Valley (98%)
A Younger independents (89%) A Lothians (88%)

A Highlands and Islands (86%)
j‘fLD Sg%rtland ‘ Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism attracts investment e.g. visitor attractions, hotels etc”

9in 10 respondents (91%) either strongly agreed or tended to agree that tourism attracts investment.

91%
Top 2 boxes
B Strongly agree B Tend toagree H Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:

A Retirement age (94%) A stirling and Forth Valley (96%)
A Olderindependents (87%) A Lothians (89%)

A Highlands and Islands (88%)
j‘fLD Sg%rtland ‘ Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism in Scotland helps us to develop a positive reputation overseas”

Around 9 in 10 respondents either strongly agreed or tended to agree that tourism was positive for Scotland’s overseas reputation.

90%
Top 2 boxes
B Strongly agree B Tend toagree H Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (91%) A Angus and Dundee (94%)
A Retirement age (89%) A stirling and Forth Valley (94%)

A Perth, Kinross and Fife (88%)

A Lothians (83%)

j‘fLD Sg%rtland ‘ Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism protects and enhances Scottish culture”

As well as reputation, 70% of respondents agreed that tourism protects and enhances Scottish culture.

70%
Top 2 boxes
B Strongly agree B Tend toagree H Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (78%) A Aberdeen and Grampian (79%)
A Retirement age (65%) A South of Scotland (67%)

A Highlands and Island (63%)

A City of Edinburgh (57%)

:,‘f%) S‘c%rtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism helps sustain Scotland's communities”

Overall tourism was viewed to have a positive impact on communities in Scotland, with three quarters of
respondents (74%) either strongly agreeing or tending to agree that tourism helps sustain Scotland’s communities.

74%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know
Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (82%) A stirling and Forth Valley (90%)
A Younger independents (70%) A South of Scotland (78%)
A Olderindependents (69%) A Ayrshire (78%)
A Retirement age (78%) A Lothians (65%)
:,‘f%) S‘c%rtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism connects local communities to other cultures”

Just over 3 in 5 respondents either strongly agreed or tended to agree that tourism connects local communities to
other cultures. This dropped to below half by those who reside in Highlands and Islands (49% strongly agree or

tended to agree).

63%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know
Top 2 boxes by lifestage: Top 2 boxes by region:
A Younger independents (71%) A Ayrshire (71%)
A Families (71%) A South of Scotland (56%)
A Older independents (57%) A Highlands and Islands (49%)
A Retirement age (56%) A City of Edinburgh (58%)
j‘?) S‘c%rtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism helps to protect and conserve Scotland's built heritage”

Just over three quarters of respondents (76%) agreed that tourism helps to protect and conserve Scotland’s built
heritage.

76%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (80%) A Ayrshire (84%)

A Retirement age (73%) A Lothians (64%)

A Highlands and Islands (62%)
:,‘f%) S‘c%rtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism drives transport infrastructure development around Scotland e.g.
train, ferry and bus routes”

Over half of respondents (58%) also agreed with the statement that tourism drives transport infrastructure
development. This dropped to less than half for residents of the Highlands and Islands, with more disagreeing than
agreeing (47% either strongly disagreed or tended to disagree).

58%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know
Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (67%) A Angus and Dundee (67%)
A Younger independents (63%) A Ayrshire (65%)
A Older independents (53%) A Highlands and Islands (43%)
f‘?) Sé%rtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)



“Tourism protects and enhances the natural environment”

Respondents had a more divisive view on the impact of tourism on the environment. Almost half of respondents
either strongly disagreed or tended to disagree with the statement that tourism protects and enhances the natural

environment.

48%
)

39%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (46%) A Aberdeen and Grampian (49%)
A Olderindependents (35%) A Ayrshire (48%)

A Lothians (24%)

A City of Edinburgh (27%)

:f?r) Szfgtland | Albam Base: 1,032 all Scotland adults. Continuing to think about tourism in Scotland...To what extent, do you agree or

disagree with each of the following statements? (Please select one option on each row)






Local Area Tourism

Overall, across the whole of
Scotland, around a third of
respondents (32%) considered
their area as undoubtedly a
destination for holidays/short
breaks and just over a quarter
respondents (28%) considered
their local area as somewhere
which is sometimes visited for
holidays/short breaks.

Y. Visi m
& Scotland | Alba

Local area tourism across Scotland
2%

61% considered
_ theirareaasa
tourist destination

m My local area is undoubtedly a destination for holidays/short breaks
m My local area is sometimes visited for holidays/short breaks
m My local area is not really a destination for holidays/short breaks

Don't know

Base: 1,032 all Scotland adults. PVS_Q6. Thinking about the area where you live...To what extent do you feel that it

is an area which people visit for holidays or short breaks? (Please select the option that best applies)



Local area tourism

Regional breakdown

Highlands and Islands
South of Scotland

City of Edinburgh
Perth, Kinross and Fife
Angus and Dundee
Stirling and Forth Valley
Ayrshire

Aberdeen & Grampian
City of Glasgow
Lothians

Wider Glasgow and Clyde

Valley

Visit,

& Stotland | Alba

Area is a tourist destination

96%

87%

86%

71%

70%

61%

60%

59%

56%

56%

24%

86

57

115

100

60

67

56

93

119

62

217

Base

This table highlights those who
answered “my local area is
undoubtedly a destination for
holidays/short breaks” or “my local
area is sometimes visited for
holidays/short breaks” across each
region.

* Highlands & islands Enterprise Regional Definigjarcludes Argyll & Isles

Base: 1,032 all Scotland adults. PVS_Q6. Thinking about the area where you live...To what extent do you feel that it is an area which

people visit for holidays or short breaks? (Please select the option that best applies)



Visitors to the local area

Of respondents who viewed their area as a tourist destination, almost a third (30%) scored a 5 out of 10 in terms of
the number of visitors to their local area, indicating tourism levels are balanced.

A proportion of respondents suggested the number of visitors was leaning towards too many, with 32% scoring a 7, 8,
9 or 10 out of 10. Around 1 in 10 respondents (9%) felt there were too many visitors to their local area, scoring a 9 or

10 out of 10. Respondents from the City of Edinburgh and Highlands and Islands showed more concern for the
number of visitors to their area.

1-Too few visitors 2 3 W4 m5 EH6 m7 m8 EH9 m10-Too many visitors

32%
10% 3% 6% Top 4 boxes
(7,8,9,10 out of 10)
l_Y_J
9%
Top 2 boxes by region: Top 2 boxes
A City of Edinburgh (23%)
A Highlands and Islands (17%)
A City of Glasgow (8%)
f‘?) Sé%rtland | Albam Base: 626 All Scotland adults whose local area is a tourist destination. PVS_Q7_1. Still thinking about the area wieer®gaudcale of 0 to

10 where 0 is "Too few visitors' and 10 is 'Too many visitors, how do you feel about the number of visitors to yourd®8cal are



“Tourism supports a range of other jobs such as food, retail and other
services”

Tourism was seen as positive for local jobs, with 88% of respondents agreeing that tourism supports a range of jobs
such as food, retail and other services.

88%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know
Top 2 boxes by lifestage: Top 2 boxes by region:
A Retirement age (93%) A Highlands and Islands (92%)
A Families (85%) A Perth, Kinross and Fife (90%)
A Aberdeen and Grampian (88%)
A City of Edinburgh (86%)
A City of Glasgow (86%)
j‘fLD Sg%rtland ‘ Albam Base: 626 All Scotland adults whose local area is a tourist destination. Q8 Below are some further statements about tourism in your local

area...To what extent, do you agree or disagree with each of the following? (Please select one option on each row)



“Tourism creates/ increases local employment opportunities”

More than 4 in 5 respondents (83%) either strongly agreed or tended to agree that tourism had a positive effect on
local employment opportunities in their local area.

83%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Olderindependents (86%) A City of Edinburgh (89%)
A Retirement age (85%) A City of Glasgow (85%)
A Younger independents (79%) A Perth, Kinross and Fife (85%)
A Families (78%) A Aberdeen and Grampian (83%)

A Highlands and Islands (83%)

j‘fLD Sg%rtland ‘ Albam Base: 626 All Scotland adults whose local area is a tourist destination. Q8 Below are some further statements about tourism in your

local area...To what extent, do you agree or disagree with each of the following? (Please select one option on each row)



“Tourism improves the local economy and helps generate economic growth
in the area”

The economic impact of tourism to local areas was seen as a positive with 82% of respondents either strongly
agreeing or tending to agree that tourism improves the local economy and helps generate economic growth in the
area. This was particularly true amongst residents in the City of Glasgow, with 94% agreeing with this statement.

82%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Younger independents (88%) A City of Glasgow (94%)
A Families (82%) A Aberdeen and Grampian (88%)
A Retirement age (81%) A City of Edinburgh (80%)
A Olderindependents (79%) A Perth, Kinross and Fife (78%)

A Highlands and Islands (75%)

j‘f%) S?gtland \ Albam Base: 626 All Scotland adults whose local area is a tourist destination. Q8 Below are some further statements about wmunisocal

area...To what extent, do you agree or disagree with each of the following? (Please select one option on each row



“Tourism leads to events being held and other activities that residents can
enjoy”

Respondents were positive about the benefits tourism brings to the local area and residents, with almost three

quarters of respondents (74%) agreeing that tourism leads to events and activities being held in the local area that
residents can enjoy

74%
Top 2 boxes
B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know

Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (80%) A Aberdeen and Grampian (82%)
A Younger independents (77%) A City of Glasgow (81%)
A Olderindependents (71%) A City of Edinburgh (76%)
A Retirement age (70%) A Perth, Kinross and Fife (71%)

A Highlands and Islands (63%)

j‘fLD Sg%rtland ‘ Albam Base: 626 All Scotland adults whose local area is a tourist destination. Q8 Below are some further statements about tourism

in your local area...To what extent, do you agree or disagree with each of the following? (Please select one option on each



“Tourism provides an opportunity to meet visitors from all over who are
spending time in my local area”

Almost three quarters of respondents (72%) either strongly agreed or tended to agree that tourism provides an
opportunity to meet visitors from all over the world.

72%
Top 2 boxes

B Strongly agree B Tend toagree M Tend to disagree Strongly disagree  m Don't know
Top 2 boxes by lifestage: Top 2 boxes by region:
A Families (77%) A Aberdeen and Grampian (77%)
A Olderindependents (70%) A City of Glasgow (76%)
A et ool A
A Younger independents (65%) A
A
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