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RESEARCH BACKGROUND

* This report aims to provide insight on Gaelic related content performance of
www.visitscotland.com and its users engagement.

* The scope of this analysis comprises all Gaelic-related pages from
www.visitscotland.com; these pages normally have “/Gaelic/” as parameters in
the URLs.

*  Key performance metrics were benchmarked against overall site performance
of www.visitscotland.com; year on year data comparison is also provided.

* Evaluation period: January 2018 to June 2019.

* Data was collected from web analytics platforms (Google Analytics) and SEO
tools.
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KEY TAKEAWAYS

*  Website users who viewed Gaelic content had a higher level of
engagement compared to average site users - they viewed more
pages per session, stayed longer on the site and had a higher
propensity to return to the site.

*  There was a significant increase on the key metrics of Gaelic
content performance since 2018 - the number of users, new users,
sessions and pageviews were continuingly growing.

. Four in 5 users who viewed Gaelic content were from outside the
UK: USA and Germany had the largest proportions, followed by
Spain and France. These users tend to be younger than average
site users.

*  Onwww.visitscotland.com, the most frequently searched Gaelic
related theme was ‘Gaelic’ in general, followed by relevant
language and tourism information.

*  On Google UK and USA sites, the most popular Gaelic related
search themes were introductory information about this language,
its translation service and learning.

Image: Stornoway local community
Copyright: VisitScotland Kenny Lam

&€ vis
GAELIC CONTENT PERFORMANCE AND USER ENGAGEMENT & Stétand | Alba



http://www.visitscotland.com/

Users 0.11%
Gaelic page of all
23,694 users
—
All Users

20,816,515

Mumber of Sessions per User
Gaelic page

1.12

All Users

1.53

115
Avg. Session D"'raﬂogecond

Gaelic page s
00:04:4049_longer
e —
All Users

00:02:45

New Users 0.08%
Gaelic page of all
17,885 users
.—-'"’“‘—-—"'_"'_'_"‘__"_-W/
All Users

20,928,881
Pageviews

Gaelic page

90,083
M
All Users

79,588,295

_— —

Sessions 0.08%
Gaelic page of all
26,615/, users
R ——
All Users

31,932,116

- s
— —

Pages / Session 0.89

Gaelic page pages
3.38 more

e U ————
All Users

W New visitor M Returning Visitor

Bounce Rate

Gaelic page All Users

Gaelic page

55.61%

All Users
54.23%

‘Jd

Data period: Jan 2018- June 2019

GAELIC CONTENT PERFORMANCE AND USER ENGAGEMENT

GAELIC CONTENT
PERFORMANCE

* The number of users, new users, session and
pageviews of Gaelic content were very low compared
to the overall site, which is expected since there were
a small amount of pages dedicated to this subject.

* However, users who viewed Gaelic content had a
higher level of engagement compared to average site
users. These users:

» viewed more pages per session (0.89 pages
more).

+ stayed longer on the website than average site
users (almost two minutes longer)

* Had a higher propensity to return to the website
(nearly 30% were returning visitors, which was
10 percentage points higher than average site
users.)
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YEAR OVER YEAR COMPARISON - 2018 Vs 2017 &5 &3 #
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Data period: Jan to Dec 2018 vs. Jan - Dec 2017
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There was a significant increase on the key metrics
of Gaelic content performance in 2018 compared to
2017 - the number of users, new users and sessions
were almost three times higher in 2018 than the
previous year. The pageviews increased 126%
compared to 2017.

This may reflect a series of activities on Gaelic
language and culture promotionin 2018, e.g. the
launch of the National Gaelic Language Plan 2018-
2023, the launch of ScotlandisNow campaign in April
2018, and the 2018 Year of Young People activities
(language education).

& Stotland | Alba




HALF YEAR COMPARISON €8 K

* The popularity of Gaelic content continued to grow during the first half year of 2019 - the number of users, new users and
sessions of Gaelic pages were over 70% higher compared to the same period in 2018; the bounce rate was 5 percentage points
lower which indicates higher user engagement.

* The main source of traffic was from VisitScotland consumer e-newsletters (particularly from international recipients); organic
search also played an important role. A wide range of VisitScotland culture and heritage marketing activities may have
contributed to raise the awareness of Scottish Gaelic and therefore contributed to the site traffic volume.
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THE MOST VIEWED GAELIC PAGES
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* Thetop 10 most viewed Gaelic pages were those containing general information on Gaelic; users were interested in the introductory
content such as Gaelic origin, areas spoken, heritage and other relevant unique Scottish subjects (e.g. Outlander, tartan).

Top 10 most viewed pagesin 2018

10.

Page

Gaelic page

whww.visitscotland.com/about/unique ¥-5C =
ottish/gaelics

www.visitscotland.com/de-de/sabout/uniq =
uely-scottish/gaelic/

www.visitscotland.com/es-es/about/unig =
uely-scottish/gaelic/

www.visitscotland.com/fr-fr/about/unigu =
ely-scottish/gaelic/
www.visitscotland.com/about/unigquel ¥-5C @
ottishy/

www.visitscotland.com/it-it/about/unigque =
ly-scottish/gaelic/

LE
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s

Pageviews b
L., 06428
o of o 31:
7,737 (13.71%)
2,795 (4.88%)
2,066 (3.66%)
1,681 (2.98%)
1,377 (2.44%)
1,114 (1.97%)
1,053 (1.87%)

830 (1.47%)
TIO (1.36%)
689 (1.22%)

Top 10 most viewed pages in 2019 first six months
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Page

Gaelic page

www.visitscotland.com/about/uniquely-scottish/ga
elic/

@ 5

www.visitscotland.com/de-defabout/uniquely-scott & 2
ish/gaelic/s

www.visitscotland.com/es-es/about/uniquely-scotti = 1
shrgaelic/

www.visitscotland.com/fr-fr/about/uniguely-scottis = 1

h/gaelic/
www.visitscotland.com/about/uniquely-scottish/ & 1
www.visitscotland.com/ it

www.visitscotland.com/see-do/attractions/te-film/ =
outlander/

www.visitscotland.com/about/uniquely-scottish/ba &
gpipes-traditional-music-ceilidhs/

]

www.visitscotland.com/site-search-results

www.visitscotland.com/about/unique y-sco‘.tism’kilt@
s-tartan/

Pageviews

49,032

,377 (10.97%)
,788  (5.69%)
,568  (3.20%)
,242  (2.53%)
,140  (2.33%)
776 (1.58%)
735 (1.50%)
639 (1.30%)
636 (1.30%)
594 (1.21%)
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WHO WERE THE GAELIC PAGE USERS? €3 9
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* Fourin 5 users who viewed Gaelic content were from outside the UK: USA and Germany had the largest proportions -14.3% and
13.8% respectively, followed by Spain (10.6%) and France (9.1%).

* Gaelic content users were younger compared to average site users in the same period - 43% of users were under 35 years old
(compared to 34%); only 37% were above 55 years old (compared to 47%).

Country Users % Users Age 0.05% of total users
1. & United Kingdom 5152 [ 21.68% .
2. B United States 33 | 1436%
3 Germany 3282 | 1381% 25-34

Users: 27.07%

4. I Spain 2527 ] 10.63% 0%
5. I France 2066 JJ 9.12%
6. L1 ltaly 1510 | 6.35%
7. [#*l Canada 985 | 4.15% 10%
8. == Netherlands 656 | 2.76%
9. Australia 558 | 2.35%
10. = Austria 459 | 1.93% " 18-24 25-34 35-44 45-54 55-64 65+

Data period: Jan 2018- June 2019
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MOST SEARCHED GAELIC THEMES ON
WWW.VISITSCOTLAND.COM

* On www.visitscotland.com, the most frequently searched Gaelic
L g = related key words was ‘Gaelic’ in general, followed by relevant
: language and tourism information.

SEARCH RESULTS

! l “G ° )
i Your search for 'Gaelic’ retumed 322 results a e l I C N
* “Gaelic language”

WELCOME TO SCOTLAND
< ALL ACCOMMODATION (94) ABOUT SCOTLAND(9) BLOG (47) DESTINATIONS (29) EVENTS (33)
,,,,, i HOLIDAYS(2) SEE&DO(76) TOURS(32) TRAVEL(1)
(14 M »
Gl ngsge i aelic tanguage plan
Find o ut the history of the ancient Scattish language, lea about Gaelic in the 215t century and explore the landscape which inspired the
language. « R 1)
. Gaelic place names
eolas

South Uists Gaelicculture, music and dance organisation

“Learn Gaelic”

Learn about your Scottish surname
SEE800

Discover the meaning, history & origins of Scottish sumames.

“Gaelic course”
THE OUTER HEBRIDES: SCOTLAND'S GAELIC WEST
Venture off the besten track to discover traditional lifestyles and Gaelic culture as you explore the special sights of these wondrous islands.

j:t:abha\ Mor: The Great Book of Gaelic “ G a e l i C West tO u r”

ks of art that celebr lic poetry from artists, tiand and Ireland.

The Gaelic Whiskies - Praban Na Linne

Data period: Jan 2018 - Dec 2018
Source: www.visitscotland.com
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MOST SEARCHED GAELIC THEMES
ON GOOGLE (UK&USA)

* Since Google organic search contributed the most traffic for Gaelic pages Gaelic , o
.. . . . . Scottish Gaelic sayings
on www.visitscotland.com in our evaluation period, a list of popular names
themes were identified from the key words people used on Google when Scottish Gaelic dictionary

searching Gaelic related information. , ‘ , ‘
Merry Christmas in Gaelic Scottish

Gaelic
translation

Scottish Gaelic phrases about life

* UKand USA were the two biggest tourism markets for Scotland in 2018
(by volume and spending)*. Gaelic related search from these markets
were more about introductory information about this language, its
translation service and learning; special phrases and personalised
content such as names, books were also of interest.

Scottish
Gaelic

Scottish

Gaelic words
and phrases

Google -

Scottish Gaelic

{=

scottish gaelic
scottish gaelic words

scottish gaelic to english learn
scottish gaelic names .
scottish gaelic pronunciation SCOttISh
scottish gaelic phrases .
scottish gaelic dictionary Gaellc

scottish gaelic girls names
scottish gaelic sayings
scottish gaelic alphabet

Google Search I'm Feeling Lucky

*ONS: International Passenger Survey 2018
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Image: A Tourist Information Sign At Stornoway, Outer Hebrides
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CONTACT US

Insight Department
VisitScotland

Ocean Point One

94 Ocean Drive
Edinburgh EH6 6JH

Disclaimer: VisitScotland has published this report in good
01314722222 faith to update stakeholders on its activity. VisitScotland has
resea rch@visitscotla nd.com taken all reasonable steps to confirm the information

contained in the publication is correct. However, VisitScotland
does not warrant or assume any legal liability for the accuracy

February 2020 of any information disclosed and accepts no responsibility for
any error or omission

visitscotland.com visitscotland.org ACCESSIBILITY: This document may not be fully accessible.
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