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Great Britain residents took 1.1 billion day and overnight trips in Great Britain in
2024. Spend for all domestic trips in Great Britain in 2024 was £87.8 billion.
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Introduction

A The Great Britain Tourism Survey (GBTS) is a national consumer survey which includes two core domestic modules, overnight trips and day visits. It
measures the volume and value of domestic tourism by residents of Great Britain. This report focuses on the domestic tourism day visit statistics for
2024 for Scotland. Throughout the report the tourism day visit statistics for 2022 are used to highlight trends in visits and spend. Detailed results for
England and Wales are published by VisitEngland and Visit Wales respectively.

A The statistics from 2022 onwards are based on a new combined online survey. This one replaces the separate Great Britain Tourism Survey (GBTS)
and Great Britain Day Visits Survey (GBDVS), which ran until the end of 2019. Methodology and quality reports are available for further detail on the
VisitScotland website. This includes guidance on non-comparability with data up until 2019.

A This report includes data for three definitions of leisure day visits: Tourism Day Visits (the standard definition, which this report focuses on); 3+ hour
Leisure Day Visits (the broadest measure); Tourism Day Visits - Activities Core to Tourism (the narrowest measure).

A This report provides information about visit characteristics, with comparisons to 2022 statistics, where appropriate. A methodological review was
conducted in 2024, following which a number of methodological changes were implemented. The 2022, 2023 and 2024 data in this report reflect the
new methodology, details of which can be found here.

A Thesurvey is jointly sponsored by VisitEngland, VisitScotland and Visit Wales. The survey is currently undertaken by independent research agency,
BMG. Together with the Great Britain Tourism Survey (GBTS) Annual Report 2024, which is available as a separate report, these surveys are the
largest and most comprehensive surveys of GB domestic travel.
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https://www.visitbritain.org/research-insights/great-britain-domestic-day-visits-latest-results
https://www.gov.wales/domestic-gb-tourism-statistics
https://www.gov.wales/domestic-gb-tourism-statistics-day-trips-wales-2022
https://www.visitscotland.org/research-insights/about-our-visitors/uk/day-visits-survey#definitions
https://www.visitscotland.org/binaries/content/assets/dot-org/pdf/research-insights/domestic-tourism-statistics-statement-on-methodological-review_updated-september-2024.pdf
https://www.visitscotland.org/binaries/content/assets/dot-org/pdf/research-insights/scotland_gbts_annual-report_2023.pdf

Methodology (1/2)

A The annual sample size for GBTS Day Visits module is 35,000 respondents. These numbers include respondents who have not taken any qualifying
visits. The annual samples are split evenly across the 52 weeks of the year.

A Since 2020, when Day Visits survey was combined with the Overnight Trips survey, it has been using an online blended panel approach, which is a
significant change from the pre-2020 face-to-face methodology. Respondents are now sourced via an online platform that combines a number of
ESOMAR accredited panel providers.

A Datais collected about the number of domestic day visits taken by adults aged 16+ in England, Scotland and Wales. The survey also collects details
of any children involved with day visits, and these are included in the estimated grossed-up figures for visit and spend.

A Anumber of changes were made to the questionnaire in May 2022, the pre-May 2022 data has been calibrated to account for these changes.

A The Day Visits 2022, 2023 and 2024 data has been published as statistics in development. More information on this can be found on the Office for
Statistics Regulation website.

A The monthly estimates are subject to limitations on sample size and seasonal fluctuations in visits taken across the year.
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https://osr.statisticsauthority.gov.uk/policies/official-statistics-policies/official-statistics-in-development/
https://osr.statisticsauthority.gov.uk/policies/official-statistics-policies/official-statistics-in-development/

Methodology (2/2)

T

Interlocking quotas have been used where feasible. Within each country, quotas are set by age and gender (interlocking), approximated social grade
and Scotland regions. The data is weighted to more accurately reflect the population.

T

Base sizes are the number of qualifying day visits, rather than the number of respondents. Quarterly targets are utilised for Scotland and Wales due
to small monthly base sizes.

T

Number of day visits for 2024 estimations based upon:

Unweighted Base Sizes 2024 for Tourism Day Visits

10,015
England 8,049
1,143

911

A More detailed information on methodology changes, quotas and weighting can be found by accessing the Background Quality Report available at
the VisitScotland website.
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https://www.visitscotland.org/research-insights/about-our-visitors/uk/day-visits-survey#definitions

Definitions

There are three main measures for day visits in this report - 3hr+ Leisure Day Visits (the widest measure), Tourism Day Visits (the standard measure) and
Tourism Day Visits - Activities Core to Tourism (the narrowest measure). Tourism Day Visits are a subset of the broader leisure day visits. To qualify as an
eligible Great Britain day visit, the following criteria must be met:

. . . Tourism Day Visits -
Al RIS REY N EE the main focus of this report

Tourism Day Visits -

Activities Core to Tourism

A Lasted 3 hours or more (including travel In addition to the 3hr+ leisure day visit criteria, In addition to the tourism day visit criteria, a
time) a Tourism Day Visit: visit must have included one of the following
A Undertake 1 or more eligible leisure activities A Is undertaken less often than once a week as Te main activity undertaken during the
visit:
A Must not have been overnight A Includes a visit to a place outside of the o ) -
A Wentto a visitor attraction e.g., a historic house,

local authority where the visit started, with
the exception of visits where the main
activity is a visitor attraction, attending a
public event or to watch live sport. In these

theme park, museum, etc.

A Wentsightseeing and exploring areas;
Spa/beauty/health treatments.

cases, the need to have visited outside of A Retreat or meditation.
the starting local authority is removed. A Attended an organised public event (e.g.,
exhibition, concert, fair, live sport etc.).
A Visited an art gallery.
A Visited a museum.
A Wentto alocal cultural centre.
A Watched live sport (not on TV).
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Context

A Cost-of-Living: UK inflation, as measured by the Consumer Prices Index (CPI), was 2.5% in the 12 months to December 2024, down from 4% at the
start of 2024. Although inflation peaked at 9.2% in October 2022, cost of living pressures were still a key concern in Great Britain in 2024.

A Domestic (GB Resident) Sentiment: While the sentiment related to the cost-of-living crisis improved throughout 2024 in Great Britain, vs 2022,
there were still c70-80% of consumers who either believed that worst was still to come (c40-50%) or that things will stay the same (c30-40%), not
worsening, nor improving. However, sentiment shifted throughout the year, with Q4 being the most negative. In 2024, costs and finances were
reported as the main barrier to domestic tourism, hovering around the 50-60% mark each month of 2024.

A Domestic overnight trips: There were 105.6 million domestic overnight trips in Great Britain in 2024, which represents a 10% decrease vs 2023.
Domestic spend on trips increased by 5% to 32.9 billion, and the average spend per trip in Great Britain rose from £266 in 2023, to £312 in 2024.

A Weather: The MET office reported that 2024 was the fourth warmest on record for the UK, behind only 2022, 2023 and 2014. Spring was the
warmest on record for the UK, which saw a record-high average temperature for May. February was the second warmest on record for the UK and
December the fifth warmest. In contrast, the summer months of June, July and September were slightly cooler than average. The year was
relatively wet, with 7% more rainfall than average and 9 storms throughout in 2024.
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https://www.ons.gov.uk/economy/inflationandpriceindices/bulletins/consumerpriceinflation/december2024#:~:text=a%20year%20earlier.-,The%20Consumer%20Prices%20Index%20(CPI)%20rose%20by%202.5%25%20in,from%200.4%25%20in%20December%202023.
https://commonslibrary.parliament.uk/research-briefings/cbp-10100/
https://www.carbonbrief.org/met-office-a-review-of-the-uks-climate-in-2024/
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Summary of findings (1 / 2)

A There were 1.03 billion domestic tourism day visits in Great Britain in 2024, representing a 12% decrease since 2023. In contrast, spend increased by 5% in the same time
period, to £54.8bn. Domestic overnight trips in Great Britain in 2024 followed a similar trend, with trips declining by 10% since 2023, but spend growing by 5%.

A Inflation, with a CPI of 2.5% in the 12 months to December 2024, accounts for some of the uplift in day visit spend in Great Britain in 2024. The remaining increase is due to
the changing composition of day visit and overnight trip parties in 2024, who are opting for solo or couples travel and leaving the children at home. These smaller, child free
parties are higher average spenders and prefer more expensive activities such as spa days or eating and drinking out, nights out or speciality shopping.

Scotland

A There were 77 million tourism day visits in Scotland in 2024, a decrease of 15%, when compared to 2023. Domestic day visitors spent £4 billion in Scotland in 2024, an
increase of 3% since 2023, just above the inflation rate of 2.5% (CPI in the 12 months to December 2024). Average spend per visit increased by 21% since 2023, to £52 per visit,
as solo travel rose. Q4 experienced the most visits and spend in 2024, and an increase in visits (+13%) since 2023, due to a 51% uplift in younger independents travelling
during this quarter.

A Food and drink costs remained the largest expense for day visitors in Scotland in 2024, while there was no change at an overall level since 2023 (+1%), younger independents
increased their spend by 35% on eating and drinking out. Spend on speciality shopping increased by 7% since 2023, due to a 32% increase in younger independents and 11%
increase in family life stage spending on this activity. Spend on rail transport increased 28% due to more day visits using this transport type. Please note that these spend
breakdown figures differ from those on slide 24, which show spend on tourism day visits by activities.

A Cities and large towns dominated again in 2024, increasing their share of day visits further since 2023 (+6pp). Cities and large towns represented 64% of all tourism day visit
spend in Scotland in 2024, a decrease of 2 percentage points since 2023. However, there was a significant increase in Q4 2024 (+32% vs Q4 2023) in line with the jump in visits
in this quarter. This is, in part, due to an increase in younger independents travelling in the run up to the holiday season for activities such as food, drink, night out and
speciality shopping.

A West Scotland received the most visits in 2024, representing almost half (47%) of all tourism day visits in Scotland, which is unchanged since 2023. However, its share of
spend dropped by 4 percentage points to 43%, as families shifted away from this region (-5pp) towards the East of Scotland (+6pp). Just 11% of visits to Scotland were by
England residents, a drop of 4 percentage points since 2023 and 8 percentage points since 2022. The highest proportion of visits and spend in Scotland was made by West
Scotland residents, who further increased their share of day visits and spend in 2024 by 8 percentage points, when compared to 2023. This uplift was mostly due to the 9pp

4 ipcreasein West of Scotland residents visiting the East of Scotland in 2024.
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Summary of findings (2 / 2)

A The top three activities undertaken on a tourism day visit remained unchanged since 2023 and included visiting friends and relatives (33%), food, drink, a night out and
speciality shopping (21%) and going to a visitor attraction (20%). The highest spend on tourism day visits included activities such as food, drink, a night out and speciality
shopping (28%) and sightseeing and exploring areas (20%). While tourism day visits that included sightseeing didn’t increase between 2023 and 2024, spend on these visits
increased by 24%, predominantly due to younger independents spending more (+50%).

A As tourism day visits in Scotland became more popular among younger independents and older independents, the distance travelled increased, with 75% now travelling
more than 20 miles, an increase of 6 percentage points since 2023. The length of tourism day visits also extended in 2024, with 50% now spending 5 hours or more on a day
visit in Scotland, an increase of 5 percentage points since 2023.

A The trend towards the use of public transport for domestic visits continued in 2024, with a 4 percentage point increase in the proportion of visits that used a train,
underground or tram and a 5 percentage point increase in the use of bus, coach or taxi. These forms of travel are most popular among the youngest and oldest age groups,
potentially due to the concessions that the under 22’s and over 60’s receive.

A The highest proportion of visits in 2024 were made by those in the family life stage at 42%, a drop of 5 percentage points since 2022. Overall, there was a trend towards older
life stages taking tourism day visits in Scotland in 2024, with a 5 percentage pointincrease in the proportion of older independents and those of retirement age doing so since
2022.

A The majority of tourism day visits are taken by parties of two or less. There was a 5 percentage point increase in the proportion of solo day visitors in Scotland in 2024, when
compared to 2023. This increase was seen across all life stages, including families (+3pp), with the largest uplift among those of retirement age (+8pp). While 1 in 3 tourism
day visits included a child in 2024, this was 6 percentage points lower than in 2023. Some of this can be accounted for by the drop (-3pp) in the proportion of day visitors in
2024 with children in the household (43%).

A 1in 10 tourism day visits were part of a larger party (e.g. a coach party, tour group, school trip) in 2024, which is a drop of 4 percentage points since 2023. 16 to 24 year olds
are the biggest large group participants, howeverin 2024 there was a 14 percentage point decrease in tourism day visits in large parties by this age group.

A Overall, tourism day visits that included someone with an impairment in the party dropped by 5% since 2023 (vs -17% of parties without impairments), from 18m visits in
2023 to 17m visits in 2024. Spend was marginally down for those with impairments at -1% compared with 2023 (vs +5% for those without), decreasing from £837m to £832m.
The decreasing tourism day visits and spend among those with impairments may be related to the ‘disability price tag’, and cost of living pressures being felt more acutely by
these groups.
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https://www.transport.gov.scot/concessionary-travel/
https://meassociation.org.uk/wp-content/uploads/2024/09/PDF-Scope-Report-2024.pdf

2024 GB day visit tourism statistics at a glance

. . . - . . . - 2024 Tourism Day Visits Activiti Touri
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Tourism day visits by month in 2024

There were 1.03 billion domestic tourism day visits in Great Britain in 2024, representing a 12% decrease since 2023. This is broadly in line with the
Domestic Sentiment Tracker, which found that 1 in 5 Great Britain residents would reduce their day visits in 2024, due to cost-of-living pressures.

Tourism day visits in Great Britain peaked in August in 2024, increasing by 12% since August 2023. This was largely due to a 15% increase in family life
stage taking day visits in August 2024, when compared to August 2023.

Total visits by month (millions)
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https://www.visitbritain.org/research-insights/domestic-sentiment-tracker

Tourism day visits by quarter 2022-2024

Domestic day visits in Great Britain and England in 2024 decreased across all quarters, when compared to 2023. Day visit numbers in England in 2024
dropped the most in Q4 2024, when compared to Q4 2023. This was due to a 44% drop in the family life stage taking visits in October 2024, a
traditionally busy period due to half term break from schools. Following a strong Q3 in 2023, tourism day visits in Scotland decreased in this quarter in
2024, moving instead to Q4 2024 (+13% when compared with Q4 2023). Younger Independents fuelled this uplift in Q4 2024, increasing their day visits in
this quarter by 51%, when compared to Q4 2023. Day visits in Wales increased in Q1 (+7%) and Q3 (+6%) in 2024, when compared to 2023. Younger
independents are contributing to this uplift in Q1 (+32%) and older independents in Q3 (+40%), when compared to the same quartersin 2023.

Total visits by quarter (millions)
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Tourism day visits spend by quarter 2022-2024

Overall, when compared to 2023, there was a 5% increase in spend on day visits in Great Britain in 2024, which is slightly above annual CPI inflation of
2.5%. Q1 to Q3 2024 tourism day visits in Great Britain and England all experienced an uplift in spend in 2024, when compared to the same quarters in
2023. Spend followed a similar trend to visits in Scotland and Wales in 2024, increasing in Q4 2024 in Scotland (+34% vs. Q4 2023) and Q1 (+8% vs. Q1
2023) and Q3 (+43% vs. Q3 2023) in Wales. While inflation accounts for some of the increase in spend in Great Britain in 2024, there was also an increase
in the proportion of visits by solo and two person parties, even among those with families. Solo and 2 person parties are bigger average spenders than

larger parties, or those with children, and hence the increase in spend, but decrease in volume.
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Nation of residence by nation of destination in 2024

As in 2023, almost all tourism day visits in England in 2024 were taken by England residents. Scotland is becoming more nation centric year on year,
with 9 in 10 tourism day visits in Scotland taken by Scotland residents. In 2024, there was a 4 percentage point increase in Scotland residents taking day
visits in Scotland, when compared to 2023. This was particularly noticeable in Q3 (+10pp increase in Q3 2023) and potentially related to the upliftin
those of retirement age life stage (+6pp) in this quarter, who prefer to stay closer to home. There was no change in the regions of residence of tourism

day visitors in Wales in 2024, with 4 in 10 visiting from England or Scotland.

Nation of residence by nation of destination 2024

2% 1%

m Welsh Residents
W Scottish Residents

B English Residents

11%

England as Destination Scotland as Destination Wales as Destination
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Average spend per visit 2022-2024

Average spend per visit increased in Great Britain in 2024 by 20%. Average spend per visit was highest in Q4 2024, increasing by 22%, when compared to
Q4 2023. This uplift in average spend per visit was related to increases in the proportion of younger (+4pp) and older independents (+1pp) taking day
visits in Q4 2024, versus Q4 2023. These life stages tend to travel in solo and 2 person parties and spend more on expensive activities such as eating and

drinking out, speciality shopping or wellbeing experiences.

Average spend per visit
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Scotland Tourism Day Visits
2022-2024
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Summary of tourism day visits to Scotland in 2024

Tourism day visits by quarter (millions)

Visited friends or relatives |G 33%
Food and drink, a night out or speciality shopping I 21%
Went to a visitor attraction |G 0%

20.5
19.6
18.5 182 Went sightseeing and exploring areas NG 14%
Took partin hobbies and interests N 11%
I Attended an organised public event I 10%

Took part in outdoor leisure activities and sports | IR 10%
Attended a celebration of personal nature | 8%
Went to an arts, cultural or entertainment experience [ 4%

Quarterly spend (millions) Averagt‘eli:; r;tend per Main Destination Type

m Seaside/ coastal M City/largetown ™ Smalltown ™ Countryside/village ™ Other

Q12024 Q22024 Q32024 Q42024

£1,251 Dlgecs e 1% 5o
13%
£1,035 Q22024 £50
£900
£839
Q32024 £43
24%
56%
Q12024 Q22024 Q32024 Q4 2024 Q42024 £61

Activities with base sizes under 30 have been excluded.
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Tourism day visits and spend in Scotland 2024

There were 77 million tourism day visits in Scotland in 2024, a decrease of 15%, when compared to 2023. Visitors spent £4 billion on tourism day visits in
Scotland in 2024, an increase of 3% since 2023, just above the inflation rate of 2.5% (CPI in the 12 months to December 2024). Average spend per visit

increased by 21% since 2023, to £52 per visit, as solo travel rose. Q4 experienced the most visits and spend in 2024, and an increase in visits (+13%) since
2023 due to a 51% uplift in younger independents travelling during this quarter compared with Q4 2023.

76.8m visits

Tourism day visits to Scotland by quarter 2024 (millions)

£4,025m

20.54
19.57
18.53
|||||| 18.17
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Quarterly spend (millions) in Scotland 2024
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Location type of main place visited

Cities and large towns dominated again in 2024, increasing their share of tourism day visits further since 2023 (+6pp). Cities and large towns were
particularly popularin Q4, representing 66% of tourism day visits in this quarter. This is, in part, due to an increase in younger independents travelling
in the run up to the holiday season for activities such as food, drink, night out and speciality shopping. While there was no major shift in tourism day
visits to the seaside in 2024 overall, there was a return to the seaside in Q3 2024 (+56% when compared to Q3 2023) due mostly to an uplift in visits in
September (+113%). This revival was fuelled by those of retirement age choosing the seaside/coastal areas in 2024 (+127% vs 2023), and the particularly
dry September 2024 may have helped.

Location Type of Main Place Visited (millions)
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—e—Secaside or other coastal* —s=City /largetown =—#=Smalltown =—e=Countryside/village Type (millions) visits
16.6
Seaside or
0,
other coastal* 4.06 S
City/large 43.29 56%
town
= Small 18.53 24%
3.9 4.5 X . 45 town
: . 3.8 ountryside 0
37 a0 22 ' 3.6 : /__:\1.7 il 9.86 13%
0.2 gs— s 1 09—e06 06
Q1'22 Q2'22 Q3'22 Q4'22 Q1'23 Q2'23 Q3'23 0Q4'23 Q1'24 Q2'24 Q3'24 Q4'24 Uni:)heecr;i/e d 1.06 1%

Visit *Small base sizes at quarterly level for seaside/coastal areas. It is recommended to only use the estimates as indicative.
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Spend by location type of main place visited 2024

Cities and large towns represent 64% of all tourism day visit spend in Scotland in 2024, a decrease of 2 percentage points since 2023. However, there was
a significant increase in Q4 2024 (+32% vs Q4 2023) in line with the jump in visits in this quarter. Spend on tourism day visits to seaside or coastal areas in
Scotland increased by 107% in 2024, when compared to 2023. This increase could be seen across Q1, Q3 and Q4, despite there only being an increase in
tourism day visits to this location type in Q3. Spend by those in the family life stage at seaside/coastal areas more than tripled in 2024, when compared to

2023.

Location Type of Main Place Visited (millions) Proportion
of Spend

2024

Location Spend 2024

Type (millions)

—e—Secaside or other coastal* —s=City /largetown =—#=Smalltown =—e=Countryside/village e

Seaside or
0,
other coastal* 2018 e
Sl B £2,588 64%
town
£302 Small town £763 19%
£225 £211 £220 £222

£181 — £174 £160 .
] £119 e £430 11%
£88 - 0

£78 £193 £78 N £61 153 £82 village

o . - £85
._£8/0-£43"’"£67\..£30—o-£40—0-£36_..£19£;91.,£10/ ~— )9 — £44— £59

Others/

Ql'22 Q2'22 Q3'22 Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 Ql'24 Q2'24 Q3'24 Q4'24 Unspecified** £27 1%

w  visit _ *Small base sizes at quarterly level for seaside/coastal areas. It is recommended to only use the estimates as indicative. **Base size under 30.
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All activities undertaken on tourism day visits 2024

The top three activities undertaken on a tourism day visit remained unchanged since 2023, with very little changes in proportions for all activity
categories. Tourism day visits that included a public or private event experienced the most significant decreases between 2023 and 2024, potentially due
to ongoing cost of living pressures. Those of retirement age increased their share of tourism day visits that included attending a visitor attraction (+18pp
vs 2023), putting it on par with visiting friends and family as the most popular activity for this life stage. Older independents, in contrast, preferred eating
and drinking out, nights out and speciality shopping, further increasing their share of visits that include this activity by 4 percentage points (23% in 2024),

% change since
2023

when compared to 2023.

Activities on tourism day visits 2024

Visited friends or relatives 33%
-18%
Food and drink, a night out or speciality shopping _ 21%
-T1%
-10%
Went sightseeing and exploring areas _ 14%
-17%
Took partin hobbies and interests _ 11%
-10%
Attended an organised public event _ 10%
-41%
Took partin outdoor leisure activities and sports _ 10%
-41%
Attended a special event or celebration of personal nature _ 8%
-44%
Went to an arts, cultural or entertainment experience - 4%
-47%
Took partin leisure activities not mentioned above - 4%
118%
vt . Activities with base sizes under 30 have been excluded. NOTE: Slide shows the proportion of visits which involved each -
& Scotland ‘ Alba Source: Great Britain Tourism Survey: Day Visits 2024 activity, it adds up to more than 100% as more than onc mmem  DMG

Base: Scotland 1,143 activity could be undertaken on a visit. BN B @ success decoded



Spend on tourism day visits by activity 2024

This highest spend on day visits included activities such as food, drink, a night out and speciality shopping (28%) and sightseeing and exploring areas
(20%). While tourism day visits that included sightseeing didn’t increase between 2023 and 2024, spend on these visits increased by 24%,
predominantly due to younger independents spending more (+50%). Tourism day visits that included eating and drinking, a night out or speciality
shopping represented the highest proportion of spend for older independents (33%) and those of retirement age (33%). Spend on tourism day visits

thatincluded a visit to an attraction rose by 61% for those of retirement age, in line with the uplift in visits.

Proportion of visits and spend by activity 2023

B Tourism Day Visits  ® Spend
33%
28%

20% 20%

ﬁ ]

Visited friends or Food and drink, Went to a visitor Went sightseeing Took partin Attended an Took partin

11% 11% 109 12% 10% 11%

8% 8%
0
- _— -4% -

Attendeda  Wenttoanarts, Tookpartin

relatives a night out or attraction and exploring  hobbiesand organised public outdoor leisure special eventor  culturalor leisure activities
speciality areas interests event activitiesand  celebration of entertainment not mentioned
shopping sports personal nature  experience above

NOTE: Slide shows the proportion of visits and spend

ok ity i XX
which involved each activity, it adds up to more than.lloo% e BMG
as more than one activity could be undertaken on a visit. S5 SR @ siccess decoded
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Tourism day visits and spend by region visited 2024

West Scotland received the most visits in 2024, representing almost half (47%) of all tourism day visits in Scotland, which is unchanged since 2023.
However, its share of spend dropped by 4 percentage points to 43%, as families shifted away from this region (-5pp) towards spending in the East of
Scotland (+6pp). Those of retirement age increased their share of day visits in this region (59% in 2024, +23pp since 2023). Average spend is highest in
the North of Scotland (£59 per visit) with younger independents having increased their spend in this region by 102%, when compared to 2023. This is
despite no clear increase in visits, suggesting that they are simply spending more on activities such as sightseeing and eating and drinking out. While

the East of Scotland increased its share of day visits (+3pp), spend only marginally increased due to a significant drop in both visits and spend by those
of retirement age (-20pp in visits and -28pp in spend).

Region visited (in millions) Region Proportion of Visits Proportion of Spend
8 2024 2024

MW East Scotland ® North Scotland ™ South Scotland West Scotland

East Scotland 38% 37%
North Scotland 15% 17%
29.25
36.29
South Scotland 3% 3%
West Scotland 47% 43%
2.41 11.42 NOTE: Slide shows the proportion of visits which involved all places visited, it adds up

to more than 100% as more than one destination could be visited on a single visit.

W Visit » Source: Great Britain Tourism Survey: Day Visits 2024
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Visits and spend by region of residence 2024

Just 11% of visits to Scotland were by England residents, a drop of 4 percentage points since 2023 and 8 percentage points since 2022. The highest
proportion of visits and spend in Scotland was made by West Scotland residents, who further increased their share of day visits and spend in 2024 by 8
percentage points, when compared to 2023. This uplift was mostly due to the 9pp increase in West of Scotland residents visiting the East of Scotland in

2024. These visits had the lowest average spend at £52 per visit, but this increased from £46 in 2023. North Scotland residents, in contrast, had the
highest average spend per visit at £62.

Visits by region of residence 2024 (millions) Region Proportion of Visits Proportion of Spend
2024 2024

B England East Scotland 27% 22%
8.30
North Scotland 8% 10%
0 0
= West Scotland - South Scotland 3% 2%
38.36 20.55
West Scotland 50% 46%
England 11% 19%
South Scotland B North Scotland
2l 6.52 Wales 1%* 1%*
¥ visit . “Basesize less than 30, it is recommended to only use the estimates as indicative.
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All transport used to main destination 2024

Private motor vehicles were used for the majority of tourism day visits in 2024, decreasing by 4 percentage points since 2023, particularly among older
independents (-8 percentage points). The trend towards the use of public transport for domestic visits continued in 2024, with a 4 percentage point increase
in the proportion of visits that used a train, underground or tram and a 5 percentage point increase in the use of bus, coach or taxi. These forms of travel are
most popular among the youngest and oldest age groups, potentially due to the concessions that the under 22’s and over 60’s receive. 16% of day visits in
Scotland now use a travel cards, an increase of 6 percentage points since 2022, despite no change in day visits being taken by car owners (83%). Older
independents (+8pp since 2023) and those of retirement age (+15pp since 2023) are fueling this uptick.

83%

Use of travel card
A travel card or season ticket that you
16%
had already

W Private motor vehicle

B Train, underground train, tram

B Bus/Coach/taxi

m Walk, Bicycle Amembershiﬁ:gzﬂr;zz;pass that you - %
¥ oVisit ~ Base sizes under 30 have been excluded.
G mmeeo
N4 Scotland ‘ Alba Source: Great Britain Tourism Survey: Day Visits 2024 1 B M G
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Distance travelled and number of places visited 2024

As tourism day visits in Scotland became more popular among younger independents and older independents, the distance travelled increased, with
75% now travelling more than 20 miles, an increase of 6 percentage points since 2023. The length of tourism day visits also extended in 2024, with 50%
now spending 5 hours or more on a day visit in Scotland, an increase of 5 percentage points since 2023. Those from the South of Scotland travelled the
furthest, 92% travelled more than 20 miles and 81% spend more than 5 hours on their day visit, as more than half travelled to the East of Scotland

(54%).

Distance travelled in 2024 Duration of visit in 2024

m 41+ miles 3 hours up to 4 hours 59 minutes _ 50%
M 21-40 miles
M 11-20 miles <o e
Number of places visited in 2024
) 82%
M 5-10 miles
B Less than 5 miles 16% 3%
i 0
I
One Two to three Four+
W« visit . Source: Great Britain Tourism Survey: Day Visits 2024 NOTE: Duration of visit excludes travel time. References to - o o
\?)Scotland ‘ Alba Base: Scotland 1,143 “places” are in relation to number of places at the town- g s B M G
) BN B @ siccess decoded

level rather than local authority. For example, three “places’
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Life stage and age profile for domestic tourism day visits 2024

The highest proportion of visits in 2024 were made by those in the family life stage at 42%, a drop of 5 percentage points since 2022. Overall, there was a
trend towards older life stages taking tourism day visits in Scotland in 2024, with a 5 percentage point increase in the proportion of older independents
and those of retirement age doing so since 2022. The age profile is unchanged since 2023, with a higher than GB average proportion of 16-34 year olds
visiting Scotland, 42% for Scotland vs 34% for Great Britain. Average spend among younger independents is still highest of all life stages, now £61 per visit,
a 30% increase on 2023 and 17% higher than the overall average for Scotland (£52).

m 16-24
® Younger independents
W 25-34
® Families
W 35-44
m Older independents W 45-54
W 55-64
B Retirement age
B 65+
. Source: Great Britain Tourism Survey: Day Visits 2024 ame oo B M G
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Visit party size 2024

The majority of tourism day visits in Scotland were taken by parties of two or less. There was a 5 percentage point increase in the proportion of solo day
visitors in Scotland in 2024, when compared to 2023. This increase was seen across all life stages, including families (+3pp), with the largest uplift
among those of retirement age (+8pp). While 1 in 3 tourism day visits included a child in 2024, this was 6 percentage points lower than in 2023. Some of
this can be accounted for by the drop (-2pp) in the proportion of tourism day visitors in 2024 with children in the household (43%).

Visit Party Size Children (under 16 years) in Visit Party

M 10+ person parties M Yes, Children in the Visit Party ® No

m 5to 9 person parties
32%
M 3 to 4 person parties

B 2 person parties

W Solo traveller

W visit . Source: Great Britain Tourism Survey: Day Visits 2024 amme oo
& Scotland ‘ Alba Base: scotland 1,143 B M G
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Visit party composition 2024

1in 10 tourism day visits were part of a larger party (e.g. a coach party, tour group, school trip) in 2024, which is a drop of 4 percentage points since
2023. 16 to 24 year olds are the biggest large group participants, however in 2024 there was a 14 percentage point decrease in tourism day visits in large
parties by this age group. The biggest decreases since 2023 were for travelling in a team or club (-7pp for 16-24 year olds) and tourism day visits for
school or educational reasons (-8pp for 16-24 year olds).

Part of a Large Party Large Party Type*

B Partof a Large Party ~ m Not part of a Large Party
B Yes, as part of another type of larger group

10%

W Yes, as part of a business trip or work outing

M Yes, as part of a celebration

B Yes, as part of a school or other educational trip

M Yes, travelling with a team or club

B Yes, as part of an organised tour group

89%

*Base sizes of all large party types except celebrations are under 30 so it is recommended to only use the estimates as indicative. - e e
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Impairments in the day visit party

Overall, day visits that included someone with an impairment in the party dropped by 5% since 2023 (vs -17% of parties without impairments), from 18m
visits in 2023 to 17m visits in 2024. Spend was marginally down for those with impairments -1% (vs +5% for those without), decreasing from £837m to
£832m. As with all tourism day visits in Scotland in 2024, average spend among parties that included those with impairments increased from £47 in 2023
to £49 in 2024, however this is lower than the average spend of day visitors without an impairment (£54 per day visit). The decreasing tourism day visits
and spend among those with impairments may be related to the ‘disability price tag’, and cost of living pressures being felt more acutely by these groups.

% of tourism day visits and spend in Scotland by those with Proportion of Proportion

impairments in the visit party (2022 - 2024) Visits visits of spend

M Visits ® Spend

Yes, impairmentin visit party 17.0 22% £832 21% £49
23%
Type of impairment
22%
6 Cognitive/ Behavioural 10.0 13% £511 13% £51
0
Sensory 2.5 3% £118 3% £47
Physical 8.5 11% £437 11% £52
2022 2023 2024 Other 2.2 3% £115 3% £52
W oVisit ~  Source: Great Britain Tourism Survey: Day Visits 2024
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Profile of those with impairments in visit party 2024

Mental health, mobility and social/behavioural conditions were to top three impairments reported by day visitors in Scotland in 2024, which is broadly in
line with prevalence statistics, considering the younger age profile of day visitors in Scotland i.e. as per the UK disability statistics, social/behavioural
conditions represent a small proportion of impairments in the UK (12%), but prevalence is very high among children (50%). Tourism day visitors with
impairments in Scotland in 2024 tended to skew older. Tourism day visit parties with an impairment were less likely to be in full-time employment (49%
vs 58% without impairments), which may contribute to why these parties have lower average spend per visit.

Types of Impairments of those in the visit party -

Lifestage of those with impairments in visit party 2024

% based on yes, impairment in visit party 2024

36%
29%
health 23%
0
Mental healt 46% 11%
Mobility ]
Socially/behaviourally Younger Families Older Independents Retirement age

Independents
Stamina/breathing fatigue

Employment status of those with impairments in visit party 2024

Dexterity
. 49%
Learning
17%
Hearing . 13% 3% ° 12%
Memory Employed/ Self- Employed/ Self-  In full time Unemployed/ Retired
.. employed full  employed part education Not working
Vision . .
time time
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Accessibility of tourism day visits 2024

Tourism day visits in Scotland in 2024 taken by parties that included those with impairments followed similar trends to those without, with a general shift
towards public transport and visits to large towns and cities when compared 2023. There was a 6 percentage point increase in the use of trains and 4
percentage point increase in bus/coach use on tourism day visits in 2024, when compared to 2023. The most popular activity types were visiting friends
and relatives, food and drink, nights out and speciality shopping and visitor attractions.

Location types visited by those with impairments in visit party 2024 Activities undertaken by those with impairments

in the visit party 2024

Visited friends or relatives 33%
59%
Food, drink, a night out or shopping
0,
0 19% 14% Went to a visitor attraction
5%
e ] 1 , ,
Organised public event
Seaside/coastal * City/large town Small town Countryside/village *
Sightseeing
Transport used by those with impairments in visit party 2024 Hobbies and interests

Special event or celebration *

68%
Sports or outdoor leisure *
22% 20% Arts, cultural or entertainment *
8%
- - — Other leisure activities *
Private motor vehicle Train, underground Bus/Coach/taxi Walk, Bicycle *

Health or wellbeing experience*

train, tram

€ visi .
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