17t September 2025
Your request for information under the Freedom of Information (Scotland) Act 2002 (“the
Act”)

Thank-you for your request which was received by VisitScotland on 20 August 2025 at 8.56pm,
requesting information relating to the questions below:

1. Please could you let us know what the eligibility criteria is for grant applications for the
Covid-19 fund and for any other grants awarded to Jura (including joint payments to Islay &
Jura Marketing Group collectively) from Visit Scotland.

2. Did Islay & Jura Marketing Group apply themselves, or via a corporate charity or constituted
body acting on their behalf?

3. Please can you give more detail of the £43,800 awarded. When, where and what it was for
(including joint payments to Islay & Jura Marketing Group collectively)

4. Would there have been any stipulation for any monies given to Islay and Jura Marketing
Group to divide the money between the two islands in any specific way?

VisitScotland’s response

Please find our response below. We have answered question 3 first as we refer to information
provided in answer to your other questions.

3. The total of £43,800 comprises of multiple payments, £32,200 of which was paid to the Islay
and Jura Tourism and Marketing Group. Information regarding the payments received by the Islay
and Jura Tourism and Marketing Group since 2020 was released earlier this year in response to a
separate FOI request. As this information is otherwise available it is exempt from disclosure under
section 25 of the Act, however to assist you, VisitScotland’s response can be found in one of the
attachments to the email or on our website here: https://www.visitscotland.org/what-we-
do/policies/freedom-of-information.

Separate to the payments to the Islay and Jura Tourism and Marketing Group, £11,600 was
awarded under The Marine and Outdoor Tourism Restart Fund in 2021, to be used towards
meeting recipients’ reasonable costs of continuing to operate a business during the period
adversely affected by the COVID 19 pandemic.

1. With regard to the Islay and Jura Tourism and Marketing Group grants, please find attached to
the email the Destination & Sector Marketing Fund Criteria relating to the COVID grants for £3,600
and £18,000. The COVID grant for £10,000 was provided under the Sector and Destination
Operational and Market Readiness Fund. Guidance for this fund including eligibility criteria is also
attached.

We have also provided a copy the sponsorship agreement which contains terms and conditions for
the grant payment towards the Explore Islay and Jura Tourism Summit 2024. An exemption under
Section 38(1)(b) of the Act applies to some of the information requested because it is personal
data. Disclosure of this information is not necessary to achieve your legitimate interest. Disclosing
this personal data would therefore contravene the data protection principles in Article 5(1) of the
UK General Data Protection Regulation and accordingly this information is considered by us to be
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exempt under Section 38 (1) (b) of the Act. Accordingly, this information has been redacted. This
exemption is absolute and is not subject to the public interest test.

2. The application was made by the Islay and Jura Tourism and Marketing Group.

4. VisitScotland’s terms and conditions do not include any stipulations on how the money is to be
divided.

Your right to request a review

If you wish to request a review of your application under either the Freedom of Information
(Scotland) Act 2002 or the Environmental Information (Scotland) Regulations 2004, your request
should be submitted to us in writing, or another permanent format (for example e-mail or voice
recording) to:

Ms Vicki Miller
Chief Executive
VisitScotland
Waverley Court

4 East Market Street
Edinburgh

EH8 8BG

Telephone: 0131 473 3603
E-mail: vicki.miller@visitscotland.com

The request for a review should be received by us within 40 days of the date of this letter. Any
request for a review should also set out, in as much detail as possible, the reasons why you are
not satisfied with our response or the manner in which we have dealt with your application.

If you are not satisfied with the result of the review, then you have the right to appeal to the
Scottish Information Commissioner.

You can contact the Scottish Information Commissioner at:

Scottish Information Commissioner
Kinburn Castle

Doubledykes Road

St Andrews

Fife

KY16 9DS

Telephone: 01334 464610
Fax: 01334 464611
Email: enquiries@itspublicknowledge.info

You also have the right to appeal to the Court of Session in Scotland on a point of law concerning
our response.
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Destination & Sector Marketing Fund Criteria

Guidance for applicants

Background

Covid-19 has forced a monumental shift in the tourism industry and as we map our recovery, we must
recognise that we are now operating in a new tourism landscape. With constantly evolving international
travel restrictions, stimulating domestic visitor demand and extending the season where possible are
crucial to Scotland’s immediate tourism recovery.

The focus of the Destination & Sector Marketing Fund is to encourage Destination and Sector groups

to collaborate to develop strong visitor propositions that are reflective of identified post-Covid trends
and promote these in a responsible way, using targeted campaign activity in the UK and Ireland market,
inclusive of the local and day visits market. By marketing visitor experiences that are aligned to what
consumers are looking for in this ‘new’ world and aligning them to the latest consumer trends, it will help
to ensure a sustainable recovery going forward.

The Destination & Sector Marketing Fund is open to applications from Destination and Sector groups
across Scotland. Applicants will be expected to develop and deliver a strong visitor proposition, or

unique selling point, that stimulates demand. This could be a seasonal proposition or a campaign to
promote a particular theme or a unique collection of product experiences within the destination or sector,
accompanied with an effective promotional plan.

The Fund
What is the purpose of this Fund?

This Fund focuses on post-pandemic recovery and aims to enable Destination and Sector groups

in Scotland to harness the latest consumer insights to develop and market their visitor experiences
sustainably and responsibly to stimulate holidays; ensure Scotland is a year-round destination; and to
support the recovery of the tourism sector and the delivery of the following:

« Anational, substantial, coordinated marketing effort to put Scotland front of mind for domestic
consumers year-round.

+  Asectorand destination led approach in partnership with communities to support the re-building
of local visitor economies enabling organisations to extend their reach in targeting potential visitors
looking for a domestic holiday.

+  Thedevelopment and packaging of Scotland’s tourism product into world-class visitor experiences
aligned closely with long term responsible tourism objectives to ensure a sustainable recovery.



Find more information on the latest consumer insights here; www.visitscotland.org/supporting-your-
business/funding/destination-sector-marketing-fund.

What is the value of this Fund?

The total value of the fund is £3million. This fund is part of a wider Scottish Government support package
linked to the Tourism Task Force Recovery plan and is being delivered by VisitScotland.

How much can organisations apply for?

This is a competitive fund with a limited overall budget. The fund will be split into 3 tiers, identified below.
These tiers will dictate the level of award available. Please note that this Fund may be oversubscribed and
therefore we do not expect to be able to support all applications. We also reserve the right to award an
amount lower than requested. Applicants will be required to spend awarded funds on activities that must
be delivered by the end of the 21/22 financial year, ending 31st March 2022.

No match fundingis required as part of the application but applicants are welcome to include additional
budget or upweighting from other partners within their application. Groups who are currently delivering a
delayed Growth Fund campaign are not precluded from submitting an application.

Tier One

City Region Award Programme
Awards Between
£50,000 - £100,000

Tier Two

Pan Scotland Sector Groups
& Regional Destination
Organisations

Awards Between £40,000 -
£80,000

Tier Three

Local Destination
Organisations, Marketing
Groups & non-Pan Scotland
Sector Groups

Awards Between £10,000 -
£20,000
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Who this Fund is for and Group Eligibility Criteria

Tier 1 - City Region Award Programme - Awards Between £50,000 - £100,000

This Tier is open to the seven cities, one award will be available to each city, and applications must
demonstrate collaboration with strategic partners and stakeholders within their destination or city
region. Multiple applications from one city region will not be considered.

Please note that larger awards will be paid in two instalments, details of which will be set out in the grant
award letters.

Group Eligibilty - Tier 1

«  Tier lis open to organisations who represent one of the seven cities
(Aberdeen, Dundee, Edinburgh, Glasgow, Inverness, Perth and Stirling).

«  Applicants will be required to be incorporated organisations listed on Companies House or legally
constituted groups to allow for formal business checks to be carried out. Local Authorities who are
working with tourism industry businesses and groups and are the lead for destination marketing
and promotion for their region may also apply. Applications will also be considered from Tourism
Business Improvement Districts. Applications from Business Improvement Districts will not be
considered.

«  Applications must demonstrate collaboration and strategic alignment at a regional level.
Duplication of similaractivity by groups within the same area will result in none of the applications
being considered.

«  Applicants will preferably have existing consumer facing channels.

«  Must have a place of business in Scotland and be delivering and/or operating in Scotland.

« Allapplications must either have a registered bank account in the name of the applicant, or a
registered bank account in the name of the lead organisation. A bank account in the name of an
individual will not be acceptable.

«  Confirmation that the business was NOT in financial difficulty before December 2019 (if you are an
SME or Large organisation) - please see the Subsidy Control section in the guidance document for
more information.




Tier 2 - Regional Destination Organisations & Pan-Scotland Sector Groups -

Awards Between £40,000 - £80,000

This Tier is open to Destination Organisations and Pan-Scotland Sector Groups who can demonstrate
the following:

Destination Organisations:

Destination Organisations must demonstrate that they are operating at a regional level and that they
fully represent a single or multiple Local Authority regions. They must have a proven track record of
delivery of projects and demonstrate how they have collaborated across the region to ensure that
different parts of the destination’s tourism product is represented. Applications for this Tier must
demonstrate collaboration with strategic partners and stakeholders within their region.

Pan-Scotland Sector Groups:

Pan-Scotland Sector Groups must demonstrate significant geographic spread of membership or
coverage within their sector and their existing activities; this should be pan-Scotland. Applications for
this Tier must demonstrate collaboration with members and stakeholders across Scotland.

Please note that larger awards will be paid in two instalments, details of which will be set out in the grant
award letters.

Group Eligibilty - Tier 2

« Tier2isopen to established Pan-Scotland Sector Groups and Regional Destination organisations
whose role is critical to the ongoing success of the tourism industry in Scotland. These organisations
should promote the majority of tourism businesses and work with key tourism stakeholders within
their destination and sector.

«  Applicants will be required to be incorporated organisations listed on Companies House or legally
constituted groups to allow for formal business checks to be carried out. Local Authorities who are
working with tourism industry businesses and groups and are the lead for destination marketing
and promotion for their region may also apply. Applications will also be considered from Tourism
Business Improvement Districts. Applications from Business Improvement Districts will not
be considered.

«  Applications must demonstrate collaboration and strategic alignment at a regional level for
destinations or Pan-Scotland level for sector groups. Duplication of similar activity by groups within
the same area will result in none of the applications being considered.

«  Applicants will preferably have existing consumer facing channels.

«  Must have a place of business in Scotland and be delivering and/or operating in Scotland.

« Allapplications must either have a registered bank account in the name of the applicant, or a
registered bank account in the name of the lead organisation. A bank account in the name of an
individual will not be acceptable.

«  Confirmation that the business was NOT in financial difficulty before December 2019 (if you are a
SME or Large organisation) - please see the Subsidy Control section in the guidance document for
more information.




Tier 3 - Local Destination Organisations, Marketing Groups & non-Pan Scotland Sector Groups -

Awards Between £10,000 - £20,000

This Tier is open to established local destination marketing groups that promote a specific part of a
Local authority Area or a specific product (e.g. golf) within a single Local Authority area. Applications
across this Tier must reflect regional tourism plans and strategies in place where applicable.

Group Eligibilty - Tier 3

«  Applications for Tier 3 should be submitted by Local Destination Marketing Organisations and non-
Pan-Scotland Sector Groups. A collaborative approach must be demonstrated with a strong mix
of businesses from the tourism sector for Destination Groups or an extensive reach across product
focus for Sector Groups.

«  Applicants will be required to be incorporated organisations listed on Companies House or legally
constituted groups to allow for formal business checks to be carried out. Local Authorities who are
working with tourism industry businesses and groups and are the lead for destination marketing
and promotion for their region may also apply. Applications will also be considered from Tourism
Business Improvement Districts. Applications from Business Improvement Districts will not
be considered.

«  Applicants will preferably have existing consumer facing channels.

«  Applications must demonstrate collaboration and strategic alignment at a regional and local level.
Duplication of similaractivity by groups within the same area will result in none of the applications
being considered.

«  Must have a place of business in Scotland and be delivering and/or operating in Scotland.

«  All applications must either have a registered bank account in the name of the applicant, or a
registered bank account in the name of the lead organisation. A bank account in the name of an
individual will not be acceptable.

«  Confirmation that the business was NOT in financial difficulty before December 2019 (if you are a
SME or Large organisation) - please see the Subsidy Control section in the guidance document for
more information.

What activities does this Fund support?

This Fund will support activities that focus on the development and promotion of strong visitor
propositions and experiences in line with identified post-Covid consumer trends. You can find more
information on post-Covid consumer trends here https://www.visitscotland.org/supporting-your-
business/funding/destination-sector-marketing-fund.

These propositions, or unique selling points, could be a seasonal proposition or a campaign to promote
a particular theme or a unique collection of product experiences within the destination or sector. We are
looking for a campaign that will demonstrate how these unique aspects will be creatively packaged and
promoted to drive measurable uplifts in bookings and visits in a responsible, sustainable way.

Successful applications will contain plans that demonstrate clearly how these propositions will be
promoted through a range of activities, including paid media, PR, optimising and leveraging owned
channels and amplifying reach through collaboration.
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Generic awareness campaigns will not be considered. The recovery marketing campaign activity must
be delivered in accordance with the relevant Scottish Government guidelines and be flexible and agile
enough to respond to any changes in guidelines.

This Fund can support the types of activities identified below. Please note this is not an exhaustive list; if
you are unsure if an activity is eligible, please contact; Destination&SectorMarketingFund@visitscotland.
com prior to application.

Audiences & Marketing Activity

«  Promotional activities should target the UK and Ireland market only, this is inclusive of the local and
day visitor market. You can find more information and insights about the UK market here;
https://www.visitscotland.org/research-insights/about-our-visitors/uk. and the Ireland market here

https://www.visitscotland.org/research-insights/about-our-visitors/international/ireland

+  Applications should focus on key post-Covid trends identified specifically for the domestic market.
You can find more information on consumer trends here: www.visitscotland.org/supporting-your-
business/funding/destination-sector-marketing-fund.

«  We welcome applications from groups who will be actively engaging with Scotland’s Themed Years.
The next Themed Year will be Scotland’s Year of Stories in 2022.

«  Focus should be on creating inspiring and engaging content (primarily digital) that demonstrates

responsible tourism activity supporting environmental and cultural sustainability, inclusion, and
community input and benefit.

«  Applicants should have a well-considered activity plan that demonstrates how target audiences will
be reached effectively.

Content Creation

The main focus of content creation should be consumer focused, however content created for travel trade is
also eligible if applicants are able to demonstrate the rationale for this. All content created should conform
to both VisitScotland guidelines and Web Content Accessibility Guidelines (WCAG). More detail will be
provided to successful groups ahead of any content being created.

Eligible Content includes:

« Video

«  Photography

+  Editorial digital content on group’s website
« Influencer Marketing

«  Media Visits

Digital Itineraries

« Audio content e.g. Podcasts

Website Enhancement

Applicants will preferably have an established website; funding the creation of a new website should not
be the focus of any applications. If the applicant group has had an SEQ/User Experience audit done on
their website, recommendations from that should be used as the basis for any website enhancements.
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Promotional Activities

Paid promotional activity plans should be well considered and be able to demonstrate how each activity
will deliver measurable impacts. Successful applicants will also be offered the opportunity to upweight

VisitScotland national campaign activities where appropriate.

Project Management

Project Management - including consultancy, campaign management and delivery - can form part of the
overall budget. No more than 15% of the total campaign budget can be claimed for Project Management.
The Project Management fee can only be paid to someone who is not a full time employee of the applicant.

What Activities does this Fund not support?

«  Core or repeated marketing activity
«  Business or product development such as: business memberships, feasibility studies, research or

business engagement activities

«  New app development

«  Capital costs and overheads, for example office or core staff costs, equipment, etc. Full time

employees cannot claim for Project Management fees.

«  The Destination & Sector Marketing Fund does not support standalone event marketing. Event
Organisers who are seeking support to market local or regional events should visit; https://www.
visitscotland.org/events for further information

Application Process

1. Organisations which meet the eligibility criteria will be able to complete an application form available
to download from midday on the 1st June 2021 and send it along with appropriate supporting
documentation to; Destination&SectorMarketingFund@visitscotland.com.

2. Application deadlines will be staggered by Tier. Applicants for each Tier may submit an application at
any time during timings identified below:

Funding Tier
Tier 1 - City Region Awards
Programme

Applications Open
Midday 1st June 2021

Applications Close
3pm 29th June 2021

Tier 2 - Pan-Scotland Sector
Groups & Regional Destination
Organisations

Midday 1st June 2021

3pm 13th July 2021

Tier 3 - Local Destination
Organisations, Marketing Groups
& non-Pan Scotland Sector
Groups

Midday 1st June 2021

3pm 23rd July 2021

3. Applications must be emailed to Destination&SectorMarketingFund@visitscotland.com between
the above dates and times to be considered for funding. Any applications received after this identified
period for each Tier will not be considered. Applications WILL NOT be assessed on a first come, first

serve basis.



https://www.visitscotland.org/events
https://www.visitscotland.org/events
mailto:Destination%26SectorMarketingFund%40visitscotland.com?subject=
mailto:?subject=
mailto:Destination%26SectorMarketingFund%40visitscotland.com?subject=

4. Once you have submitted your application, you will receive an automatic reply from VisitScotland
advising that your application has been received. If you do not receive an automatic response advising
that your application has been received, please contact Destination&SectorMarketingFund@
visitscotland.com.

5. Following the assessment of applications, a rolling panel, consisting of Senior VisitScotland staff and
a representative from the Scottish Tourism Alliance, will make the final decisions on the success or
deferment of all applications along with level of award.

6. Your application will be rejected if you do not meet the eligibility criteria.

7. Ifyoudo meet the eligibility criteria but are not successful following assessment of your visitor
proposition and panel process in phase one, your application will be deferred. This means you will be
given the opportunity to receive feedback from the Destination & Sector Marketing Fund Team and
will be invited to update your application based on the feedback and re-submit your application to
the second phase panel. The second phase panel will only be open to deferred applications from the
first phase.

8. Thesecond phase panel, consisting of Senior VisitScotland staff and a representative from the
Scottish Tourism Alliance, will make the final decisions on the success or rejection of all applications
along with level of award.

9. Ifyourapplication is rejected, you can appeal this decision. Any appeals should be submitted
in writing to Destination&SectorMarketingFundAppeals@visitscotland.com together with a
justification for the appeal.

10. Organisations can only submit one application to the fund across all three Tiers. I.E. you cannot

submit an application into Tier 1 and Tier 2 - you must choose one Tier to apply to. Please note, if you
submit an application into the wrong Tier for your Destination or Sector group, we may consider it
against the criteria for the correct Tier for your group. If you submit multiple applications to different
Tiers, all of your applications will be rejected.

Assessment Criteria

Successful applicants will be expected to develop and deliver a strong visitor proposition, or unique
selling point. This could be a seasonal proposition or a campaign to promote a particular theme or a
unique collection of product experiences within the destination or sector, accompanied with an effective
promotional plan that is able to demonstrate the following assessment criteria. Please also note weighting
attached to each assessment criteria - this relates to how your application will be assessed:

Assessment Criteria Assessment Weighting

1. Strategic Alignment and Collaboration 25%

Visitor propositions must demonstrate strategic alignment to Scotland Outlook 2030 strategy: https://
scottishtourismalliance.co.uk/wp-content/uploads/2020/03/Scotland-Outlook-2030 setting out
how their proposed activity will promote experiences that meet visitor needs and expectations, whilst

ensuring sustainable recovery within the local community. Successful applications will meet the
following Scotland Outlook 2030 priorities:

Thriving Places - create & develop a sustainable destination; bringing community, industry and visitor
needs and vision together.
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«  Demonstrate consultation with and support from the community for the marketing campaign,
specifying how the project will benefit the community.

«  Promoting messaging for visitors to support local businesses (shop local, buy local produce etc) is
particularly encouraged to show the contribution to local community and the economy.

Memorable Experiences - provide authentic & memorable experiences.

«  Demonstrate that the product and experiences being promoted are appropriate for recovery
marketing activity and aligned to consumer insights.

«  Emphasise the unique and compelling reasons to visit the destination.

Applications must also demonstrate collaboration and strategic alignment at a regional level as well as
alignment with any regional plans or strategies where relevant.

2. Responsible Tourism Focus 25%

Applicants must ensure that visitor propositions are reflective of the below principals of responsible

tourism and demonstrate how their experiences will contribute towards creating a sustainable future for

tourism.

«  Listening to and working with communities, generating greater economic benefits for local people,
and minimising negative environmental, economic and social impacts.

«  Protecting our natural and cultural heritage and encouraging their responsible enjoyment.

«  Providing more enjoyable experiences for visitors which will allow for more meaningful connections
with local people.

«  Ensuring Scotland is a place for everyone by providing equal access to all. This could include people
with disabilities, families, or senior travellers.

«  Providing visitor experiences that are culturally sensitive, engender respect between tourists and
hosts, and build local pride.

For more information on VisitScotland’s Responsible Tourism Priorities visit;

https://www.visitscotland.org/supporting-your-business/quality-customer-experience/responsible-

tourism.

3. Insight Driven 25%

Applicants should ensure that visitor propositions are reflective of new and different consumer
behaviours and expectations that have developed post-Covid. For more information on post-Covid
Consumer Trends and how they can translate into visitor experiences visit www.visitscotland.org/

supporting-your-business/funding/destination-sector-marketing-fund.

4. Objectives & Measurement 15%

Applicants should focus objectives on stimulating demand and promoting specific experiences as
opposed to general awareness campaigns. They should also demonstrate SMART objectives for the
campaign along with achievable and measurable targets, to properly evaluate success.
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5. Viability 10%

Evidence that there will be sufficient resource to undertake all aspects of the project within your
organisation.

Supporting Evidence Required
All Applicants should submit the following supporting documentation:

«  Copy of a bank statement - Applicants will be requested to provide a copy of a redacted bank
statement to confirm Account Name, Account Number, Sort-Code and bank address.

«  Audited Accounts for the year 2019/2020. For organisations unable to provide accounts for the
2019/2020 financial year please submit bank statement dated from 01 April 2021 accompanied by a
cashflow document that demonstrates operational viability for the next 12 months. We may request
this cashflow to be verified by an accountant or request additional financial information upon receipt
of application to allow financial checks to be carried out.

«  Copy of Articles of Association or Group Constitution.

«  Local Authority Applicants please provide contact details for finance team in relevant section of
application form.

«  Completed Activity Plan (included in application form) that demonstrates clearly how awarded funds
will be spent. Include detailed budget on how visitor propositions will be promoted through a range of
activities, including paid media, PR, optimising and leveraging owned channels and amplifying reach
through collaboration. Generic awareness campaigns will not be considered.

The recovery marketing campaign activity must be delivered in accordance with the relevant Scottish
Government guidelines and be flexible and agile enough to respond to any changes in guidelines.

Demand is expected to be high and, given the available level of support, this will not allow every
application to be fully supported. Please note that not all businesses who apply may be successful in
receiving a grant award, and those who are successful may not receive the full amount requested.

Accessibility, Terms & Conditions and Freedom of Information

If you are successful, you must sign and return the grant award letter and accept the terms and conditions
before the funds will be paid into the organisation’s bank account. Successful applicants will be required
to provide an initial report within 6 months ofthe grant award being made to assess the progress of the

project. This will be followed by a full project and campaign evaluation report on completion of the project.

If you receive grant funding from this Fund and it is subsequently determined that you have provided false
orinaccurate information as part of your application, VisitScotland will seek to recover, with costs, all sums
awarded to you from this Fund.

VisitScotland is subject to the Freedom of Information (Scotland) Act 2002 and may be obliged to release
information about your application or grant award in response to any requests received. Information on all
grant awards will be published on VisitScotland.org and/or the UK subsidy control transparency database
(if applicable).
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If you require the forms to be made available to you in another format for accessibility reasons, please
contact; Destination&SectorMarketingFund@visitscotland.com.

Data protection

We will use the data provided by you in the application form and supporting documentation to assess your
application for grant funding, contact you regarding your application and for grant management purposes
(for example, managing the fund beyond the grant award stage). Information provided by applicants as part
of the process and/or the supporting documentation may be verified against other information sources
held by relevant local authorities and/or other Scottish public sector bodies, industry representatives

from the Scottish Tourism Alliance (who will form part of the decision and appeal panels), relevant local
authorities, the Scottish Government, and/or other Scottish public sector bodies for verification purposes
and reporting. If you want to find out more about what we do with your data, please see our Privacy Policy -
https://www.visitscotland.org/about-us/privacy-and-policies/privacy.

Subsidy Control
Confirmation of subsidies received and Undertaking in Difficulty Status

This Fund forms part of the COVID-19 recovery programme announced by the Scottish Government at the
end of March 2021. Any grant under this Fund will be made subject to the subsidy control rules. The subsidy
is granted under Title XI, Article 3.2 of the TCA, to respond to a national or global economic emergency. The
award will be made under similar terms to COVID-19 schemes in operation before the 1 January 2021 and
additional information will be provided to successful applicants in the award letter and terms

and conditions.

You may need to declare any amount received under this Fund to any other aid awarding body who
requests information from you on how much aid you have received. You must retain the award letter for
four years from the date of the letter and produce it on any request from the UK public authorities.

A subsidy may be granted to undertakings (SME undertaking (i.e. an undertaking with 50 or more
employees and 10 million euros or more of annual turnover and/or annual balance sheet) / Large
undertaking (i.e. an undertaking that has 250 or more employees and 50 million euros or more of annual
turnover and/or 43 million euro annual balance sheet) that were not in difficulty, but that faced difficulties
or entered in difficulty thereafter as a result of the COVID-19 outbreak. The subsidy is in addition to any aid
that you may be have received under the De Minimis regulation allowing aid of up to €200,000 to any one
organisation over a three fiscal year period (i.e. your current fiscal year and previous two fiscal years). If you
are a micro or small undertaking (i.e. an undertaking with less than 50 employees and less than €10m of
annual turnover and/or balance sheet) you may be granted aid even if you would fall under the category
of undertaking in financial difficulty on 31 December 2019, provided that you are not subject to collective
insolvency procedure under national law and that you have not received rescue aid (which has not been
repaid) or restructuring aid (and are still subject to a restricting plan).
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Undertakings in Difficulty Assessment

In your application, if you are an SME or Large undertaking, as defined above, you will be asked to declare
that on 31 December 2019, you did not meet any of the criteria to be considered an undertaking in
difficulty.

‘undertaking in difficulty’ is defined for the purposes of this scheme as an undertaking in respect of which at
least one of thefollowing circumstances occurs:

(a) In the case of a limited liability company (other than an SME that has been in existence for less

than three years or, for the purposes of eligibility for risk finance aid, an SME within 7 years from its

first commercial sale that qualifies for risk finance investments following due diligence by the selected
financial intermediary), where more than half of its subscribed share capital has disappeared as a result of
accumulated losses. This is the case when deduction of accumulated losses from reserves (and all other
elements generally considered as part of the own funds of the company) leads to a negative cumulative
amount that exceeds half of the subscribed share capital.

or
(b) In the case of a company where at least some members have unlimited liability for the debt of the
company (other than an SME that has been in existence for less than three years or, for the purposes of
eligibility for risk finance aid, an SME within 7 years from its first commercial sale that qualifies for risk
finance investments following due diligence by the selected financial intermediary), where more than half
of its capital as shown in the company accounts has disappeared as a result of accumulated losses.

and
(c) Where the undertaking is subject to collective insolvency proceedings or fulfils the criteria under its
domestic law for being placed in collective insolvency proceedings at the request of its creditors.

and
(d) Where the undertaking has received rescue aid and has not yet reimbursed the loan or terminated the
guarantee or has received restructuring aid and is still subject to a restructuring plan.

12
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Sector & Destination Operational & Market Readiness Fund

Guidance for applicants

Background

On 21°* December 2020, the Scottish Government announced a range of support packages to help
the tourism industry to survive the impacts of the coronavirus (COVID-19) pandemic. This resulted
in the creation of the Sector & Destination Operational and Market Readiness fund to specifically
support established Scottish Tourism Sector Groups and Destination organisations that are facing
funding challenges, to support them in their core operational functions to ensure organisations
are sustainable and in a position to actively promote Scotland as and when restrictions are lifted.
This is a one-off fund that is entirely focused on operational and market readiness. This Fund will
not support marketing campaigns or promotional activities. We anticipate that any future funding
opportunities, out with COVID-19 support packages, from VisitScotland would be focused on
marketing activities.

The Fund
What is the purpose of this Fund?

The purpose of this Fund is to help established destination organisations and multi regional or
pan-Scotland Tourism sector groups who represent the interests of a substantive number of
tourism businesses and stakeholders within their destination and sector and whose role is critical
to the ongoing success of the Tourism Industry in Scotland to prepare for a post-COVID-19
environment. We expect applicants to this fund to undertake a number of key areas of activity on
behalf of their destination or sector:

1. represent the interests of their members/constituents;

2. undertake networking activities and provide support, guidance and advice to businesses;
and

3. have responsibility for promoting the destination/sector in priority visitor markets for
Scotland.

The Fund will provide financial support to ensure that core activities can take place to make sure
the organisation and therefore the businesses it represents are market ready [when COVID-19
restrictions are lifted]. The Fund has been established to ensure that financial support goes to
those organisations that do not have access to other funding for these core activities. For the
purposes of this Fund core activities and costs could include operational activities such as
consumer channel development, back office system related costs, membership system
improvements or staffing costs relating to activities identified within this application. Further
detail is set out in the “What Activities does this Fund support?” section below.

This Fund cannot be used to support promotional marketing activities or campaigns.



What is the Value of this fund?

The total value of the fund is £1.2million. The Fund is being delivered on behalf of the Scottish
Government by VisitScotland. VisitScotland is the awarding body for this Fund.

How much can organisations apply for?

With a limited overall budget this Fund will be used to support applications that are able to
demonstrate a genuine need for funds to improve operational effectiveness and efficiency.
Applicants can apply for awards of between £10,000 - £50,000. Applicants will be required to
provide an indicative award budget plan as part of their application. Please note that this Fund
may be oversubscribed and therefore we do not expect to be able to support all applications. We
also reserve the right to award an amount lower than requested. No match funding is required as
part of the application.

Who is this Fund for?

This Fund is intended to support established destination organisations and multi regional or pan-
Scotland sector groups. Applications will be considered from organisations who currently deliver
membership or business engagement activities and operate consumer or B2B channels, who, as
part of the application process, can clearly demonstrate significant improvements and
efficiencies that can be made to these to ensure market readiness post-COVID-19. Applications
from Tourism Business Improvement Districts (TBIDs) will also be considered.

This Fund is not open to small, localised cultural, craft, food and drink groups, or Business
Improvement Districts (BIDs).

Applicants will be required to evidence the following as part of the application to illustrate current
activities and demonstrate need and ability to deliver planned activities:

e Forsector groups - significant geographic spread of membership or coverage with existing
activities, this should be multiple regions and preferably pan-Scotland (pre-COVID-19)

e Destination Organisations - membership or activities that engage with a mix of tourism
businesses demonstrating regional spread (pre-COVID-19)

e Confirmation of existing consumer/B2B facing channels including reach pre-COVID-19 e.g.
Website, Social Channels & Consumer databases.

e Where applicable pre-COVID-19, current and projected income from membership fees or
evidence of loss of Local Authority Funding could be provided.

Applicants must have a place of business in Scotland and be delivering and/or operating in
Scotland.

Eligibility Criteria

e Must have a place of business in Scotland and be delivering and/or operating in Scotland;

e Established Sector and Destination organisations who represent the interests of a
substantive number of tourism businesses and stakeholders within their destination and
sector and whose role is critical to the ongoing success of the Tourism Industry in
Scotland.

e Applicants will be required to declare other public sector funding sources. Organisations
who have been in receipt of the funding from the Enterprise Agencies from March 2020 to



March 2021 or the DigitalBoost Development Grant will be required to provide further
information on the date of the award, the amount and what this funding was used for.
Confirmation that the business was NOT in financial difficulty before December 2019 (if
you are a SME or Large organisation) - please see the Subsidy Control section in the
guidance document for more information.

Application Process

1.

Businesses which meet the eligibility criteria will be able to complete an application form
available to download from www.visitscotland.org/supporting-your-
business/funding/operational-market-readiness-fund and send it along with appropriate
supporting documentation to Sector&DestinationFund@uvisitscotland.com.

Applications must be emailed to Sector&DestinationFund@visitscotland.com between
Midday on Monday 18" January and 5.00pm on Tuesday 26" January to be considered.
Any applications received after this period will not be considered. Applications WILL NOT
be assessed on a first come first serve basis.

Once you have submitted your application, you will receive an automatic reply from
VisitScotland advising that your application has been received. If you do not receive an
automatic response advising that your application has been received, please contact
Sector&DestinationFundEnquiries@visitscotland.com

Following the assessment of all the applications, a panel consisting of Senior VisitScotland
staff and a representative from the Scottish Tourism Alliance will make the final decisions
on the success of all applications along with level of award.

If your application is rejected, you can appeal this decision. Any appeals should be
submitted in writing to Sector&DestinationFundAppeals@visitscotland.com together with
ajustification for the appeal.

What Activities does this Fund support?

This Fund can support core business costs that will ensure operational and market readiness post-
COVID-19, including the below, please note this is not an exhaustive list, if you are unsure if an
activity is eligible please contact Sector&DestinationFundEnquiries@visitscotland.com prior to
application:

Operational Activities:

Core Resource - this can include new or existing staffing costs relating to planned
activities identified in application. Please note that this fund is a one-off and will not be
able to support any ongoing staffing costs beyond the scope of those identified within the
application.

Core back office systems and their associated costs including procurement of a new
membership system or improvements to an existing one and software licenses.
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e Business engagement activities focused on product development, this could be
supporting new product development or moderation of existing product ensuring ready to
take to market.

Market Readiness:

e Consumer Channel development (website, social media channels & email platforms)

e Website Development could include: SEO, accessibility, mobile friendly development,
Privacy, UX - Cookie Compliance, preference management, CMS and functionality
updates.

e Social Media could include: Social Media Strategy Development, Channel Audit or Social
Media Management, Monitoring & Listening Tools.

e Email platforms - procurement of email platform, investment in GDPR compliance & data
cleansing.

What Activities does this Fund not support?

e Promotional Marketing Activities e.g. Media Advertising, Paid Social campaigns, press
adverts and advertorial, PR activities, Influencer & Blogger Campaigns.

e Staff Training, except for training that is required for any new platforms procured as part
of the application.

e Core Business Overheads (except for identified staffing costs)

What information needs to be provided in the Application?

As part of the application form, you will also be asked to detail the following:

e The level of the applicant organisation’s current overall impact on the Tourism industry in
Scotland and the demonstration of need for funding to sustain this. This could be
evidenced by the following: membership levels and activities (pre-COVID-19 and post-
COVID-19) as well as reach from consumer and B2B channels.

e Identify activities that will demonstrate a clear and measurable contribution towards
ensuring that organisations are operationally ready to re-start their operations and re-
enter the market post-COVID-19.

e Complete a high level indicative budget document that will be provided as part of the
application for planned activities. (Please note that there will be scope for movement
within these budget plans as the application process timeframe may not allow for specific
costings to be gathered).

e Applicants will be required to commit to providing follow up evidence & reporting within 6
months of award to assess the value of the grant to successful applicants and the impact of
this funding on their organisation.

Supporting Evidence Required
e Copy of a Bank statement - Applicants will be requested to provide a copy of a redacted

bank statement to confirm Account Name, Account Number and Sort-Code.

Demand is expected to be high, and given the available level of support, this will not allow every
application to be fully supported to the amount requested, nor replace lost revenue. Please note



that not all businesses who apply may be successful in receiving a grant award, and those who are
successful may not receive the full amount requested.

Accessibility, Terms & Conditions and Freedom of Information

If you are successful, you must sign and return the grant award letter and accept the terms and
conditions before the funds will be paid into the organisation’s bank account. If you receive grant
funding from this Fund and it is subsequently determined that you have provided false or
inaccurate information as part of your application, VisitScotland will seek to recover, with costs,
all sums awarded to you from this Fund.

VisitScotland is subject to the Freedom of Information (Scotland) Act 2002 and may be obliged to
release information about your application or grant award in response to any requests received.
Information on all grant awards will be published on the UK subsidy control transparency
database.

If you require the forms to be made available to you in another format for accessibility reasons,
please contact Sector&DestinationFundEnquiries@visitscotland.com

Data protection

We will use the data provided by you in the application form and supporting documentation to
assess your application for grant funding and contact you regarding your application. Information
provided by applicants as part of the process and/or the supporting documentation may be
verified against other information sources held by relevant local authorities and/or other Scottish
public sector bodies, industry representatives from the Scottish Tourism Alliance (who will form
part of the decision and appeal panels), relevant local authorities, the Scottish Government,
and/or other Scottish public sector bodies for verification purposes and reporting. If you want to
find out more about what we do with your data, please see our Privacy Policy.

Subsidy Control
Confirmation of subsidies received and Undertaking in Difficulty Status

Following the end of the transition period on 31 December 2020, a new Subsidy Control regime
came into effect in the UK at 11pm on 31 December. The Temporary Framework under which
COVID-19 related funding was issued in 2020 no longer applies. VisitScotland is currently awaiting
guidance from the Scottish Government as to the basis under which the funding under this Fund
will be awarded. It is intended that the award will be made under similar terms to COVID-19
schemes in operation before the 1 January 2021 and additional information will be provided to
successful applicants in the award letter and terms and conditions.

You may need to declare any amount received under this Fund to any other aid awarding body
who requests information from you on how much aid you have received. You must retain the
award letter for four years from the date of the letter and produce it on any request from the UK
public authorities or the European Commission.

A subsidy may be granted to undertakings (SME undertaking (i.e. an undertaking with 50 or more
employees and 10 million euros or more of annual turnover and/or annual balance sheet) / Large
undertakings (i.e. an undertaking that has 250 or more employees and 50 million euros or more of
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annual turnover and/or 43 million euro annual balance sheet) that were not in difficulty, but that
faced difficulties or entered in difficulty thereafter as a result of the COVID-19 outbreak. The
subsidy is in addition to any aid that you may be have received under the De Minimis regulation
allowing aid of up to €200,000 to any one organisation over a three fiscal year period (i.e. your
current fiscal year and previous two fiscal years). If you are a micro or small undertaking (i.e. an
undertaking with less than 50 employees and less than €10m of annual turnover and/or balance
sheet) you may be granted aid even if you would fall under the category of undertaking in financial
difficulty on 31 December 2019, provided that you are not subject to collective insolvency
procedure under national law and that you have not received rescue aid (which has not been
repaid) or restructuring aid (and are still subject to a restricting plan).

Undertakings in Difficulty Assessment

In your application you will be asked to declare that on 31 December 2019, you did not meet any of
the criteria to be considered an undertaking in difficulty.

‘undertaking in difficulty’ is defined for the purposes of this scheme as an undertaking in respect
of which at least one of the following circumstances occurs:

(a) In the case of a limited liability company (other than an SME that has been in existence for less
than three years or, for the purposes of eligibility for risk finance aid, an SME within 7 years from its
first commercial sale that qualifies for risk finance investments following due diligence by the
selected financial intermediary), where more than half of its subscribed share capital has
disappeared as a result of accumulated losses. This is the case when deduction of accumulated
losses from reserves (and all other elements generally considered as part of the own funds of the
company) leads to a negative cumulative amount that exceeds half of the subscribed share
capital.

or

(b) In the case of a company where at least some members have unlimited liability for the debt of
the company (other than an SME that has been in existence for less than three years or, for the
purposes of eligibility for risk finance aid, an SME within 7 years from its first commercial sale that
qualifies for risk finance investments following due diligence by the selected financial
intermediary), where more than half of its capital as shown in the company accounts has
disappeared as a result of accumulated losses.

and

(c) Where the undertaking is subject to collective insolvency proceedings or fulfils the criteria
under its domestic law for being placed in collective insolvency proceedings at the request of its
creditors.

and

(d) Where the undertaking has received rescue aid and has not yet reimbursed the loan or
terminated the guarantee or has received restructuring aid and is still subject to a restructuring
plan.
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MEMORANDUM OF

AGREEMENT BETWEEN:

(1)

I B o EXPLORE ISLAY & JURA, and
I B of EXPLORE ISLAY & JURA, the

operating name of “the Islay & Jura Tourism & Marketing Group,” an
unincorporated association having a contact address at ||| | | | QIR

I (o "Lead Organiser”);

VISITSCOTLAND, a body corporate established under the
Development of Tourism Act 1969and having its principal place of
business at Waverley Court, 4 East Market Street, Edinburgh, EH8
8BG ("VisitScotland™)

each a "Party" and, together, the "Parties".

The Parties have agreed as

follows:-

757942901

Background

1.1 The Parties have agreed to work together on the project
outlined in paragraph 1 the Appendix to this Memorandum of
Agreement (the "Project™).

1.2 VisitScotland has the statutory function, under the Development
of Tourism Act 1969 (as amended by the Tourist Boards
(Scotland) Act 2006), to (i) encourage people to visit Scotland
and people living in Scotland to take their holidays there and (ii)
to encourage the provision and improvement of tourist amenities
and facilities in Scotland.

1.3 The Lead Organiser are representatives of a regional tourism
organisation for Islay and Jura. The Lead Organiser is hosting
a conference focussing on the tourism sector and visitor
experience in the region, providing an opportunity for tourism
industry adjacent businesses to network with other businesses

and industry leaders. VisitScotland wishes to contribute
2



2.
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1.4

towards this Project in order to encourage and promote tourism
to the local area, and will make certain contributions as outlined
within the Appendix. The Project will be managed and
delivered by the Lead Organiser except where otherwise
specified.

The Parties have entered into this Memorandum of
Agreement(the "MoA™) to record the basis on which they will
collaborate with each other on the Project.

VS Contribution

21

2.2

VisitScotland has agreed to contribute the cost of the line items
outlined within the Appendix to this MoA towards the costs of
delivering the Project (the "VS Contribution™). The VS
Contribution will be payable by VisitScotland to the Lead
Organiser in accordance with the arrangements described in
paragraph 4 of Appendix 1. The Lead Organiser confirms they
have nominated the “Explore Islay and Jura” bank account for
payment of the VS Contribution.

The agreed VS Contribution is inclusive of VAT. The Lead Partner
shall submit a VAT invoice in respect of the VS Contribution to
VisitScotland prior to the relevant due date.



3.

757942901
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24

2.5

The Lead Organiser acknowledges that, unless VisitScotland
agrees otherwise in writing, the maximum amount of the VS
Contribution is fixed and will not be increased in any
circumstances (including, for example, where the costs of
delivering the Project are higher than was anticipated by the
Lead Organiser).

Except as expressly stated in this MoA, each Party will bear its
own costs and expenses incurred in connection with the Project
and in performing its obligations under this MoA.

The Lead Organiser acknowledges that:
251 the VS Contribution:

2.5.1.1 has been made available on the basis of the
information given inconnection with the Lead
Organiser's request for funding in relation to the
Project; and

2512 is conditional on (i) such information being accurate
and complete,

and (ii) the Lead Organiser delivering the Project
activities and commitments agreed between the
Parties; and

252 if VisitScotland becomes aware that any of conditions set
out in clause 4.5.1.2have not been (or will not be) met,
VisitScotland reserves the right to withdrawor adjust the
amount of the VisitScotland Contribution at its sole
discretion (acting reasonably).

Assets and Intellectual Property

3.1

3.2

The Parties agree that the Lead Organiser will own all tangible
assets that are purchased or created by or on behalf of the
Lead Organiser in connection with the Project.

The Parties further agree that the Lead Organiser will own all

intellectual property rights in and to any materials that are
4
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3.3

3.4

created or developed by a third party (e.g. a contractor or
supplier) that is engaged by the Lead Organiser in connection with
the Project.

The Lead Organiser hereby grants (or will procure that the
relevant third party directly grants) to VisitScotland a perpetual,
irrevocable, royalty-free, worldwide, transferable and sub-
licensable licence to use any film and other digital and media
content that is created or generated by or on behalf of the Lead
Organiser in connection with the Project for any purpose
connected with VisitScotland's operations, aims and/or
objectives.

The Parties intend that any intellectual property rights that are
created by a Party in thecourse of the Project will vest in the
Party whose officers, employees or contractors created them. In
the case of any intellectual property rights created jointly by
officers,employees or contractors of both VisitScotland and the
Lead Organiser in the course of the



3.5

Project, such intellectual property rights will (as between the
Parties) vest in the Lead Organiser.

Where any intellectual property right vests in a Party in
accordance with the intention set out in clause 5.4 above, that
Party hereby grants a perpetual, irrevocable, royalty-free,
worldwide, transferable and sub-licensable licence to the other
Parties to use anysuch intellectual property rights for the
purposes of the Project. For the avoidance of any doubt, this
clause 5.5 is without prejudice to the licence granted in
VisitScotland'sfavour in clause 5.3.

4. Publicity, Information Laws and Data Protection

4.1

4.2

757942901

No Party will publicise this MoA or its existence or signing
without the prior written consent of the other Party and, in the
event of publication of this MoA, the Parties willagree the timing
and content of an appropriate announcement and related
communications. Nothing in this clause 6.1 will prevent any
disclosure that is made by a Party pursuant to any Information
Laws (as defined in clause 6.2.1 below).

The Lead Party acknowledges that :

421 VisitScotland is subject to the requirements of certain
access to information legislation, including the Freedom
of Information (Scotland) Act 2002, the Access to
Environmental Information (Scotland) Regulations 2004
and the Public Services Reform (Scotland) Act 2010 (the
"Information Laws");

422 \VisitScotland may be obliged under the Information Laws
to disclose information relating to the the Lead Organiser.
VisitScotland will take reasonable steps, where
appropriate, to give the Lead Organiser advance notice of
the proposed disclosure of any of theother commercially
sensitive or confidential information, or failing that, to

draw the relevant disclosure to the other Party's attention
6



as soon as reasonably practicable after any such
disclosure; and

423 VisitScotland is responsible for determining in its own
absolute discretion whether any information requires to be
disclosed in accordance with the provisions of the
Information Laws, and that nothing in this Contract will
prevent VisitScotland from disclosing (and VisitScotland
will not have any liability to the Lead Organiser in
connection with the disclosure of) any information
pursuant to the InformationLaws.

4.3 Each Party agrees that, in the performance of its respective
obligations under this MoAand in connection with the Project, it
will comply with the provisions of applicable data protection and
privacy laws (including, but not limited to, General Data
Protection Regulation (Regulation (EU) 2016/679) as
implemented into UK law and the Data Protection Act 2018) as
amended, replaced re-enacted or consolidated from time to
time ("Data Protection Laws").

757942901
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4.4

It is not anticipated that any personal data (within the meaning
of the Data Protection Laws) will be shared between the Parties
in connection with this MoA and/or the Project. If it is proposed
that any personal data will be shared between the Parties in
connection with this MoA and/or the Project, the relevant
Parties will enter into a detailed data sharing or processing
agreement prior to any such personal data being shared.

Term and Termination

5.1

This MoA will commence on the date of signature by all Parties,
and will expire on completion of the Project.

Compliance with Laws

6.1 Each Party agrees that it will comply with the requirements of
applicable laws in the performance of its responsibilities and
activities in connection with the Project.

Variation

7.1 This MoA, including the Appendix, may only be varied by the
written agreement of the Parties.

72 Without prejudice to clause 7.1, the Parties agree that

VisitScotland's prior written approval is required in respect of
any proposed material changes to the Project, including, but not
limited to, any proposed material changes to the scope of the
Project, the Project plan and/or the Project outputs.



8. Status and Liabilities

8.1 Nothing in this MoA is intended to, or will be deemed to,
establish any partnership or joint venture between the Parties,
constitute a Party as the agent of the other Party, nor authorise
any of the Parties to make or enter into any commitments for or
on behalf of the other Party.

8.2 Neither Party will be liable for the actions or omissions of another
Party (or of another Party's officers, employees, contractors
and/or agents).

8.3  The Parties have entered into this MoA intending to honour all
their obligations, however no Party will be liable to another
Party for any damages or losses of any nature.
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9. Governing law and jurisdiction

This MoA will be governed by and construed in accordance with laws
of Scotland and each Party agrees to submit to the exclusive
jurisdiction of the Scottish Courts.

This Memorandum of Agreement (including the Appendix to this
Memorandum

of Agreement) is executed as follows:-

Signature:

Position: _

2 .
Date: ’\/’/)‘/Z .............

Signed by _f EXPLORE ISLAY & JURA

Name:

Position:

Location: _

I T

Date: | «imomliem,

757942901



Signed for and on behalf of VISITSCOTLAND
Signature: ...,
Name:
Position: ...
Location: ...

Date: .

11
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This is the Appendix referred to in the foregoing Memorandum of
Agreement between theLead Organiser and VisitScotland

Project details

757942901

The Lead Organiser is hosting a tourism summit for tourism businesses on
the islands of Islay & Jura. Attendees will have the chance to hear from a
range of speakers from tourism bodies, industry and Government who will
cover topics including: insights and marketing; food and drink;
diversification; Agri-tourism; Transport; Resilience and change in the
hospitality industry; understanding legislation changes; Renewable energy
and tourism. The summit will be held on 5 February 2024 10am — 5pm at
Kilchoman Distillery, Rockside Farm, Bruichladdich, Isle of Islay, PA49 7UT

1. Objectives
The Project aims to:

e Provide Islay and Jura tourism businesses the opportunity to
hear from industry experts and thought leaders on key tourism
topics.

e Drive enthusiasm for Islay and Jura among the guests who work
every day to promote the islands.

e Provide networking opportunities for tourism businesses in the
region

N

. VS Contribution

Six hundred pounds sterling (£600) inclusive of VAT
Communications support pre and post-event

3. Payment of VS Contribution
The VS Contribution will be paid as follows:

VS to pay within 30 days of receipt of invoice

4. VisitScotland Activities

VisitScotland has also agreed to perform the following activities in
connection with the Project:

e A speaker from VisitScotland, Vicki Miller the Director of
Marketing

1



5. Recognition and Acknowledgement

The Lead Organiser has agreed to provide the following recognition and
acknowledgement:

e VisitScotland will be included in any branding and promotional material for the
event, including use of the VisitScotland corporate logo.

o VisitScotland will be given the opportunity to provide a quote with any event
PR.

e Approval rights for VisitScotland on any written or media content that
represents or includes branding of the organisation.

e Collaborate on and share event feedback from delegates with VisitScotland.
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