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Welcome

The ‘French Visitors to Scotland’ factsheet provides the latest data and trends on the
volume and value of visitors from the International Passenger Survey (IPS). This factsheet
also provides information on the latest consumer trends and attitudes.
A Typical Visitor from France
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•
•

French visitors to Scotland are typically couples or singles travelling without children.

•

Most will be visiting Scotland for the first time. They will often tour a number of areas
in Scotland, enjoying rural areas and cities. They are likely to spend their whole holiday
time in Scotland, unlike long haul visitors who may combine a trip to Scotland with the
UK or wider.

•

A destination full of “myths and legends”, Scotland is seen by French visitors as a
place which has much to offer. It is beheld as a place of vast natural beauty, lochs and
panoramic views, enhanced by its unique history and culture.

•

The legends and mystery of Scotland has a particular strong appeal for the French
visitor.

•

They expect diversity in the range of activities available and may wish to sample
Scotland’s cultural offering, such as pubs, castles and whisky.

•

French visitors may feel a deeper affinity with Scotland due to the historic “Auld
Alliance” that dates back over 700 years. A strong history of connections to some
extent, creates a perception of greater affinity with Scottish people than the rest of the
UK.

Visitors from France are likely to be affluent professionals, and tend to be in higher
socio-economic groups. Many will be visiting from large conurbations in France, key
places of origin include: Ile-de-France, Auvergne-Rhône-Alpes and Provence-Alpes-Côte
d’Azur.
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Visitors from France to the
UK and Scotland in 2017

Visitors from France to the UK and Scotland in 2017
KEY FACTS

INDICATORS

UK

SCOTLAND

3,955,000

206,000

44% Holiday
29% VFR
20% Business

59% Holiday
24% VFR
14% Business

Total nights

20,823,000

1,764,000

Total spend

£1,424m

£106m

Average length of stay

5.3 nights

8.6 nights

Average spend per day

£68

£60

Average spend per visit

£360

£517

Total visits
Visits by purpose

Source: IPS, 2017

In 2017, France was the UK’s

•
•
•

largest source market measured by number of visits
2nd largest by number of nights
3rd largest by expenditure

In 2017, France was Scotland’s

•
•
•
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3rd largest source market measured by number of visits
3rd largest by number of nights
5th largest by expenditure
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Visitors from France to Scotland Compared to Other Overseas Markets:
TRIPS

SPEND

NIGHTS

000s

%

£m

%

000s

%

566

18%

556

24%

4,949

20%

Germany

372

12%

285

13%

2,609

11%

France

206

6%

106

5%

1,764

7%

Australia

157

5%

134

6%

1,510

6%

USA

Netherlands

157

5%

93

4%

776

3%

Irish Republic

128

4%

35

2%

405

2%

Norway

123

4%

68

3%

892

4%

Spain

122

4%

109

5%

602

2%

Italy

121

4%

74

3%

779

3%

Canada

115

4%

90

4%

1,063

4%

Rest of World

1143

36%

726

32%

9,046

37%

Total

3,210

100%

2,276

100%

24,395

100%

Source: IPS, 2017
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Latest Information
Visitors from France to Scotland

INDICATORS

KEY FACTS

Total visits to Scotland

206,000

Total nights in Scotland

1,764,000

Total spend in Scotland

£106

Average length of stay

8.6 nights

Average spend per day

£60

Average spend per visit

£517

Duration of stay

Purpose of travel
1-3 nights (21%)
4-7 nights (48%)
8-14 nights (20%)
15+ nights (12%)

Seasonality
Jan-Mar (14%)
Apr-Jun (33%)
Jul-Sep (35%)
Oct-Dec (17%)

3 year average (2015-2017)
Source: IPS, 2017
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Holiday (59%)
Business (14%)
VFR (24%)
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Regions Visited

Visitor Heat Map

Darker areas = more visitors

Top regions visited

Lothians

Highlands & Islands

Greater Glasgow &
Clyde Valley

Source: IPS, 2017
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Trends Information
Visitors from France to Scotland
VISITORS FROM FRANCE TO SCOTLAND: 2008 – 2017
1.

Total visit/nights/spend
2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

Total visits
(000s)

221

274

198

169

174

193

191

196

152

206

Total Spend
(£m)

74

98

119

130

108

100

111

118

75

106

Total nights
(000s)

1670

1847

1849

1166

1243

1326

1403

1584

1160

1764

Source: IPS, 2008-2017
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2.

Volume/Value trend
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Source: IPS, 2008 -2017

2017 saw European markets benefit from a good exchange rate. This has been reflected
in marked increase in visitors from European counties. Visitors from France made up
the 3rd largest source market to Scotland in 2017 and showed almost a 36% increase in
visitor numbers compared to 2016, but 2016 was an abnormally poor year for visitors
from France so this needs to be taken into account.
Visitor numbers were higher than 2015 numbers, and in fact for the first time since 2009
French visitor numbers were above the 200,000 mark. Visitor spend showed a decline
compared to 2015 as French visitors in 2017 opted towards shorter breaks in Scotland
compared to 2015. The type of trip taken in 2015 & 2017 also differed with 67% of French
visitors taking holidays in 2015 and only 50% travelling to Scotland for the purpose of
a holiday in 2017. VFR travel also differed between the two years with 16% of visitors in
2015 coming to Scotland to visit friends and family where as 35% of visitors in 2017 came
for VFR. The change in purpose of trip and duration of stay accounted for lower spending
but increased visitor numbers between 2015 and 2017.
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How Visitors from France View Scotland

Scotland is perceived to be full of myths and legends that inspire a rich and authentic
experience.
In research in 2015, which explored the key benefits of a holiday in Scotland, the
following key tangible and more emotional benefits of a holiday in Scotland stood out for
French consumers.

Scenery and
Landscape

History and
Culture

People

A sense of
connection
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French consumers told us that they associate Scotland with huge
vistas and dramatic views. They expect unspoilt, remote landscapes
that allow them to escape from reality, where at home, streets are
maybe narrow and crowded.
The openness of the land is thought to conceal “secret places” that
are waiting to be discovered. The element of discovering places that
are “hidden” is perceived to be a strong benefit of a holiday in this
country.
Scotland’s history and culture is also a strong motivator for French
visitors. In addition to scenery, they expect that castles and various
historical sites will add to the authentic experience of the legends
and the undiscovered in Scotland.
There is also a strong expectation that Scotland has an atmosphere
of its own – a sense of history and a mythical quality stands out.

They expect to meet Scottish people who are warm and
welcoming due to their reputation for being friendly. This
enhances their holiday experience.

Scotland has a special appeal for some French people, linked
to a broad association around the historic “Auld Alliance” and a
perception of greater affinity with Scottish people.
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MOTIVATIONS TO VISIT SCOTLAND
Scenery & landscape 81%
(survey average 50%)
History & culture 56%
(survey average 33%)
SCOTLAND

Always wanted to visit 46%
(survey average 15%)
Scotland’s reputation for
friendly people 38%
(survey average 15%)
To visit cities 30%
(survey average 15%)

Scenery and landscape is a strong
motivator for visitors from France,
which tends to be higher across the
European markets in comparison
to long haul, and in particular, they
mention Scotland’s reputation for
friendly people.

CONNECTIONS TO SCOTLAND
33% of visitors from
France had a connection to
Scotland. The most common
connections were:
No personal connections but
had visited many times 11%
Family live in Scotland
8%
Friends live in Scotland
7%
European markets typically have lower
personal connections to Scotland than
long haul markets. French visitors
were most likely to report a connection
to Scotland through previous visitor
experience.

PLANNING & BOOKING

TRANSPORT TO SCOTLAND
56% arrived directly by plane from
France. The most popular airports to
arrive into Scotland were:
Edinburgh 69%
Glasgow 20%
Aberdeen International 6%
15% arrived by plane (indirect):
Schiphol 26%
Heathrow 18%
Birmingham 13%

On average, visitors from France tend
to plan 4 months in advance.
Planning:
17.7 weeks
Travel booking:
12.9 weeks
Accommodation booking: 10.2 weeks
French visitors are likely to use
multiple types of information in
planning their holiday, particularly
websites, such as search engines and
review sites. They are also more likely
than average to rely on printed travel
guide books.

Source: Scotland Visitor Survey 2015/2017
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TOP 5 ACTIVITIES IN SCOTLAND
Sightseeing by car/coach/on
foot 85% (survey average
74%)
Centre based walking (i.e
around a town centre) 85%
(survey average 45%)
Visited cities
79% (survey average 42%)
Visited castle/ historic house
77% (survey average 60%)
Visited a country park/garden
76% (survey average 43%)

Typically visitors from France are very
interested in history, heritage and
culture and wildlife.
Further down the list of activities, but
notably higher for visitors from France
than others were:
Visited a TV/film location
17%
Attended Highland Games
13%
Source: Scotland Visitor Survey 2015/2017
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ACCOMMODATION
Accommodation Preferences:
Hotel 48%
(survey average 41%)
B&B/GH 41%
(survey average 20%)
Airbnb 14%
(survey average 5%)
Self-catering 13%
(survey average 22%)
Camping 13%
(survey average 6%)

Aspects Important in Choosing
Accommodation:
Value for Money
75%
Location
44%
Quality star grading
34%
Availability of free Wi-Fi at
accommodation 30%
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Satisfaction with the
Visitor Experience

Visitors from France recorded high levels of satisfaction across most aspects of the visitor
experience in Scotland.
MEAN

Top 2 Box (9 or 10)

Overall rating of Holiday Experience (scale 1-10)

8.8

67%

Likelihood to Recommend

9.0

68%

56% strongly agree
that ‘Scotland is a country worth visiting more than once’
37% strongly agree
that ‘they were made to feel very welcome’
37% strongly agree
that ‘they enjoyed finding out about the history and
culture of the destination when on holiday’
Areas of the visitor experience which recorded mean scores below 8 include:
Value for money of attractions

Mobile phone signal coverage

Availability of local produce

Availability of 3G/4G

Value for money of eating out

Availability of free Wi-Fi

Source: Scotland Visitor Survey 2015/2017
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Popular media channels

Research with consumers from France on VisitScotland’s database has provided examples
of key media channels used by these consumers.
Key Websites Used
•
•
•

Google
Facebook
Yahoo

•
•
•

Orange.fr
Le Monde
YouTube

•

Windows Live

Key Social Media Accounts
• Facebook
• WhatsApp
• YouTube
• TripAdvisor

•
•
•
•

Google+
LinkedIn
Pinterest
Instagram

• Twitter
• Viadeo

Key Newspapers Read (online or print)
•
•

Le Monde
Ouest-France

•
•

Le Figaro
20 Minutes

•
•

Libération
Le Parisien

•
•

L’Obs
Le Figaro magazine

Key Magazines Read (online or in print)
• Express
• Geo
• Lepoint
• Télérama

•
•
•
•

Femme Actuelle
Marianne
Version Femina
Pleine vie

Influential TV Programmes for Travel
•
•

Outlander
Braveheart

• James Bond Skyfall
• Échappée Belle

Source: VisitScotland Research 2014-2017
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Connectivity

Direct to Edinburgh

Direct to Glasgow

EasyJet

EasyJet

Paris – Edinburgh (all year round)
Lyon – Edinburgh (all year round)
Basel – Mulhouse – Edinburgh (all year
round)
Geneva – Edinburgh (all year round)
Nice – Edinburgh (seasonal)
Grenoble – Edinburgh (seasonal)

Paris – Glasgow (all year round)
Bordeaux – Glasgow (seasonal)
Marseille – Glasgow (seasonal)

Air France
Paris – Edinburgh (all year round)
Transavia
Paris – Edinburgh (all year round)
Flybe
Paris – Edinburgh (all year round)
Bergerac – Edinburgh (seasonal)
Ryanair
Toulouse – Edinburgh (all year round)
Carcassonne – Edinburgh (all year round)
Beziers – Edinburgh (seasonal)
Bordeaux – Edinburgh (seasonal)
Marseille – Edinburgh (seasonal)
Poitiers – Edinburgh (seasonal)
Nantes – Edinburgh (seasonal)

Ryanair
Carcassonne – Glasgow (seasonal)
Jet2
Grenoble – Glasgow (seasonal)
Direct to Aberdeen
Air France
Paris – Aberdeen (all year round)
EasyJet
Geneva – Aberdeen (all year round)
Flybe
Paris – Aberdeen (all year round)

Jet2
Chambery – Edinburgh (seasonal)
Grenoble – Edinburgh (seasonal)
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Barriers to Travel

Although there are many reasons why French visitors are drawn to Scotland, we need to be
aware of the barriers which may be in the minds of visitors when considering their holiday
destination.
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•

Cost is considered a critical factor in choosing a holiday destination, and some
may perceive Scotland as an expensive choice. Satisfaction with value for money of
accommodation and eating out received lower scores than other areas of the visitor
experience within the most recent Scotland Visitor Survey.

•
•

The weather is undoubtedly a barrier for some.
French visitors are more likely to participate in local food and drink activities, and say
they enjoy learning about local food. However, their expectations of food in Scotland
tend to be low before they have visited.

APPENDIX:
International Passenger Survey 2017
USING AND INTERPRETING STATISTICAL DATA
Source: Data is sourced from the Office for National Statistics’
International Passenger Survey (IPS). Information about the
survey can be found on the VisitBritain website
www.visitbritain.org (Insights & Statistics section) or the Office
for National Statistics website
www.statistics.gov.uk/hub/index.html.
Sample Sizes: Analysis of sub-groups, such as trips by purpose
or demographic group, relies on small sample sizes that can
be unreliable. Where this is a particular issue, methods to
aggregate data, such as using a 3-year average instead of
single-year data, have been used. Before using the data, it is
important to recognise the limitations of using a small sample
size. Further information, including methodology and sample
sizes, can be found on the VisitBritain website
www.visitbritain.org (Insights & Statistics section).
Disclaimer: VisitScotland has published this report in good faith to update stakeholders
on its activity. VisitScotland has taken all reasonable steps to confirm the information
contained in the publication is correct. However, VisitScotland does not warrant or
assume any legal liability for the accuracy of any information disclosed and accepts no
responsibility for any error or omissions. Images © VisitScotland
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