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11 May 2018

Request under The Freedom Of Information (Scotland) Act 2002

Thank you for your Freedom of Information request dated 11 April 2018, in which you requested
information about the Scotland is Now marketing campaign launched on 11 April, calicifi

requesting information on the following:

1. Any documents or emails that set out the proposed marketing, advertsing and
communications plans for the Scotland is Now campaign launched today [11 April]:

https://beta.gov.scot/news/global-campaign-takes-scotland-to-the-world/

2. l'would also request any costs thus far incurred - and already committed - in establishing this
campaign - including the creation of the campaign website, productipnoofiotional
materials, retention (and spend incurred) by any agencies. If there are other costs not listed
above, | would like to request them also.

3. Any documents or emails that either detail or mention the breakdown of proposed spend in
Scotland promoting the above campaign over the period between now and the Scottish
Parliamentary election in 2021. If one exists, | would like a full budget docuna¢ ulietiails
the spend of each of your agencies and the total campaign spend.

4. Any documents or emails that either detail or mention the breakdown of proposed spend in
the rest of the UK promoting the above campaign over the period between now and the
Scottish Parliamentary election in 2021. If one exists, | would like a full budget document that
details the spend of each of your agencies and the total campaign spend.

We have considered your request and can respond as follows.

In relation to questions 1 above, we have attached a copy of the following documents:
- The outline Scotland is Now Marketing Strategy
- The Brand Scotland Presentation

- The Scotland is Now Media Briefing

In addition, a full communications pack is available at the following link:
https://www.scotland.org/more-info/toolkit

In relation to questions 2, 3 and 4 above, please see the attached-teBtetland is Now Partner

Costs. As you are aware, Scotland is Now has been managed and delivered by three principal partner
organisations- VisitScotland, Scottish Government and Scottish Enterprise / SDI. The campaign is

one part of a new approach to the way we do all our marketing, across all assets, chamtel

platforms— a rebranding and re-positioning of the activity carried out by these thrgarosations

that has been underway for the past nine months. This table provides a breakdown of expenditure



over that period, by fiscal year, by type of spend, by partner organisation and, where appropriate by
channel and by geographic market. The information contained within this table provides answers t
each of the questions 2 - 4 outlined above. Please note that while there is a projected spgnib of
£6m by the end of 18/19, the table only includes details of monies spent to dateioging all the
marketing activity together under one banner and the delivery of the new globabamm. Any

decision on how and when further monies will be invested will dictated by the results we get from
the first phase of the campaign and will be agreed by the partners.

We hope this information is helpful to you. If, however, you are not satisfied with our response or
the manner in which we have dealt with your application, you may in the first instance cantact
Chief Executive, Malcolm Roughead, whose contact details are set out below:

Mr Malcolm Roughead

Chief Executive

VisitScotland

Ocean Point One

94 Ocean Drive

Edinburgh, EH6 6JH

Telephone: 0131 472 2201

Fax: 0131 472 2223
E-mail:malcolm.roughead@visitscotland.com

If you wish to request a review of your application under either the Freedom of Information
(Scotland) Act 2002 or the Environmental Information (Scotland) Regulations 2004, your request
should be submitted to us in writing, or another permanent format (for example e-mail or voice
recording), and be received by us within 40 days of the date of this letter. Any request for a review
should also set out, in as much detail as possible, the reasons why you are not satisfied with our
response or the manner in which we have dealt with your application.

If you are still not satisfied with our handling of your application after we have respondedito yo
request for a review, you have a right to apply to the Scottish Information Commissaoreer f
decision on whether we have dealt with your request in accordance with the Act.

The Scottish Information Commissioner may be contacted at:

Scottish Information Commissioner

Kinburn Castle

Doubledykes Road

St Andrews, Fife

KY16 9DS

Telephone: 01334 464610

Fax: 01334 464611
E-mail:enquiries@itspublicknowledge.info
Website:www.itspublicknowledge.info/Appeal




You also have the right to appeal to the Court of Session in Scotland on a point of tarnawg
either our response.

Yours sincerely,

Douglas Keith
Government and Parliamentary Affairs Executive
VisitScotland



Stimulating Growth: a collaborative approach to Marketing Scaith

Project Unlimited The imperative for a new approach

Our ability to stimulate export growth and attract inward investment has never been more
important. The challenge before us all is twopour resources to make a meaningful and sustainable
impact on the Scottish economy.

Public agencies can no longer afford to work in discreet silos when marketing and selfiagdSoo

our core international markets; our effectiveness will be determined by our techeiqedrtise (data
science, digital transformation, sector expertise, insight, brand management) and a clearly defined
and systematic way of operatin@ollaboration, in this case, is about looking out into our respective
organisations and beyond into the private sector, to give those with the wherewithal the
opportunity to deliver.

Over time, VisitScotland (VS), Scottish Development International (SDI), The Scottish Government

(SG), Universities Scotland and others have invested in a wide variety of activities to drive inward
investment and export-led growth. Most recently VS launched its first ever glado&ieting

initiative Z* % J@E 18 }( ~ }5bas [ vW]VA /¢S]VP Jv ]3¢ Z }vv 3§ [ %0 E}%}*]3]}vV
their own successes but there is now an organic desire to pool resources

The rapid advancement of digital distribution and new consumer technologies present challenges
but there is also an opportunity to gain competitive advantage if we set ourselves upliaee tre
right technology and present a modern and dynamic Scotland to the world.

The principal investors in international marketing activig(SDI, SG) have joined forces under
Project Unlimited. The project will cover a variety of activities over time but in tharfsttnce the
objective is to deliver a global marketing vehicle for Scotland that will driveclesty commercial
outcomes. We have widened the project to include groups or organisations with a sttiie in

work B success and a desire to contribute including: Highlands and Islands Enterprise, Universities
Scotland, Creative Scotland and SDS.

Vision:A dynamic national marketg and sales network

If we want to sell Scotland as a dynamic, innovative and inclusive country we veugb-io that
promise. The story we tell of Scotland and the way we sell our wares needs to balancedtienal
resonance that we derive from our natural assets with the very rational reasons to visit, Bued
work or invest that truly set us apart. Above all else, we must be able to harness all the interest w
generate and set it on a rapid path to conversion through an intelligent and dynamic backbone;
leveraging our collective intelligence and optimising our performanceaassaaset of public bodies
investing in international markets.
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common technical architecture, a clear marketing strategy and talent with the requisite experience
and expertise, we can build freedom within a framework. This will empower a wealth of stakeholder
groups with the tools to market in an unlimited global marketpladgs dynamic marketing and

sales network will have its roots in our network of online destinations (websites, appsuaities,
partnerships) that work with and for each other to ensure that every potential customer experiences
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the very best of our offer and that we reach new markets and stimulate new interest with real
efficiency.

Strategic PillarsThe path to realising that Vision

To fully realise such a vision will take time but there are building blocks alongaththat will help
us make real progress and test our hypothesis in the real world. We have started wonkiivg key
components.

1.

Ourmarketing strategyis simplyto drive advocacy. We will harness regional, national and
international networks to curate and distribute the very best Scottish content and market
propositions in a forensically targeted wayhe markets we invest in and the consumers we
target will be based on deep data analysis and profiling. While our own direct channels remain
important, we need to partner and work very closely with global brands that alreadythave

trust of the visitors, consumers and influencers we need to reach. Critically, we need tabe in
position to convert new found interest into new money into the Scottish economy

Central to this strategy will be@mpaign vehicleghat will house a powerful national narrative

one that respects the past but portrays a modern and dynamic Scotland that is truly apen fo
business. Our narrative will be unashamedly positive with powerful creative treatments that will
demand attention and follow our targets through to action. This is a natural evolofitime
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applying very direct and rational substantiation that will deliver across sectors. Whileagamp

have their place, we must also work hard to leverage other national assets (culture, events, and
private sector brands) to reinforce the attributes and values we believe will enhance our
reputation with target audiences.

This strategy will be enabled through a sophisticadagital infrastructure. While individual
stakeholders in this project will have their own needs we will knit together our capability across
SG and agencies to ensure that Scotland has one virtual shop window; that we can leverage our
collective data; that our technology can be seamlessly integrated and available forymalbe

public institutionst empowering local sector organisations and trade as well as serving strategic
partners like Google, Facebook and Linkedin.

We will not succeed without the riglalent. We need more data scientists, coders, designers
and developers but they are in short supply and we struggle to recruit the best when the private
sector in Scotland so willing to pay over the odds. It is for that reason that we want to find,
elevate and up skill the very best people we have in the public sector and bringdlgether to
spearhead this effort. We are also mining the private sector to find those with the right
motivation to bring the skills required. With clear leadership, we can develop a world etemss t

Finally, we must demonstrate, in absolute terms, the benefits that Scotland derivas fro
investment in our marketing and digital activity, in international markets. This requires a
different level ofperformance managementvhere we can harness data from our own channels
and those of our indirect channel partners, to attribute income to investment. We haderma
step change in our analytics in the past yeav8but we need to go further to ensure that we
can demonstrate returns in a period of time that will help us to further invest.

There is a great deal of positive momentum behind the collaborative approach we have taken
already. We would like to turn the goodwill this project has across stakeholders and itbm it
positive intent that is endorsed at the highest levels of Government.



Fiscal Description VS SDI SG Total

17/18 Campaign research £ 24,018 £ 60,008 7,06 91,081

17/18 Advertising, Digital and Media agency fees £ 163,524 163,57£ 8,00 335,148
17/18 Production Brand Film for launch, Rights &Usage Fees £ 54 €64 54,064 £ 108,128
17/18 Production 13 documentaries for multiple platforms £ 168,39% 168,39& 24,98 361,779

17/18 Development brand guidelines £ 3,970 £ 3,970 £ 7,940
17/18 Website development £ 21,850 £ 24,17@ 67,35E 113,377

17/18 Development AR app £ 32,404 £ 32,404 30,00& 94,808

17/18 Development digital media library £ 22,003 £ 3,810 £ 25,8113
17/18 Launch event in China £ 5,000 £ 10,008 15,000

17/18 Launch events in London and New York £ 20,519 £ 26,06E 46,586

17/18 TEDx Glasgow sponsorship £ 70,000 £ 70,000
18/19 Media bought to date £ 1,343,471 £ 1,143,47¥E 92,0006 2,578,942

Total £ 1,859,269 £ 1,723,85& 265,474£ 3,848,601

Media Bought to date Market Cost
Cinema London £ 47,8
Cinema us £ 105,456
Press London £ 2,8
Press San Francisco £ 22
Digital Scotland £ 11,9
Digital London £ 579,9
Digital NYC & San Fraf 708
Social media China £ 92,
Social media Scotland
Social media London £ 289,
Social media NYC & San Frdh 71

Total £ 2,578,942




#SCOTLANDISNOW

Media briefing document for
the launch of the new brand
for Scotland

UNDER STRICT EMBARGO
UNTIL 11.00, 11 APRIL 2018




INTRODUCTION

The aim of this media briefing document is to outline the plan and ambition for the new brand for
Scotland, Scotland is Now launching on 11 April 2018

A year in the making, where the new collaborative efforts of VisitScotland, Scottish Development
International, the Scottish Government and Universities Scotland to create a real movement to
harness the collective talent, skills and investment of the public sector and beyond.

The new global campaign represents a confident, consistent and bold approach to brand ngarketi
making NOW the time for a collaborative approach to accelerate international growth alalosbui
positive and meaningful story and brand for Scotland

This pack provides an overview of the campaign, a snapshot of the communicationcees
materials and creative assets, as well as details of how to get involved.

NOW IS THE TIN
FOR BLAZING

WATCH THE FULL

#SCO

yi #SCOTLANDISNOW

#SCOTLANDISNOW


https://vimeo.com/263020558

INDEX:

P4 t Overview of the campaign

P7 t Key messages and proof points
P9 t Brand creative examples

P13t People stories

P21 t How to get involved
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OVERVIEW OF THE CAMPAIGN
A Y80 v [« JVvA]S 8]}v 8} 8Z A}Eo
Countries around the world are stepping up their game.

They all want a piece of the action. The high-spend tourists, the professional talent, students from
around the world and of course, big investment from expanding international businesses.

We are seeing competitor economies invest heavily in global marketing camsgaiproaden their
international appeal. In recent years New Zealand, for example, has invested over NZ$100m
(E77.3m) per year to grow awareness of it as the country of all things natural and pure, with its
VIPZ }UHE p*SE 0] *% V JVP %% E}AEX -06iuX v }( }uEs U SZ E [
$100m annual spend to grow visitor numbers to the Golden State. The Scandinavian coaveies h
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u I 3]JvP ((}JES. v 3Z h< '}A EATucamppigmhélpattiact some serious
investment.

Scotland has done well in recent years. Relative to our size we are competitive in attrasitionsg,
talent, students and investment [A « v %fiifcrease in visitor numbers between 2012 and
2016 and 18% in spend (accounting for inflation). In terms of student numbers we attract over
50,000 students from outside the UK each year. We are consistently recognised as the most
attractive place in the UK outside London for foreign direct investment and landed almo86016,0
new jobs through international businesses locating in Scotland in the last four years.

None of this is surprising realtyA [A P}3 PE 3§ % E} p 3J

World renowned universities, top talent, skilled labour, incredible history and
landscapes, warm hospitality, brilliant business connections, competitive costs,
entrepreneurial spirit, great business support network and a high quality of life
matched with affordable living.

These are just some of the assets partners like VisitScotland, Scottish Development International,
the Scottish Government and Universities Scotland have been promoting to international asdienc
through a myriad of campaigns in recent years.

But as our competitors step up their game and the uncertain world of migration, business,
investment and travel evolves, one thing is for certain - Scotland needs to shift desataf sustain,
let alone grow, its international appeal and success.

dZ [« AZC A[A u &l }v v £ ]8]vP v & loo }E §].
movement to harness the collective talent, skills and investment of the public saatidoeyondt
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come work, live, study, invest, visit and do business with Scotland.
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the world and who you listen to you will hear something different. Premium versus low cost,

historical versus modern cutting edge, remote and tranquil versus a hive of buzz andrgcono

activity t through a plethora of websites and campaigns our international audiences have been
presented with disparate and sometimes conflicting messages about the real Scotland.

t Av3 3} ZvP 38238 v @E]JvP o E]SC &} ~}S0 v [+ @
what Scotland has to offer

Pulling together, we are creating a strong, differentiated story that sets Scotland apart from its
competitors and aimss} %opus ~ }5o v § 8Z 3}% }( A EC}v [+ EKt 0]*5 3} 0o]A U /
visit.

We will tell the authentic story of Scotland as a bold and positive country, rich anhéstd heritage but

forging forward in a way that is progressive, pioneering and inclusive.

Waking up the world to the fact that Scotland is a country that is challenging new thiikiiong new
investment, creating new opportunities, supporting new industry and driving technofegyembraces
humanity around the globe.

The story will be told through the people who know it best - those who havereqred it first
hand and can share authentic experience of living, working, visiting and investing in Scotland.

How are we going to do it?

We are progressing toward a data-led and technically advanced marketing and sales effort that will
leverage the insights needed to forensically target high value visitors, students, workers and
investors.

Through a combination of owned and indirect digital channels we will reach out to aediemd

engage like never before recognising that the visitor can also be a business person, the business
person can be the parent of a student, the student will become mobile, high value talent and so the
virtuous cycle goes on.

The digital platform and approach will also be supported by a unique and growing network of brand
Scotland friends and ambassadors. Influential people across multiple circles who can authentically
eZ E "N }50 Vv [+ *S}EC totheirpeers.}So v

Scotland is Now is a year in the making and has now reached a pivotal
moment where the new collaborative effort goes live at on 11 April 2018.

Kicking off initially in New York, San Francisco and London, the creative content willltloen ro
globally via multiple channels and media outlets in addition to events aimedsithg awareness
and growing the network of friends and ambassadors.

We will be reaching out to connections across these markets and in doing so, will enevpds
and provide the right tools and information to sell Scotland in the most impactyl w

Scotland is Now is an ambitious undertaking and not an easy task. It requires genuine collaboratio
and increased appetite for sharing risk in an uncertain world.

But$zZ ]I }( 8Z % E]l ]+ AYESZ 18X [v 8Z «Z}ES § GEuU J|FHvy }us ul
direct investors, more students and more people contributing to our society

#SCOTLANDISNOW
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progressive society that grows inclusively and creates opportunities for all.
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well- rounded economy is sustainable and here for the long haul.
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best place to live, work, study, visit and invest in the world.

#SCOTLANDISNOW



Scotland is Now key messages and proof points

Theme: Scotland is Now

Main MessageA new national brand for Scotland is a collective and collaborative opportunity tortalhk about
§Z pv]<p A op }( JHE AN -X8 &iediiagespecple ive AJaIk anvest

Z}A 8} ‘luupv] 8
study and visit right now.

Supporting Messages

VisitScotland, Scottish Governmer
Scottish Enterprise and Universitie
Scotland are working in partnershi
to position Scotland as a bold and
positive country, rich in history ang
heritage but forging forward in a
way that is progressive, pioneering
and inclusive.

Everything about Scotland comes
from an authentic place - we put our
heart and soul into being Scottish an
inspire people to hold Scotland deep
in their own hearts

Scotland is a country that is
challenging new thinking, inviting ne
investment, creating new
opportunities, supporting new
industry and driving technology that
embraces humanity across the worlg

Being Scottish is a state of mind
that seeks out new possibilities an
pushes limits.

Scotland offers a breath of fresh air
and with a new brand comes new
possibilities and new ways of doing
things.

The stars are aligning to pinpoint a
time to come to Scotland and that
time is now! We want to put
NYSov 8 3Z 3}% }( A
NOW list to live work invest study an
visit

Scotland is one of the most open
countries in the world, with a
population which strives to be gool
global citizens, contributing to
world issues. Our door is always
open and we put forward a positivg
voice, opening our arms to new
people to build a strong economy
and culture.

Our pioneering past has helped to
define our presentt but we are a
modern Scotland with hew ideas anq
this brand is about building our
collective future

Now is the time for a collaborative
approach, to accelerate international
growth and build a strong brand for

Scotland. The new global campaign,
represents a confident, consistent ar
bold approach to brand marketing.

Hero Proof Points

Scotland has led the world in its
commitment to education for
centuries. We were the first
country in the world to provide
universal education open to both
boys and girls, as early as the"17
century, with the Scottish
education system having been
adopted by many countries all ove
the world.

t18Z (JA }( " }So v [« |

featured in the top 200 of The

Scotland is a magnet for global firmg
over 5,100 international companies
and counting. (Scotland has big nam
in tech like Skyscanner, FanDuel,
Amazon, SKY and IBM and they are
now being joined by ambitious
startups like Nucleus Financial,
FreeAgent, Money Dashboard and
LendingCrowd).

Where can you find the best city in
Europe for tech start ups? (In

Scotland is one of the top places in
the world to live with its capital

Edinburgh boasting the best quality ¢
life just behind Wellington, NZ in the
top spot according to a Deutsche Ba|

report

N1So v [cu v JE%}IES
international flights that connect
millions of passengers with 150
destinations worldwide.

#SCOTLANDISNOW


about:blank
http://uk.businessinsider.com/world-cities-with-best-quality-of-life-deutsche-bank-mapping-the-worlds-prices-index-2017-5/#24-brussels-belgium-belgian-capital-and-seat-of-the-european-union-brussels-was-fifth-best-for-health-care-and-seventh-overall-for-both-property-priceincome-ratio-and-traffic-commute-time-3
http://uk.businessinsider.com/world-cities-with-best-quality-of-life-deutsche-bank-mapping-the-worlds-prices-index-2017-5/#24-brussels-belgium-belgian-capital-and-seat-of-the-european-union-brussels-was-fifth-best-for-health-care-and-seventh-overall-for-both-property-priceincome-ratio-and-traffic-commute-time-3

Times Higher Education World
University Rankings Scotland has
more world-class universities per
head of population than almost
anywhere else in the world.
(Source: The Times Higher
Education World University
Rankings 2016-17)

84% of establishments who had
recruited a Scottish university
leaver found them well prepared
for work (source: UK Employer
Perspectives Survey 2016)

Scotland has the highest
percentage (22%) of international
and EU students than anywhere
else in the UK.

Scotland is the most successful pe
of the UK for spin-out creation
with 20% of all active firms
launched out of UK universities.
(Source: SPINOUTS UK Survey 2|

Scotland leads the way for
entrepreneurs. Edinburgh is a
winner of the_Entrepreneurial City
of the Year Award, beating other
UK cities. (Little surprise thanks tg
its booming tech scene and unicor
businesses)

Scotland. Edinburgh has been name
as the best European place to start ¢
tech business, according to Europea
Business Magazine thanks to its top
facilities, strong international
connections, world Class University,
and fantastic quality of life.

Scotland is a great place to invest ar
]* $Z h<[e 0o EP <3 (]v
%}A EZ}pe (3 E >}v }
little wonder why Scotland continues
to attract investors from all over the
worldt pusS }v[S ipes § 1 }
(}JE 18X ~t [A v KA
top location for direct foreign
investment outside London for six
years in a row.)

With office costs up to 40% lower
than London, Scotland is a high
guality low cost base for expanding
businesses. Setting up in Scotland ig
also quick and efficient. Register you
company today and start operating
almost immediately (in as little as
2hrs)

50/50 by 2020 is a Scottish
Government initiative towards gende
balance in the boardroom.

Scotland has received over 2,000
refugees (10% of the total expected
arrive under the Syrian Resettlement
Programme) and remain committed
to welcoming refugees seeking
sanctuary from the conflict in Syria.

In homes across Scotland over 170
languages are spoken, based on dat
fromSc;So v [« vepe TiiiX

Scotland is a leading creative countr
It has three UNESCO creative cities:

]Jlv HEPZU 8Z A}Eo [
City of Literature, Dundee, UNESCO
City of Design, and Glasgow, UNES
City of Music.

Scotland saw a boost of 13.9 per cef
in visitor numbers in 2011
outstripping the rest of the UK for the
sixth year in a row. (Source ALVA)

Scotland voted the most beautiful
country in the world by Rough Guide
readers.

Scotland declared as one of top
countries to visit in by Lonely Planet
ahead of the likes of the Seychelles,
Mexico and Malaysia.

#SCOTLANDISNOW


https://www.greatbritishentrepreneurawards.com/2016-winners/
https://www.scotsman.com/future-scotland/tech/edinburgh-best-city-in-the-uk-to-launch-a-start-up-1-4431591
https://www.scotsman.com/future-scotland/tech/edinburgh-best-city-in-the-uk-to-launch-a-start-up-1-4431591
http://www.ey.com/uk/en/issues/business-environment/ey-uk-attractiveness-survey-2017-scotland
http://www.ey.com/uk/en/issues/business-environment/ey-uk-attractiveness-survey-2017-scotland
https://digit.fyi/knight-frank-33/
https://digit.fyi/knight-frank-33/
http://mediacentre.visitscotland.org/
http://mediacentre.visitscotland.org/
https://www.roughguides.com/gallery/most-beautiful-country-in-the-world/
https://www.roughguides.com/gallery/most-beautiful-country-in-the-world/
https://www.lonelyplanet.com/travel-tips-and-articles/lonely-planets-best-in-travel-2014-top-10-countries/40625c8c-8a11-5710-a052-1479d277a076

Brand Creative examples
Below are a representation of the brand campaign creative assets including brand vide®, peopl
stories and films and advertising.

Watch the new Scotland is Now Brand Hilene

Digital creative t representing live & work, invest, study and visit

WATCH THE FULL STORY

#SCO'

NOW IS THE P
TIME FOR

BLAZING NEW e :
TRAILS. ' NOW IS THE TIME
~_FOR NEW WAYS

~ NOW IS THE
TIME TO GROW

Edinburgh, UK’s fastest

digitally connected city Q Out °f°$ﬁ» Camusdarach Beach

OW IS HOME =
: ARMEST OF
A WELCOMES.
§ i g
WATCH THE FULL STOI \ 3
; 7 8 g ¥(C,
=
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https://vimeo.com/263020558

«~.ENJOY A BETTER

NOW IS THE WORK / LIFE BALANCE.

TIME TO...

NOW IS
THE TIME
TO MOVE TO
SCOTLAND

FOLLOW OUR STORY

SCOTLAND
OFFERS THE WORLD
THE WARMEST OF
WELCOMES

FOLLOW OUR STORY
NOW IS A PLACE:..

Q_ Dured Alhabe - Inverurie, Scotland Q_ Dured Alhabe - InverurieySeotiand
—
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«.THE MOST
SCOTLAND HAS AUTIFUL
BEEN VOTED... COUNTRY IN

~__THE WORLD.

SAN FRANCISCO,
HERE'’S THE
PROOF

| FOLLOW OUR STORY

(0} Edinburgh, Scotland Q_ Dunnottar Castle, Scotland

SCOTLAND'S
ARTISTIC SIDE IS

GETTING READY

Q VA DundedBeotlend —* it ITONNOW: #SCOTLANDISNOW
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People stories

Progressive. Pioneering. Creative. Generous of spirit. Determined - these are thth&ia8sotland
prides itself on. Find out more about some of the amazing people that eynthede values and
their incredible stories. The most important thing is that these stories are told througheiyel@
who know Scotland best, those who have experienced it first-hand.

Anna Freemantle & Mark Hogarth

Watch their filmhere

Photo credit: Mat Hay

Scotland is Creativity and Innovation

Anna Freemantle is the founder and creative director of the Edinburgh International Fésstival
and Mark Hogarth is the creative director for Harris Tweed Hebrides. Both are at the forefront of
Scotland's bustling textiles industry.

Anna Freemantle

When you have world-0 *+ § /3]0 U [5[* Ju%}ES v3 8} o<} ul <pE Clp Z A
8Z ¢ % E} pu $°U v 3Z [« AZ E vv &E u v30 }Ju e ]vX vv ]e 3Z (
director of the Edinburgh International Fashion Festival.

Anna admits that the Edinburgh International Fashion Festival came about in a very organic way.
However, it has grown to become one of the highlights ofv_ uE P Z[+ (3] Kormfour deys

Z C EU ( «Z]}v[e o0]8 e v }v ~}S80o V([ %]5 0 VvV %uS }v ]* %00
range of beautiful and unique locations around the dityp § ] 3§ f all\chtwalks and models.

r"dZ %% E} Z 3Z 5/ 5}l A ev—38 iues EuvA C «Z}Ae v Po u}jpEU pus
behind fashion. | wanted to show the heart behind the art of fashion and so | started with symposia
v 0 SuE «_X

The Dutch-born supermodel admits that she was unsure of what to expect when she first arrived in
Scotland, but that she was instantly enamoured with the incredible beauty she came face to face
with.
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VAR, H% EE]A]VP Jv Jv pEPZ v ]38 A
beautiful. | remember rolling into Edinburgh Waverley station

and it was one of those perfect September sunny, warm,

Iv.] veyuu A Ilve v C Z/ A+ 0}Av A
The stunning welcome that awaits anyone coming leaving Waverly Station: Edinburglo@aisde

left, Scott Monument on the right and the sprawling Princes St. Gardens in between, is enough to
takeanyov [+ & §Z A C v ]Jved v3oC }VA]v vy §Z § «Z [ u §Z E]

moving to Scotland. That was 15 years ago now, and after living all over the world, Anrfadenton
that she made the right choice in calling Scotland home.

NdZ C e¢] Jo]S5C 8} v SUE Je]Jv & ] o X tZ SZ & ]S—+ o]Ju JvP p%
hour north where you find yourself in the middle of mountains. Also the var@tylahd offers you;
you drive to the east coast and it's a whole different story to the west coast. The west coast is so
barren but beautiful then you've got these places with palm trees. It's an astonishingly beautiful
EE ¢ }( }(( ®&]vPe 00 ]Jv }v 0]550 }puvSEC_X

STUDY FASHION & TEXTILES IN THE SCOTTISH BORDERS

Heriot Watt is one of the leading Universities working in the field of textiles, fashion and deslgn
possess some of the best teaching and research facilities in Europe at their campus in Galashiels

Mark Hogarth

Mark Hogarth is the creative director for Harris Tweed Hebrides. His role includes not just promoting
the fabric, but promoting the entire heritage of Harris Tweed. But what is it that makes this famed
fabric so world-renowned? Well, Mark thinks he knows why:

"AvC}C vul A}loov § E3]Jo e (E}ee 3Z
what you infuse into that wool, the combination of people
and place that make quality textiles. Scotland has some of the
best textiles in the world because of detail and because of
process. We manufacture textiles in a different manhi's

v}sS }usS <p vS]SCU |]S—« (E o00C }uS <p 0]
The_textile industry in Scotland has been around for many centuries and continues to\mntele
today thanks to a skilled ability to fuse technological advances with traditional methodss Harri

Tweed, and the many other Scottish textile companies, manage to maintain their high-quality
reputation purely because of their ability to walk this tightrope.

AdZ I C AYE (JE u ] p3Z vi] ]13C lrdypudojng &Zmaké E Rtvichates
AZlo v} « E](] JVP $Z SE ]5]}ve SZ S u |5 *% ] 0]V 3Z (JE*3 %o
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D &l 0] A +3Z35"}50V[* %0 § 8Z 8}% }( 8Z ]v HeSEC ]+ ]Jv V}
desire to keep pushing forward, to continue pioneering and innovating while still stayiegotthe
centuries-old traditions.

HARRIS TWEED

Harris Tweed is protected by an act of parliament. The Orb mark is pressed onto every length of
cloth and seen on the traditional label affixed to finished items. The Orb signifies official Harris
Tweed: handwoven by the islanders at their homes in the Outer Hebrides, finished in the Outer
Hebrides, and made from pure virgin wool dyed and spun in the Outer Hebrides.

ANSZTIvIE N }88]Z %oen ty what@e cafEdddbetter,
we're driven by a pride in producing products of a very, very
high calibre and it's not just about what happened in the past
and the heritage, it's about what we are doing now and how
A v } ]S Ss & X
However, for Mark, th %0 }%c0 }( ™~ }So v }Vv[S ipesS u | I((E® v S8} 8Z «u o]
products produced herd they also contribute to making Scotland a great place to be. With his job

having taken him to countless cities, countries and continents, he admits that all theitrg\dges
is reassure his belief at the beauty and wonder that Scotland has to offer.

AW }% 0 eZ}po Ale]3 "}S0 v VIA (JE « A E 0 E +}veX B}jp—A P}5 v
completely unique, but more importantly it's the people. It's the people who infuse #maidcape
with life, infuse the cities with a vibrancy, infuse the countryside with a romance andmlso

vi8Zue] *u v A olu 8Z 8 Clp-00 P S§]vA ECUAEC (A %0 =+ X

Scotland is Creativity and Innovation. Scotland is Now.
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Dr Ravinder Dahiya

Watch his filmhere

Scotland is Technological Advances

(8 & «3u CJvP 00 }A E 3Z A}Eo U (E}u /v ] 8} /% pCW ®}E Alv &E
University to develop his pioneering work on prosthetics

Dr Dahiya and his team are working on flexible electronics in relation to prostieis. [In simple
terms t he is developing electronic skin that can help amputees regain sensory feelings in their
prosthetics!

But what drew him here? Why Scotland, and why now? Dr Dahiya was attracted to Scotland by its
scientific heritage, its technological ingenuity and its ability to embrace new ideas. He jumped at the
chance to add to this amazing legacy of pioneering research.

ANA EC CIuvP VvP]v &E ]+ E Av §}ritb seiertific ne }( 18
heritage and because of past giants like Watt, Rankine and Kelvin who started
engineering here during the industrial revolutior§ Z S| ]JPU 1P ( S}CE €
you want to be like them, be one of them and that keeps you ticking. It kind of,

Clu IV}IAU % peZ « Clu } 8} ulE® _X

E Z]C [+ A}EI AJoo (uv u v3 00C Z VP 3Z 0]A * }(0ou%e (E}A] « Z]-
§Z Vv e EC * ve }( 8} Z 8Z 3[* u]es]vP (E}u E} }3] *U 00}AJVP 3Z
them.

NUEE VS % E}eS5Z 8] olJu e« Z A «uls AESE}ue ulA u use §F 13[* A E
( 0]1(8Z }i 88Z C[E &}u Z]vP ]+ Z}3 }E }o X p338Al6Zo GZFE}V] -
} i S v o S} ( o ]( ]S8[ *}(S }Es &mn@dth pdough.STHese pr@the kinds

}( ]o]8] + 8Z 8 o SE}v] e<l]v AlJoo % E}A] _X

Scotland has a well-earned reputation for providing a warm and open welcome to everyone who

Z}}e ¢ 8} }lu Z E v & Z]C [+ E e+ & Z S this]Histéamd&made £ u%o0
up of 17 different nationalities across a wide range of professions from doctors and clin@ians t
biologists, physicists and engineers, all working together in harmony toward a siiadyléaggowill
change lives.
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NdZ & [+ antRruollddoration between academia and industry which makes
N18o0 v o«p]s HV]<H %00 €Y+ 3Z-discipli@yvu v3 ]* UpoO:
meaning | find it easy to collaborate with people from the business school to

*} ] o] v3]e3eU AZ] Z |/ Ahnpleto {8 iza Apical technology

}JE& vP]v E]JvP VvSE _X

Scotland is technological advances. Scotland is pioneering research. Scotland is Now

Peter Platzer

Watch his filmhere

Scotland is Innovation

Peter Platzer is the co-founder and CEO of Spire, a nanosatellite and data analysis starpaiyco
based out of San Francisco.

In simple terms, what this means is that they specialise in gathering data from small satelliths whi
they have launched into space in a low-earth orbit. Founded in 2012, the company has already taken
the world by storm and, as part of its global expansion, recently committed to opening a new
European headquarters right here in Scotland.

The company looked at numerous different locations around Europe when scouting fondmei
base, but were instantly enamoured with what Scotland had to offer them. But what brought the
Austrian-born and Harvard-educated entrepreneur to Scotland, and why did he think it was the
perfect venue for his rapidly expanding business?

"Z E N 3}80o v Alv }pus A . 37 e 5§} E]el %]S oU §.
importantly, the eagerness to support innovative companigiis really stood
tus Z & J_
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The small start-up aims to eventually create up to 50 new specialised job opjtmsuacross a

range of areas, from software engineers to systems engineers to hardware engineers. Their goal will

be the designing and building of small satellitdenown as nanosatellitesand launching them into

space. These satellitesppo Z 0% }oo 3 Jv(}Eu §]}v }v 8Z A}Eo [+ A 3Z E %
before done.

NdZ o Yv(l] v %0 ]Jv pue (E}lu " }Sov Vv 0 ¢ U S} A %SvSZuE Po}
skills and talent we need to deliver on the next generation of wkeaE * S 00]S «_X

"EHXONE ELSE HAS AS MUCH ACCESS TO SPACE AS W
Glasgow builds more satellites than any other European city.

tZ E PEE vE A 5Z E « 300]5° } PE 3 i} %E}A] JvP pe A]3Z Jv(
nanosatellites could gather up to 100 times more information. Peter co-foundeddmpany in

2012 with a vision to provide satellite-powered data from any location on earths Hew regarded

as one of the pioneers in launching small form factor satellites into spaameteoric rise in a small

space of time.

d} C38Z C Z A 38Z A}Eo [* }voC }uu E ] o A 3Z Ep 3A ®E3®o0 3]}V
data means that, around the world, we can be better prepared to meet changes in our weather

system. Datat 0]l $Z 3 % E}A] nandatethigsicajebe the key factor in fighting the

extreme and unpredictable weather events that cause so much destruction globally.

Scotland has a well-known reputation for providing a first-class welcome to all our visitofitoemd
the moment Scotland was chosen as their new home, Peter and his Spire colleagues were blown
away by the warm and open reception they received.

N Z VHU E }( JA Ee+ 3 (( Ju Z E (}E 3§ u%}E
help set up who have since decided that they want to stay here permanently.

€Ye '0 *P}A ]+ & 00C PE 3 %0 §} oduk people”® }30 v
really enjoy being here. The words friendly and hospitable are really not rich

enough in meaning to describe the experience of being a part of everyday lif

Z E ]Jv M~ }So v X

As well as the amazing welcome and help that they have had to settle into life in S¢c&tktar was
also very keen to point out the amazing access to an incredibly talented Scottish work force.

Ao eP}A ] % E} oC 3§dce ([AVeever]beén Mthe wortchnd

[Tu v}8 iped « CJvP 3Z 38X /v % ES] po EU AZ v A o0}}I
found that the passion for what they do, their character and work ethic, is
absolutely world- 0 ¢« X

Scotland is Innovation. Scotland is Welcoming. Scotland is Now
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Dured Alhalabe

Watch his filmhere

Scotland is Welcoming

Dured Alhalabe is a Syrian refugee who embarked on a new beginning in Scotland after war tore his
home apart

Dured was just a 16 year old student, studying for his exams and dreaming about what his future
held t until war changed all of that. After war broke out in his home country of Syria, Dured and his
family were faced with a serious threat to their safety.

HE]JVP 00 §Z]e pv ES JvSCU pE [ (u]lJoC A E }(( E
to Scotlandt C $Zs up&E P EGoC =+« E] » " SEuuOC |

That was two years ago now, and was an event that changed all their lives forever. Dured admits

that he was incredibly excitedlif a little nervoust after hearing that he would be moving to

Scotland to start a new life. However, any nerves that he had were completely washed away after
}voC (A Ce]v 38Z }JuVvSEC =« Z A + ]Jvs@&howned whrh anflopen[ A}Eo
welcome.

Dured says that, in Scotland, he saw the opportunity to finally finish his studies and godrtsityiv
More importantly, he saw Scotland as a chance to have a better life, far away from the troubles back
home. For the first time in years, he was able to think about the future again.

"MZ v (JEeS EE]JA Jv~rliBov [ A (E] He ]S—-
very different from Syria, but all those worries disappeared as | started to meet
people. Everyone was so friendly and welcoming and it made me feel like | was
]JvuC }Av Juv3EC v / A+« E 00C Z %% CX €Yes dZ }i
friendly; they helped us with our English, went shopping with us and taught us

JuS ZYA 8Z %op 0] SE Ve%}ES AJEI X 00 8Z C A vs
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Dured maintains a strong desire to continue his educational journey and he still has a great passi
for learning. Back home in Syria, Dured was actually one of the top students in his entire at/, but
of his qualifications were lost when war broke out and he was forced from his home. However,
Dured is more determined than ever to achieve his goals of going to university and sugstin
family, even if it means starting all over again.

N Alpo P]JA A ECSZ]VP pu% 8} Z 0% uC (ulJoC v Z C
}%0 % } ESUV]SC S} }vS]vie uC eSp ] e v } SZ SX €Y+ 0
that | am a special student because | love studying. | was a good student in

Syria and everyone knew that, but | want to improve on that here in Scotland. |

am determined to prove to universities and colleges in Scotland that | am a

P}} +sSp vs_X

/8 A ov[§ iues 8Z A E®u3SZ }( 8Z %o h¥pressesibyivhene firgk asrivgd in
Scotland. He was also blown away by the incredible range of stunning scenery that greeted him.
Av AZ v Z A« «3]Joo }v 8Z %o v Z }uo v[3 A ]38 8} P@® X]+3( 38 }v §&:
may have been a little colder than he was used to back in Syria, but he soon forgot about the
temperature.

Since arriving in Scotland, one of the things that Dured has done is try to help other Syrian families
adjust to life in Scotland and make the most of their new beginning here. With that in mind, Dured
helped set up the AMAL Project and was nominated to be its chairman. The AMAL project became
such an amazing success that Dured won the prestigious Young Scot Community Award in 2017.

SCOTTISH REFUGEE COUNCIL

The Scottish Refugee Council are an independent charity that provide essential information and
advice to people seeking asylum and refugees in Scotland. They also raise awareness about issues
that affect refugees; and work closely with local communities and organisations.

The aim behind the AMAL project is to help the Syrian community, specifically Syrihg, o
integrate into their Scottish communities. It was important for Dured to do somethirstposv his
thanks and he saw the project as a great opportunity to give something back to the comntanity t
welcomed him and his family with such open arms.

Scotland is Welcoming. Scotland is Multicultural. Scotland is Now.
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How are we encouraging people to get involved?

We want everyone to get involved with this new movement for Scotland and there are masy too
available to take inspiration from and be part of it. By working together, we can make Scistland
Now a global success.

, E [+ (A +Ju%o 3Z]vPe §Z § A E ambpssadpps@Enad Baturaljanvodtes
for Scotland to do to get started:

Create contentt we need to make it as easy as possible for people to discover Scotland bnline
what is your Scotland story? We would be more than happy to provide you with ideas ant help
amplify this by sharing, retweeting, and engaging with you across all our social platforms.

Join the conversation let us know how you and/or your business is engaging with the campaign by
using #ScotlandisNow.

You can also follow activity on the n&eotland is Nowocial channels and share our stories with
your own followers.

Facebook@scotlandisnowlnstagram@scotlandisnowTwitter: @scotland

Join the conversation using the campaign hashtag - add #ScotlandisNow to all sbgialimedia
posts to spread the message.

You can also keep in touch with what is going on in the different sectors by followirngtber &nd
LinkedIn.

Follow on Twitter@ VisitScotNews® ScotDevinf @scotgoy@uni_scot

Follow on LinkedIn: VisitScotlarscottish Development Internationd@cottish Government
Universities Scotland

Share our fims A [ 0} A evehf@ne to make use of our brand and people filbrshare them on
your website and across social media channels. Simply view them, hit share and embed the YouTube
links.
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Review the toolkit- register for free images and content on our digital media library designed to
make it as easy as possible to promote Scotland is Now. And our Scotland is Now Branddsua will
useful resource with tools to help others get involved and ensure the world discovers that thestime i
NOW to come to Scotland.

Any questions?
If you have any questions about this pack please contact TravelPR@Uvisitscotland.com.
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