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Introduction
Background Information and Aim

This report provides a summary of statistics on tourism in Scotland’s Highland region. It gathers
information from a suite of tourism monitors managed by VisitScotland’s Insight Department, and other
national statistics and commissioned research.

Most of the statistics are produced from surveys. The primary surveys used are:

* The Great Britain Tourism Survey (GBTS) that provides data for overnight visitors resident in
Scotland, England and Wales. The survey is conducted through face-to-face interviews and is jointly
commissioned by VisitScotland, VisitEngland and VisitWales. More information about the survey can
be found on visitbritain.org.

* The International Passenger Survey (IPS) which is run by the Office for National Statistics (ONS).
This survey provides data for overseas visitors. Details about the survey and methodology used can
be found on the ONS website and the VisitBritain website.

Please note: In 2020, the methodology of IPS was revised to represent more accurately international
visitors and all data was recalculated back to 2009. As a result, international figures in this report
might differ from, and supersede, previously published IPS data.

* The Great Britain Day Visits Survey (GBDVS) that provides data for tourism day visitors resident in
Scotland, England and Wales. More information about the survey can be found on visitbritain.org.

* The Scottish Accommodation Occupancy Survey (SAOS) that provides data on occupancy in
Scotland’s tourist accommodation sectors.

While results from these surveys can give good precision at national level, at regional level they can be
less reliable because they can be based on a relatively small sample size. This incurs a larger margin of
statistical error reducing data reliability. Therefore results should be treated with caution. To reduce
error margins, it is sometimes useful to take an average over three years to provide a larger sample size.
In this report, 3-year average figures have been calculated to provide a more robust basis for analysis of
detailed data such as purpose of travel, seasonality and average duration of trips.

There are some differences between regions as identified by the GBTS and GBDVS, IPS, and SAOS. Most
international and domestic figures refer to the Highland local authority. However, some international
figures are only available at a wider regional level. For this reason, the “Duration of stay” and
“Seasonality” charts on Page 6 are based on data for the Highlands and Islands region including the
following local authorities: Highland, Eilean Siar, Orkney Islands, Shetland Islands.

This report starts with an overall evaluation of Highland tourism performance in 2019. It then looks in
more detail into the international and domestic overnight visitors to the region. Lastly, the report
focuses on tourism day visits and the historical trend of tourism performance in the region since 2013.

Sources

* Great Britain Tourism Survey (GBTS) 2019

* International Passenger Survey (IPS) 2019

* Great Britain Day Visits Survey (GBDVS) 2019

» Scottish Accommodation Occupancy Survey (SAOS) 2019

* Moffat Centre Visitor Attraction Monitor (VAM) 2019

» Scottish Annual Business Statistics (SABS): Sustainable Tourism by Local Authority Area 2018
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I. Overall Tourism in the Highlands
Latest Figures
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Overall Tourism Summary:
Visits, Nights and Spend in the Highlands, 2019

Visits Nights Spend

% Change
2018/19

% Change % Change
m
2018/19 2018/19

|
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VISITS BREAKDOWN
000s

000s

5
2

1,541 4,974 +43

Total Overnight Tourism 2,907 +30% 11,516 +23% 777

2 ,
1 15

Total Day Tourism 9,579 -15% N/A N/A 776

Grand Total 12,486 -8% 11,516 +23% 1,553

Sources: IPS/GBTS/GBDVS, 2019. Figures may not sum up due to rounding.
National figures are available in the Key Facts on Tourism in Scotland 2019report published on visitscotland.org.
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https://www.visitscotland.org/research-insights/about-our-industry/statistics
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Visitors to the Highlands
Tourism Performance | 2019

2019 was a very good year for tourism in the Highlands. The volume and value of overnight
travel to the region exceeded any other year back to 2013. The Highlands attracted 17% of all
overnight trips and 13% of the total overnight tourism expenditure in Scotland.

At 2.9 million, the number of overnight visits was 30% higher than in 2018. Bednights (11.5
million) and overnight spend (£777 million) also increased, by 23% each. The growth in
overnight tourism in the Highlands was much more significant than the national average,
where visitor figures increased by 11% to 12%.

The driver behind this strong regional performance in 2019 was domestic tourism. Residents of
Scotland travelled much more to the Highlands compared to previous years, and while this was
observed across many Scottish regions in 2019, the Highlands also witnessed a big increase in
overnight tourism from residents of England and Wales. Trips, bednights and expenditure of
travellers from the rest of Great Britain all increased by 21% from 2018.

International travel to the Highlands declined in 2019, with number of trips and bednights
dropping by 15% and 5%, respectively. This had little impact on overseas spend in the region
which decreased by only 2% from 2018. The decline in international visitors was mostly
observed across long-haul markets.

Figures indicate a massive increase in domestic day tourism spend in the region. Between 2017
and 2019, it was £571 million per year on average, up from £334 million per yearin 2014-2016.

Overnight Visits

- Scotland (53%)
- Rest of GB (31%)

Europe (8%)

- North America (5%) NightS
- Rest of World (2%)

- Scotland (43%)
- Rest of GB (39%)

Europe (11%)

Scotland (37%)
‘ - - North America (4%)
- Rest of GB (37%)
- Rest of World (2%)
Europe (12%)
- North America (11%)

- Rest of World (3%)

Overnight Spend

Sources: GBTS/IPS, 2019. Figures may not sum up due to rounding.
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Regional Tourism Performance
Local Statistics

Regional Sustainable Tourism* - Business Units, Employment and Gross Value Added, 2018

Employment
Local Authority

% Change % Change % Change
2017/18 2017/18 2017/18

Number

Highland 1,525 +6% 16.4 +4% 320 0%

Source: SABS, 2018. Figures may not sum up due to rounding. For more information, visit visitscotland.org.
*The Scottish Government defines sustainable tourism as a growth sector including a number of business types
detailed on their website. Latest statistics were published on 24 June 2020 and cover the period up to 2018.

Top Five Free and Paid Visitor Attractions in the Highlands (with Visitor Numbers), 2019

Glencoe Visitor Centre I 436,024
Glenmore Forest Park I 427,791
Corrieshalloch Gorge I 146,707
Glen Affric NI 135,710
Inverness Botanic Gardens I 105,703
Urquhart Castle I 547,518
Glenfinnan Monument NN 462,235
Loch Ness by Jacobite IS 321,980
Culloden Visitor Centre NN 200,011 B Frec
Dunvegan Castle & Gardens I 176,534 N Paid

Source: Moffat Centre Visitor Attraction Monitor, Glasgow Caledonian University, 2019.
VAM is solely owned and distributed by Glasgow Caledonian University Moffat Centre. If you are interested in
participating in the accompanying survey or subscribing to the publication, please contact info@moffatcentre.com.

Highland Occupancy Rates by Accommodation Type and Month, 2019

Hotel 43% | 48% | 53% | 70% | 85% | 86% | 86% | 87% | 84% | 73% | 58% | 44% 70%
(Room Occ.)
Guest House/B&B | 1,0 | 70, | 505 | 4506 | 63% | 67% | 77% | 85% | 59% | 30% | 23% | 8% NETLD
(Room Occ.)
?S:. tcgir;”g 33% | 36% | 33% | 61% | 69% | 67% | 78% | 78% | 61% | 53% | 32% | 34% NI
(HBOQSJ%CC ) 37% | 46% | 43% | 63% | T7% | T1% | 76% | 80% | 66% | 52% | 35% | 33% R

Source: SAQS, 2019.
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https://www.visitscotland.org/research-insights/about-our-industry/tourism-employment
https://www.gov.scot/publications/tourism-scotland-economic-contribution-sector/pages/7/
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Il. International Visitors to
Overnight Tourism

the Highlands

In 2019, the Highlands welcomed less international visitors than in 2018. Trips and expenditure
dropped by 15% and 2%, respectively. Despite that, the region remained one of the top tourist
destinations, accounting for 13% of all international trips and 8% of the total overseas spend in

Scotland. 2019 also saw growth in international visitors’

average length of stay (+11%) and spend per

trip (+15%). Between 2017 and 2019, 86% of all overseas visits to the Highlands were holiday trips -
the highest proportion across all of Scotland’s regions. Nearly half of all visits occurred in the summer
and while most travellers came from Europe, USA remained the largest single source market.

National and Regional International Tourism Performance, 2019

Scotland Highland

indicators Key Facts in 2019 0/; g:‘;';ge Key Facts in 2019 0/3 g{';ﬁge
Visits (000s) 3,460 -7% 459 -15%
Spend (£M) 2,538 +7% 202 -2%
Nights (000s) 27,385 +8% 2,029 5%
Average length of stay 7.9 nights +16% 4.4 nights +11%
Average spend per day £93 0% £100 +4%
Average spend per visit £734 +15% £441 +15%

Source: IPS, 2019.

Duration of Stay*

1-3 nights (3%)

4-7 nights (25%)

8-14 nights (52%)

15+ nights (20%)

Seasonality*

Jan-Mar (7%)

Apr-Jun (34%)

Jul-Sep (47%)

Oct-Dec (12%)

Purpose of Travel

- Business (2%)
B votiday (s6%)

VFR** (11%)
- Other (1%)

Top 5 Overseas Markets

USA 27%
Germany 12%
France 9%
Netherlands 7%
Canada 6%

Source: IPS. All charts are based on 3-year average data (2017-2019). Purpose of travel and top market data refers
to the Highland region only. *Duration of stay and seasonality data refers to the wider Highlands & Islands region
|6 (including Eilean Siar, Orkney and Shetland Islands). **VFR = Visiting friends or relatives.
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lll. Domestic Visitors to the Highlands
Overnight Tourism

There was a strong surge in domestic tourism to the Highlands in 2019. Overnight trips reached just
under 2.5 million (+45%) and associated expenditure totalled £575 million (+35%). These figures
represent 18% of the domestic overnight visits and spend nationally. Bednights also increased
significantly (+32%), albeit to a slightly lesser extent, indicating a 9% drop in visitors’ average length of
stay. Like international travellers, between 2017 and 2019 most British residents went to the Highlands
for a holiday and summer was the most popular season to visit. However, seasonality of domestic trips
was less pronounced, with 38% of all visits made between October and March.

Domestic Overnight Tourism, 2019

Indicators % Chan 9
; ge . % Change
Key Facts in 2019 2018/19 Key Facts in 2019 2018/19

Visits (000s) 13,810 +17% 2,448 +45%
Spend (£M) 3,200 +16% 575 +35%
Nights (000s) 46,413 +15% 9,487 +32%
Average length of stay 3.4 nights -2% 3.9 nights -9%
Average spend per day £69 +1% £61 +3%
Average spend per visit £232 -1% £235 -1%

Source: GBTS, 2019.

Duration of Stay Purpose of Travel

|

Business (10%
1-3 nights (51%) (10%)

]
Bl 7 nights son)

Holiday (73%)

VFR (17%)
8-14 nights (11%)

Other (1%)

Seasonality Visitors’ Age
- Jan-Mar (17%)
- Apr-Jun (28%)

Jul-Sep (35%)
- Oct-Dec (21%)
Source: IPS. All charts are based on 3-year average data (2017-2019)
on visitors to the Highlands. Figures may not sum up due to rounding.

16-24 (7%)

25-34 (15%)

35-44 (17%)

45-54 (22%)

55-64 (19%)

65+ (21%)
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Domestic Day Visits to the Highlands
Tourism Performance and Activities

National and Regional Domestic Day Visit Tourism Performance, 2017-2019 Average Figures

T T

2017-19 Average |% Change 201 /| 2017-19 Average |% Change 2016-18/
(million) 2017-19 i 2017-19
Scotland 140.8 -2% 5,749 +5%

Highland 11.6 -4% 571 +38%

Source: GBDVS. Figures may not sum up due to rounding.

Most Popular Activities Undertaken as Part of a Day Trip, Highlands:
2016-18 Average Annual Figures (Number of Day Trips in Millions)

Went for a meal in a restaurant, café, hotel, pub, etc. NG .5
Sightseeing on foot IIIIIEEENEEENEGNGNGGNGNGNGNGG 5
Long walk, hike or ramble (minimum of 2 miles/1 hour) NN 1.4
Visited friends for leisure I .3
Went for adrink in a pub, club, hotel, etc I 1.1
Short walk/stroll - up to 2 miles/1 hour NG 1.1
Visited family for leisure I 1.1
Sightseeing by car I (.9
Watched wildlife, bird watching I 0.0
Visited a beach I 0.7 Source: GBDVS.

Neist Point Lighthouse
© 2020 VisitScotland / Kenny Lam
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Visitors to the Highlands
Historical Trend Information | 2013 - 2019

The strong performance of domestic tourism in the Highlands in 2019 is even more notable when
viewed in the context of the past several years. The number of overnight trips by British residents to
the region was at least 28% higher than in any other year back to 2013. After decreasing for three
years in a row, domestic overnight spend also rose to its highest since 2013. The annual fluctuations
in international trips appear to be more significant than the ones in overseas expenditure which has
plateaued at just over £200 million since 2016.

Domestic and International Overnight Tourism, 2013-2019

2,500
2,000
1,500
1,000
500
0
2013 2014 2015 2016 2017 2018 2019
I Domestic Trips (000s) Overseas Trips (000s) =@=Domestic Spend (£Em) =@=Qverseas Spend (£m)

Sources: GBTS, IPS.

Domestic and International Overnight Visits, 2013-2019
EEEEEEIEE A
Domestic (000s) 1,918 1,662 1,751 1,575 1,713 1,690 2,448

International (000s) 392 481 495 514 560 538 459

Total Overnight (000s) | 2,310 2,143 2,246 2,089 2,273 2,228 2,907

Sources: GBTS, IPS.
Domestic and International Overnight Spend, 2013-2019
—mmmmmm
Domestic (£m)
International (£Em) 145 166 167 210 208 205 202

Total Overnight (£m) 668 626 703 719 684 630 7

Sources: GBTS, IPS.



Appendix

USING AND INTERPRETING STATISTICAL DATA

Sources: Data is sourced from the Office for National Statistics’
International Passenger Survey (IPS), The Great Britain
Tourism Survey (GBTS), The Great Britain Day Visits Survey
(GBDVS), Scottish Accommodation Occupancy Survey (SAOS),
Moffat Centre’s Scottish Visitor Attraction Monitor (VAM) and
ONS’ Scottish Annual Business Survey (SABS).

SAMPLE SIZES

Analysis of sub-groups, such as trips by purpose

or demographic group, relies on smaller sample sizes that can
be unreliable. Where this is a particular issue, methods to
aggregate data, such as using a 3-year average instead of
single-year data, have been used. Before using the data, it is
important to recognise the limitations of using a small sample
size. Further information, including methodology and sample
sizes, can be found on the VisitBritain website
www.visitbritain.org (Insights & Statistics section).

Disclaimer: VisitScotland has published this report in good faith to update
stakeholders on its activity. VisitScotland has taken all reasonable steps to
confirm the information contained in the publication is correct. However,
VisitScotland does not warrant or assume any legal liability for the accuracy of
any information disclosed and accepts no responsibility for any errors or
omissions. Images © VisitScotland

CONTACT US

Insight Department
VisitScotland

Ocean Point One

94 Ocean Drive
Edinburgh EH6 6JH

01314722222 visitscotland.com
research@visitscotland.com visitscotland.org
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