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T

ransport remains a fundamental aspect of
most travel and tourism experiences, but it
is also a significant contributor to carbon
dioxide emissions. Up to 25% of UK CO2 emissions
result directly from transport – that is around
117 million tonnes a year.

Carbon intensity of
Mode of Transport
CYCLE OR WALK

CONFERENCE CALL / PHONE /
EMAIL / VIDEO CONFERENCE

CYCLE OR WALK & PUBLIC
TRANSPORT

It’s not just greenhouse gas emissions
– other negative impacts, including
noise pollution and congestion in both
cities and rural areas, can spoil the
experiences of visitors and residents.
The use of vehicles by you, your staff,
suppliers and visitors all contributes to
this national picture.
You can help by encouraging visitors to
use low-carbon transport options, like bus/
coach, train, and ferry to get to and around
Scotland. You can also let them know
about all the great activities on offer in
Scotland where they don’t need their car.
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PUBLIC TRANSPORT

PARK & RIDE

CAR SHARE

IN CAR ALONE

AEROPLANE

Travel

You can provide cu
stomised
information on ho
w to get to
your business by
using the info
wizard provided by
sites like
Traveline. They pr
ovide accurate,
up-to-date inform
ation and
directions and are
completely
free to use!

Giving the car a holiday
You can help Scotland’s
visitors enjoy our beautiful
country and connect
with the landscape by
encouraging them to
leave their cars at home
where possible. To make it
easier for your customers
to consider alternatives
to driving, let them know
what transport options are
available when they are
planning their trip.
Top tips for promoting
sustainable transport:
• Provide accurate public
transport information
in a visible position on
promotional materials and
your website
• Include links to transport
providers for customers to
get up-to-date timetables
and purchase tickets; use
tools like apps and web
wizards to make it easy
• Offer discounts and
incentives to people who
leave their car at home
• Offer to pick up guests
from the station if possible
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• Promote it as part of the
experience – take the
sleeper from London to
Scotland; tour Scotland
by public transport using
flexible tickets that
cover travel on trains,
ferries and a selection of
bus and coach services
throughout Scotland
• Promote national cycle or
walking routes near you
• Provide numbers for
local taxi firms.
The opportunity to take
public transport is not
always a given in all
parts of Scotland, and
some areas will be more
challenging to get to by
public transport than
others. Make sure you still
provide information on
what opportunities there
are, but you could focus
more on promoting the
activities visitors could
undertake without a car
once they are in your local
area, like walking, cycling,
river/marine activities, etc.
(see next page)

Download the page
landing software fo
r
a customised journ
ey planner on your
website. Visitors sim
ply type in their
own postcode and
the software wizard
produces a journey
plan to your location
.
Traveline Scotland
provides Scotlandwide
information on publi
c transport options
and offers tools lik
e a journey planner
and a smartphone
app. Visit
www.travelinesco
tland.com
Walkit.com is an ur
ban walking route
planner, currently inc
luding 5 Scottish
cities. You can use
their App and plann
er
wizard for your web
site to get a walking
route map betwee
n any two points.
Visit walkit.com

About 70% of UK visitors
to Scotland come by car.
(ref: VisitScotland Visitor Survey 2011)
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Going car-free
for the day
Of course visitors will still bring their
car on holiday, but you can encourage
them to leave it parked up for at least
part of their stay.

If you are an accomm
odation
provider, make sure
you
promote what there
is to see
and do in your region
and how
to get there. When pl
anning
their trip, potential gu
ests will
see all the great thin
gs to do in
your area and may de
cide to
stay a night or two lo
nger.

Top tips to encourage car-free,
activity-packed days:
• Provide ideas for the top 10 things to see
and do without using the car or potential
itineraries for days out combining a
number of activities, for example walk,
lunch, bus back.
• Encourage visitors to walk and cycle by
giving them information on distances to
the nearest attractions and facilities.
• Provide up-to-date and relevant
information on local public transport
and how to get to attractions in the area.
You can use websites and apps where
available.
• Offer information (e.g. route maps on
local walking trails and cycle routes).
Try and promote routes for a range of
distances and abilities.
• Promote other activities in your area that
get visitors out of the car for most of
the day, e.g. kayaking, sailing, fishing,
mountain biking.
• Provide contact details of local cycle
hire companies.
• If you have staff, make sure they are
informed about transport options in the
area and how to get to key attractions
and activities, so they can share this
knowledge clearly with your customers.
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For more ideas and tips on what to promote,
see our Smart Thinking Guide on Natural
and Cultural Heritage.

Travel

What’s in it for
your business?
Some of the benefits of your
business promoting low carbon
transport options and ideas for
car free days out are:
• Offering a better service by
providing customers with clear
and useful information to help plan
their trip to and around Scotland.
• Encourage customers to extend
their stay in your business or local
area, once they find out all that
there is to see and do and how
they can get around.
• Introduce visitors to new
experiences and positive lifestyle
choices through environmentally
friendly forms of transport.
• Reducing greenhouse gas emissions
and other aspects like congestion
and pollution associated with
car transport, which reduces the
environmental impact, especially
on your destination.

For more information on
public transport options like
train, bus/coach, and ferry
contact the relevant operators
or visit the Travel page on
visitscotland.com/travel
You can also find more information
on walking, cycling and other activities
on the visitscotland.com/see-do
pages or at your local
VisitScotland Information Centre.
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Further
advice
A range of advice is available from
the Energy Saving Trust on becoming
more efficient with your transport and
travel arrangements, potentially saving
you money and cutting your carbon
emissions too.
The Energy Saving Trust offers:
• Free sustainable transport reviews
• FuelGood driver training and app

What you can do
in your business
You can also reduce dependency on
your car and encourage any staff you
may have to leave theirs at home:
• Encourage car sharing where possible.
• Provide staff with information on
public transport and where possible
be flexible to suit travel times.
• Sign up to the cycle to work scheme, a
staff travel incentive scheme that can
reduce the cost of bicycle purchase. This
encourages staff to cycle to work and
contributes to a healthier workforce.
• Provide bike racks and staff showers to
encourage staff to cycle.
• Provide relevant staff with some ecodriving lessons, which helps reduce the
environmental impact and costs, through
reduced fuel consumption and the wear
and tear on your vehicle.
• When buying a new vehicle make sure
it is as efficient as possible; why not
consider an electric vehicle.
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• Low–carbon transport loans
•A
 dvice and financial support for
electric vehicles (EV) and guidance
on installing EV charge points
For more information visit the
Energy Saving Trust website’s
transport sections

Other
useful links
Tourism Intelligence Scotland Guides on
how best to tap into leisure markets for a
range of activities like walking, mountain
biking and other adventure activities.
Traveline Public transport information for
Scotland website and smartphone app
Cycle Scotland
Sustrans – National Cycle Network
Ramblers Scotland
Choose Another Way – Guide to
promoting more sustainable
transport choices
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The Better Business Series has
been produced by VisitScotland
in conjunction with Resource
Efficient Scotland.
First published July 2014
Photography credits: thinkstock, istockphoto
and Scottish Viewpoint
To receive this publication in an alternative format,
please contact the Communications Team on 0131 472 2222
or email advicelink@visitscotland.com

You can download, or view online, the whole
Better Business Series by visiting:
www.visitscotland.org/sustainable-business-series.aspx
The information in this publication is given in good faith and every effort has been made to ensure its accuracy.
VisitScotland can accept no responsibility for any error or misrepresentation. All liability for loss, disappointment,
negligence or other damage casued by reliance on the information contained in this publication is hereby excluded.
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